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Gannett  execs 
given  national 
daily  plans 
(See  page  9) 

Oldest  dally 
in  Michigan 
has  a  party 
(See  page  10) 

Columnist  quits 
alter  admitting 
bogus  facts 
(See  page  12) 
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Knows  the 
ins  and  outs  of  the 
local  political 
scene  because 
The  Globe’s  here! 


Wardrobe 
shows  signs  of 
budget  cuts. 


Often  found 
in  mouth. 


Another  in  a  series  of  interesting  Bostonians,  brought  to  you  by  The  Boston  Globe 


Especially  when  we  get 
those  blues  for  winning 
Sales  &  Marketing 
Management's  Annual 
“Selling  with  Data  Contest.” 

Last  year,  The  San  Diego 
Union  and  The  Evening 
Tribune  copped  top  honors 
for  the  1980  San  Diego 
Market  Book.  And  this  year, 
our  brochures  on  San 
Diego’s  automobile,  grocery 
and  liquor  markets  made  us 
overall  winners  again. 

At  the  moment,  we’re 
working  doubly  hard  to 


make  sure  our  second  first 
isn’t  the  last  —  by 
collecting,  clarifying  and 
presenting  information  that 
shows  we  know  our  market 
.  .  .  and  we  know  how  to 
sell  it. 

The  ultimate  rewards,  of 
course,  are  increased  linage 


and  revenues.  If  you’d  like 
to  know  what  we’re  doing  to 
earn  them,  write  or  call 
Richard  W.  Tullar, 
Advertising  Director, 
Union-Tribune  Publishing 
Co,  P.O.  Box  191,  San 
Diego,  California  92112 
(714)  299-3131. 


The  San  Diego  Union 
The  Evening  Tribune 

Member  of  Newsplan 


Not  long  ago,  when  you  called  Coors 
with  a  question,  you  could  only  cross  your 
fingers  and  hope  for  an  answer. 

You  see,  mum  was  the  word  in  Golden, 
Colorado. 

It  wasn’t  that  we  had  some  deep,  dark 
secret.  Or  that  we  broke  out  in  hives  when 
faced  with  a  microphone  or  a  reporter’s  pad. 

Quite  the  opposite. 

We’re  proud  of  the  way  we  do  things 
here.  And  to  put  it  simply,  we  thought  that 
was  all  that  mattered. 

So  we  kept  our  silence. 


Then  we  looked  at  the  other  side  of  the 
coin.  And  saw  that  others  were  genuinely 
interested  in  what  we  were  doing.  And  how 
we  were  doing  it. 

We  saw  that  talking  about  our  programs 
on  the  environment,  energy,  and  minority 
hiring  wouldn’t  be  self-serving.  It  would  be 
serving  everybody. 

So  now  when  you  call  us  with  a  question, 
make  sure  you  have  a  pencil  handy.  We’ve 
taken  “no  comment”  out  of  our  vocabulary. 

And  that’s  good  X 

news  for  both  of  us. 

Corporate  Communications  Dept. 


UPSTUKtSOO)  515-3786 

In  Colerade  (800)  332-3725 


Adolph  Coors  Company,  Golden,  Colorado  80401 
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Reach  big 
business  .  .  . 
then  follow  it 
bonie  ...  in 
E&P’s  2  big 

ANPA/RI 

CONFERENCE  ISSUES 


JUNE 

6 


DISTRIBUTED  AT  THE 
ANPA/RI  CONFERENCE... 

Atlantic  City,  June  6-10,  the  BIG 
eq  ui  pment  show  of  the  year.  That’s  the 
place  to  promote  your  products  and 
reach  the  buyers  of  millions  of  dollars 
worth  of  newspaper  equipment. 


Space  reservation  deadline:  May  22 
Advertising  copy  deadline:  May  26 


JUNE 

13 


SkP  ANPA/RI  POST¬ 
CONFERENCE  ISSUE  .  . . 

Coniplete  coverage  of  the  conference; 
texts  of  speeches,  photographs  of 
exhibits,  reports  on  new  products  and 
systems.  A  recap  for  delegates,  and 
a  must  for  those  who  stayed  home. 


Space  reservation  deadline:  May  29 
Advertising  copy  deadline:  June  1 


These  two  issues  offer  an  unequalled  opportunity  to 
reach  important  newspaper  executives  at  the  time 
when  equipment  is  the  first  thing  on  their  minds 

ADVERTISING  RATES:  Page,  $1600;  two-thirds  page,  $1250; 
half-page,  $945;  third-page,  $675;  or  E&P  contract  rates  appiy. 
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MAY 


17-20 — International  Newspaper  Promotion  Association,  51st 

Conference,  Atlanta,  Ga. 

17-20 — INCFO  National  Conference,  Hyatt-Lake  Tahoe  Hotel,  In¬ 
cline  Village,  Nev. 

17-20 — N.  Y.  State  Circulation  Management  Association,  Hidden 
Valley  Ranch,  Lake  Luzerne,  N.Y. 

19- 22 — Suburban  Newspapers  of  America  annual  convention, 

Michigan  Avenue  Marriot,  Chicago.  III. 

20- 23 — National  Association  Advertising  Publishers,  annual  con¬ 

vention  and  exposition,  Marriot  Hotel.  New  Orleans. 

21- 25 — FlEJ  Congress,  Madrid,  Spain 

28- 2§ — Allied  Daily  Newspapers  annual  meeting,  Ridpath  Hotel, 

Spokane,  Wash. 

29- 30— Pa.  Press  Conference,  PNPA  &  PSNE,  Marriott  Inn, 

Harrisburg,  Pa. 

29-30— Alaska  Journalism  Week,  Sheraton  Hotel,  Anchorage. 
29-31 — National  Cable  Television  Convention,  Los  Angeles  Con¬ 
vention  Center. 


JUNE 

3- 7 — International  Society  of  Weekly  Newspaper  Editors  annual  con¬ 

ference,  Lorado  Taft  Field  Campus,  Northern  Illinois  Univer¬ 
sity,  Oregon,.  III. 

4- 6 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 

Point  Club,  Alexandria  Bay,  N.Y. 

5- 7 — Central  Missouri  Press,  Kirkwood  Lodge,  Osage  Beach,  Fla. 

6- 7 — UPl  of  Louisiana,  annual  convention.  Royal  Sonesta  Hotel, 

New  Orleans. 

6-8 — UPl  Newspapers  of  Louisiana,  Royal  Sonesta  Hotel,  New 
Orleans. 

6-10 — ANPA/RI  production  management  conference.  Con¬ 

vention  Center,  Atlantic  City,  N.J. 

6-10 — American  Advertising  Federation,  Washington,  D.C. 

9 — N.  J.  Circulation  Managers  Association.  Squires  Pub.  Long  Branch. 
14-17— Newspaper  Personnel  Relations  Association,  Royal  York 
Hotel,  Toronto. 

14-18 — Association  of  Newspaper  Classified  Advertising  Managers 
Hyatt  Regency,  Atlanta,  Ga. 

21-23 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation  summer  meeting,  Ramada  Inn.  Mystic.  Conn. 

21-23 — Public  Relations  Society  of  America,  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 

26-27— Investigative  Reporters  &  Editors  national  conference. 
Holiday  Inn-Embarcadero,  San  Diego,  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association,  56th 
annual  sales  conference.  Rancho  Bernardo  Inn,  San  Diego. 

JULY 

9- 11 — Tenn.  Press  Association,  Memphis,  Tenn. 

12-16— International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla, 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  Kind's  Island,  Cincinnati. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores.  Ala. 

AUGUST 

10- 14 — Newspaper  Advertisng  Co-Op  Network,  Four-Seasons  Inn 

Toronto,  Can. 

23-25 — N,  Y.  State  Publishers  Assn.,  Gidbon  Putnam,  Saratoga 
Springs,  N.Y. 


Reserve  now  for  these  important  issues 

Editor  &  Publisher 
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S’he  production  of  f^d  to 
foed.ouc  nation  qemandl  < 


huge  f  l#t  of  triadtors  end 
,  other  cultivating  and  harVesV 
^\iqg equipment.  Ali  of  this 
^^iwment  gets  started  every 
'  da/by*  lead-acidA)atteries. ,  if 
Arid  once  the  food  is  har¬ 
vested.  it  takes  thousands  of 
trucks  to  get  it  to  us. 

Lead  is  an  essential  ingre¬ 
dient  in  the  batteries  that 


start  most  of  the  world’s  cars, 
■trucks,  buses,  ambufances, 
fire  engines,  planes,  boats, 
farm  machinery,  construction 
and  materials  handling 
equipment.  And  no4i,  our 
energy  crisis  is  increfasing 
demand  for  production  of 
more,  completely  battery- 
powered  electric  vehicles. 

We  all  need  lead  to  get  us 
going  today— and  keep  us  , 


going  tomorrow.  '  *■  ' 

If  you  would  like  to  krvow 
more  about  lead’s  essential 
contribution  to  our  lives  today 
and  in  the  future,  write  for 
our  free  booklets. 

SCJCS 

LEAD  COMPANY  / 

OivisidnofSt.JoeMineraltCorporatton  ^ 

7733  Forsyth  Blvd.,*  Clayton,  Mo.  63105 


The  4th  Estate 

By  Doug  Borgstedt 


Newsbriefs 


Discrimination  suit  fiied 

Twenty  persons,  including  nine  former  employees,  five 
current  employees  and  at  least  one  former  job  applicant, 
filed  a  class  action  suit  (May  7)  against  the  Washington 
(D.C.)  Star  in  U.S.  District  Court,  charging  the  paper  with 
racial  and  sexual  discrimination  in  its  personnel  practices. 
Those  involved  in  the  suit  are  seeking  unspecified  dam¬ 
ages  as  well  as  back  pay  “and  other  unlawfully  witheld 
compensation.” 


Surprise  search  law  sought 

In  a  letter  sent  to  Rep.  Edward  P.  Boland  (Mass. — D), 
William  J.  Casey,  director  of  Central  Intelligence  Agency, 
suggested  to  the  House  Intelligence  Committee  chairman 
that  legislation  be  passed  that  would  allow  the  F.B.I.  to 
conduct  surprise  searches  of  newsrooms  in  cases  involving 
the  publication  of  the  names  of  covert  agents  of  the  C.I.A. 
The  Agent  Identities  legislation  is  being  considered  in  both 
houses  of  Congress  in  different  forms.  If  enacted,  it  would 
amend  the  law  passed  last  year  that  requires  law  enforce¬ 
ment  agencies  to  obtain  subpoenas  for  notes,  film,  tapes, 
or  other  documents  used  by  those  engaged  in  publishing  or 
broadcasting. 


Merger  vote  scheduled 

New  England  Newspaper  Advertising  Bureau  will  hold  a 
special  membership  meeting  on  May  22  in  conjunction 
with  New  England  Daily  Newspaper  Association  to  vote 
on  a  proposal  to  merge  both  organizations  into  a  new 
association  to  be  known  as  the  New  England  Newspaper 
Association.  Roland  Weeks,  Jr.,  president  of  Southern 
Newspaper  Publishers  Association,  will  be  a  guest  speaker 
at  the  meeting  at  the  Hyatt  Regency  Cambridge,  Cam¬ 
bridge,  Mass.  He  will  explain  how  SNPA  works.  The  new 
association  is  being  patterned  closely  along  the  lines  of 
SNPA. 


Repeal  of  old  court  law  sought 

California  media  organizations  are  campaigning  in  the 
courts  and  state  legislature  to  wipe  out  a  l()9-year-old  law 
that  closes  preliminary  hearings  when  requested  by  crimin¬ 
al  defendants.  A  current  case  is  being  argued  in  San  Fran¬ 
cisco  before  the  Supreme  Court  where  newspaper  lawyers 
are  attacking  the  statute  as  unconstitutional.  The  case  con¬ 
cerns  an  effort  by  the  San  Jose  Mercury  News  to  cover 
the  preliminary  hearing  of  a  former  city  councilman  ac¬ 
cused  of  taking  bribes  in  connection  with  a  proposed 
mobile  home  park.  The  official  and  3  co-defendants  in¬ 
voked  the  law  to  close  their  hearing  and  were  upheld  in 
the  lower  courts.  Justice  Clinton  W.  White  asked  the 
newspaper  lawyers:  “Isn’t  it  fair  to  say  that  the  press 
attends  only  those  hearings  that  sell  newspapers?”  A  state 
Assembly  committee  began  hearings  last  week  on  several 
bills  that  would  overturn  the  19th  century  law.  The  Cali¬ 
fornia  Fol  Committee,  chaired  by  George  Brand,  editor, 
San  Luis  Obispo  Telegram-Tribune,  is  supporting  the  mea¬ 
sures. 
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ZI  Metro  mils  in  one  tong  row. 


The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  To  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,()()0  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


We  read  Hou. 
WtfreRednirell-dess. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  greater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
(  installation?  “We  expect  to  cut  an 
hour  off  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  inst^a- 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  future.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

^1^  Rockwell 

International 

...where  sdenoe  gets  down  to  business 
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THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


A  step  backward 

By  eliminating  the  guidelines  established  four  years  ago 
by  Attorney  General  Griffin  Bell  for  the  release  of  govern¬ 
ment  information  under  the  Freedom  of  Information  Act, 
Attorney  General  William  French  Smith  has  taken  the  cause 
of  open  government  backward  instead  of  forward. 

Smith’s  intent  is  to  reduce  the  number  of  law  suits  under 
the  Fol  Act  and  the  cost  to  the  Department  of  Justice  in 
defending  them.  Praiseworthy  as  that  may  seem  to  some,  the 
net  effect  will  encourage  government  agencies  to  be  more 
resistant  to  disclosing  records. 

Bell’s  policy  was  that  federal  agencies  must  show  that  the 
release  of  information  would  be  “demonstrably  harmful,” 
even  if  it  technically  fell  under  one  of  the  Fol’s  exemptions 
from  disclosure,  before  the  Justice  Department  would  defend 
an  Fol  suit.  Smith  now  says  any  agency  denial  of  disclosure 
with  a  “substantial  legal  basis”  will  be  defended. 

Bell  said  four  years  ago:  “The  government  should  not  with¬ 
hold  documents  unless  it  is  important  to  the  public  interest  to 
do  so,  even  if  there  is  some  arguable  legal  basis  for  doing  so.” 

Smith  says:  “The  principal  purpose  of  the  new  guideline  is 
to  permit  government  agencies,  consistent  with  the  legal 
requirements  of  the  act,  to  fashion  their  own  release  poli¬ 
cies.” 

Although  a  Justice  Department  spokesman  has  said  agen¬ 
cies  cannot  use  this  as  a  license  to  hide  behind  the  act’s 
exemptions,  with  nine  exemptions  specified  in  the  Act  you 
can  be  sure  federal  agencies  will  make  every  effort  to  estab¬ 
lish  the  “legal  requirements”  for  withholding  information. 

Bell  said  agencies  “should  not  withhold.” 

Smith  says  the  guidelines  will  “permit”  withholding. 

There’s  a  difference. 

Nonexistent  hazards 

The  National  Institute  of  Occupational  Safety  and  Health 
(NIOSH)  has  just  written  some  novel  recommendations  for 
controlling  and  eliminating  hazards  which  it  found  do  not 
exist. 

After  studying  the  effects  of  video  display  terminals  on 
operators,  the  institute  found  exposure  to  x-ray  and  other 
radiation  was  well  below  current  occupational  exposure 
standards,  and  in  many  cases  below  the  detection  capabili¬ 
ties  of  the  testing  equipment.  It  also  found  no  hazardous 
chemical  exposures.  It  found  a  higher  number  of  visual  com¬ 
plaints  compared  to  non-operators  but  said  they  could  have 
been  caused  by  other  factors  (i.e.  labor  negotiations  involv¬ 
ing  health  and  safety  issues  progressing  at  the  time  of  the 
testing). 

NIOSH  recommend  these  nonexistent  hazards  could  be 
corrected  by  15  minute  work-rest  breaks  every  hour,  free 
optometric  testing  on  a  repeat  basis,  modifications  of  work¬ 
ing  conditions  and  lighting. 

Bert  Lance  used  to  say:  “If  it  ain’t  broke,  don’t  fix  it.” 
NIOSH  is  saying:  Fix  it  anyway. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30,  1980—25.600 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1. 1894;  Editor  & 
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Letters 


PULITZER  RULES 

I  am  discouraged.  Our  critics  say  the 
press  prefers  to  stoke  controversy  rather 
than  explain  events.  Too  much  of  the  fe¬ 
vered  Pulitzer  Prize  coverage  hands  them 
evidence.  Now  even  Editor  &  Publisher 
rebukes  the  Pulitzer  Prize  Board  for 
“second-guessing”  its  juries  whose  deci¬ 
sions  “should  be  accepted  as  final.” 

Come  on,  fellows.  Can’t  we  get  the 
Pulitzer  Prize  rules  straight  among 
ourselves,  even  if  we  haven’t  bothered  to 
explain  them  with  much  clarity  to  our 
confused  newspaper  readers? 

They’re  very  simple.  Each  5-member 
jury  in  the  various  journalism  categories 
is  authorized  to  screen  down  the  entries 
to  three  finalists  which  it  nominates  to  the 
Board,  without  ranking,  in  alphabetical 
order.  The  15-member  Board  then  de¬ 
cides  the  awards. 

Usually  the  Board  awards  the  prize  to 
one  of  the  three  finalists  a  jury  nomin¬ 
ated.  Occasionally  it  finds  none  of  the 
three  up  to  standard  and  awards  no  prize. 
Frequently  it  sees  a  second-place  finisher 
in  one  category  which  it  judges  to  be  su¬ 
perior  to  any  of  the  three  nominated  in 
another  category  where  it  can  also  flt.  So 
the  Board  moves  the  superior  entry  from 
the  category  where  it  is  second  best  to  the 
category  where  it  becomes  the  best, 
though  the  jurors  there  have  “not  even 
seen  the  entry,”  as  you  say.  Of  course 
they  haven’t,  because  they  couldn’t 
have.  Only  the  Board  can  see  the  entries 
in  all  the  categories.  That  overview  is  one 
of  its  functions.  Individual  juries  are 
blinded  to  entries  in  all  the  categories  ex¬ 
cept  their  own.  And  the  motive  in  the 
Board’s  final  decision-making  is  to  try  to 
assure  that  the  best  work  wins  instead  of 
falling  victim  to  bureaucratic  rigidity. 

Isn’t  that  logical?  You  advise  that  deci¬ 
sions  of  the  juries  “should  be  accepted  as 
final  and  not  overruled  by  the  Board.”  To 
do  that  you  would  have  to  rewrite  the 
rules  to  empower  the  juries  to  rank  their 
finalists,  instead  of  nominating  three  in 
alphabetical  order,  and  abolish  the  15- 
member  Board  as  the  decision-making 
authority  since  you  would  empower  the 
5-member  juires  to  overrule  it.  Yet  your 
editorial  did  not  say  that.  Neiher  did  most 
of  the  news  stories  I’ve  seen  though  they 
were  full  of  hot  quotes  not  often  tempered 
by  the  cold  facts  which  we’re  supposed, 
in  this  businss,  to  communicate. 

Eugene  C.  Patterson 

(Patterson  is  editor  and  publisher  of  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent.) 

NEEDED  LESSON 

Perhaps  the  Janet  Cooke  affair  may 
shake  up  the  top  newspapers  circulating 
to  the  masses  of  metropolitan  readers, 
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but  suburban  and  rural  America  may  very 
well  see  it  as  nothing  more  than  a  news 
story  in  itself. 

The  credibility  of  the  Washington  Post, 
which  like  any  newspaper  enjoys  peaks 
and  valleys  of  popularity,  is  sure  to  come 
under  close  scrutiny  now  by  its  owners, 
Washington  politicians  and  press  critics. 
But  the  vast  network  of  towns,  boroughs 
and  cities  that  dot  the  nation  perhaps  dis¬ 
cussed  the  issue  once  and  dropped  it. 

Editors  can  attempt  to  screen  poten¬ 
tially  bogus  stories,  but  the  key  effect 
should  be  felt  by  reporters.  Journalists 
who  believe  in  journalism  must  take  the 
episode  and  tuck  it  into  their  journalistic 
minds.  And  whip  it  out,  should  the  urge  to 
allow  some  false  item  to  slip  into  a  news 
story  suddenly  overcome  us. 

Most  often  editors  edit.  Many  middle 
and  small  sized  papers  seem  to  be  breed¬ 
ing  grounds  for  mediocrity.  They  edit  but 
don’t  read  what  is  before  them.  The 
mediocrity  that  grows  out  of  a  parisitical 
atmosphere  allows  this  type  of  inaccurate 
reporting  to  exist. 

Janet  Cooke’s  creative  writing  was 
good.  Plausible  to  the  top  journalists. 
And  to  editors.  But  she  is  not  alone. 

Six  years  in  the  field  have  allowed  me 
to  see  the  abuses  that  exist.  It  often  is  the 
reporter  who  has  the  ultimate  upper  hand 
to  falsify  if  he  wants,  and  most  papers 
lack  the  resources  to  track  down  every¬ 
thing  he  or  she  reports.  A  good  newspap¬ 
er  owes  it  to  itself  to  hire  the  best,  and 
leave  the  mediocre  reporters  on  mediocre 
papers. 

Very  often  most  papers  are  victims  of 
fraud.  By  its  own  reporters.  And  sadly  it 
is  reflected  in  the  news  columns.  It  may 
only  constitute  a  minor  violation  of  the 
public  trust,  such  as  the  incident  where  a 
colleague  of  mine  once  inserted— just  for 
“fun” — a  fictitious  name  among  the 
others  in  the  court  docket. 

Another  time  a  reporter  made  up 
quotes  for  a  public  official,  and  later  told 
the  person  what  they  said  that  they  said. 

The  Cooke  incident  brings  back 
memories  of  the  Nixon  years.  It  was  said 
at  that  time  everyone  does  it,  but  he  was 
caught. 


Not  everyone  does  it.  And  for  the  sake 
of  American  and  free  journalism  we  can 
only  hope  the  reporters  of  today — who 
wiU  be  the  editors  of  tomorrow— 4eam  a 
much  needed  lesson  by  the  episode. 

Kenneth  R.  Warren 
(Warren  is  a  news  reporter  for  the 
Bridgeport  (Conn.)  Post.) 


CREDENTIALS 

It  was  amazing  to  see  how  little  atten¬ 
tion  was  paid  to  Janet  Cooke’s  first  lie — 
her  claims  to  degrees  and  education 
which  were  false.  Actually,  if  the 
Washington  Post  had  been  as  thorough  in 
investigating  prospective  employees  as  it 
is  in  uncovering  news,  Janet  Cooke 
would  never  have  had  the  opportunity  to 
tell  the  second  lie — “Jimmy’s  World.” 

Certainly,  this  indicates  that  the  public 
must  not  only  be  protected  from  the  illicit 
news  maker,  but  also  the  fraudulent  news 
writer.  The  long-term  effects  of  this  case 
will  not  be  the  story  itself,  but  the  Post 
management’s  failure  to  verify  creden¬ 
tials  and  education  for  Ms.  Cooke. 

The  public’s  faith  in  the  media  goes 
only  as  far  as  the  faith  it  can  have  in  those 
reporting  the  news.  Ms.  Cooke’s  resume 
was  a  careless  slap  at  that  faith  in  repor¬ 
ters,  perpetrated  by  the  Post’s  lack  of 
investigative  insight. 

Tom  Lamonica 

(Lamonica  is  sports  information  direc¬ 
tor,  Illinois  State  University.) 


HATS  OFF 

Hats  off  to  Chuck  Thomas  for  his  can¬ 
did  discussion  of  anonymous  sources 
(E&P  May  2,  1981).  Thomas  is  right; 
Janet  Cooke  is  the  best  thing  that  ever 
happened  to  “well-placed  sources.” 

Ted  Cohen 

(Cohen  is  a  reporter  for  Portland  (Ore.) 
Press  Herald.) 


I  EDITOR'S  COMMENT  I 


Joe  Calvit 
Executive  Editor 
The  Morning  Journal  &  News 
Longview,  Texas 

“The  Sunbelt  boom  has  made  East  Texas  a  highly  competitive 
and  sophisticated  market,  with  new  people  and  expanded 
interests  needing  more  than  basic  news  coverage.  We’ve  been 
able  to  meet  this  challenge  by  going  to  The  New  York  Times 
News  Service  wire  for  depth.  Our  readers  are  pleased  with  the 
analysis  stories,  the  columns  and  exclusive  by-line  pieces  now 
available  through  The  Times  wire.” 
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“What  the  news  magazines  do  weekly” 

Gannett  to  p/t  national  daily 
against  news  magazines 


By  Celeste  Huenergard 

Gut  feelings  will  be  excluded  from  the 
agenda  next  fall  when  Gannett  executives 
sit  down  to  decide  whether  or  not 
1,800,000  Americans  are  ready  for  a 
national  general  interest  daily. 

In  their  place  will  be  a  dispassionate 
analysis  of  upcoming  reader  and  advertis¬ 
er  researcb--the  results  of  which  will  de¬ 
termine  if  A1  Neuharth’s  latest  project 
can  be  profitably  shifted  from  the  drawing 
board  to  the  newsstand  in  late  1982. 

“Whether  or  not  USA  TODA  Y  is  laun¬ 
ched  wiU  probably  be  one  of  the  toughest 
decisions  that  the  Gannett  Company  has 
ever  made,”  chairman  and  president 
Neuharth  told  publishers  of  the  group’s 
82  dailies  last  week  in  Chicago  (May  7), 
the  day  after  the  close  of  the  ANPA  Con¬ 
vention. 

“We  will  weigh  the  risk-reward  ratio 
very  carefully.  If  the  results  are  dis¬ 
couraging  we  will  not  hesitate  to  say  well, 
it  seemed  like  a  hell  of  a  good  idea  but  its 
time  has  not  come.  The  decision  will  not 
be  made  on  a  glandular  reaction,” 
Neuharth  said. 

Plans  for  TODAY  call  for  a  40-page 
broadsheet  with  heavy  emphasis  on 
sports,  weather,  general  news  and  fea¬ 
tures  to  be  delivered  to  morning  news¬ 
stands  Monday  through  Friday. 

Neuharth  said  the  daily’s  proposed  cir¬ 
culation  base  would  be  1,800,()()0  copies 
or  3%  of  the  current  6 1  million  daily  news¬ 
paper  circulation.  He  slated  advertising 
revenues  at  $1,500,000  or  3%  of  the  $5 
billion  annually  spent  in  national  maga¬ 
zines. 

“We’re  looking  for  large  figures  in  both 
circulation  and  advertising  and  we  think 
we  can  get  them,”  Maurice  Hickey,  pres¬ 
ident  of  the  Gannett  Satellite  Information 
Network,  TODAY’S  subsidiary,  said. 

Editorial  and  business  staffers  from  a 
number  of  Gannett  newspaper  properties 
were  adopted  “on  loan”  status  since 
January  to  work  on  the  project  at  GSIN 
headquarters  in  Washin^on,  D.C.,  thus 
minimizing  preliminary  costs. 


and  Associates  will  then  begin  surveying 
reader  reaction.  Once  the  audience  por¬ 
tion  of  the  assignment  is  completed,  Gan¬ 
nett  will  take  over  and  present  the  com¬ 
piled  studies  to  national  advertisers  to 
measure  their  support. 

When  both  reader  and  advertiser  re¬ 
sponse  has  been  gauged,  Neuharth  said, 
the  company  will  decide  whether  or  not  to 
start  publishing  in  late  1982,  adding  that 
the  decision  probably  would  be  made  in 
early  fall. 

If  that  decision  is  affirmative,  TO¬ 
DAY’S  pages  would  be  transmitted  via 
satellite  from  Gannett’ s  earth  station  in 
Springfield,  Va.,  to  Gannett  newspaper 
plants  and  other  newspaper  and  commer¬ 
cial  plants  for  printing.  Each  plant  would 
be  located  within  an  hour’s  drive  of  its 
market.  Press  times  would  range  from 
between  2  a.m.  and  5  a.m.,  regardless  of 
the  time  zone. 

Circulation  executives  are  currently 
organizing  distribution  patterns,  Hickey 
said,  and  already  have  completed  a  sur¬ 
vey  of  the  Washington-Baltimore  area 
and  are  now  in  Pittsburgh. 

While  Neuharth  suggested  TODAY 
would  be  delivered  “all  over  the  coun¬ 
try,”  he  said  its  target  zones  would  be 
“key  urban  areas,”  with  heavy  concen¬ 
tration  on  their  airports,  hotels  and  large 
office  and  apartment  complexes. 

Hickey  described  the  potential  TO¬ 
DAY  reader  as  active,  educated,  mobile, 
job  holding  and  “probably  more  male 
than  female.” 

The  executive  then  ticked  off  a  list  of 
statistics  to  give  credence  to  the  com¬ 
pany’s  notion  that  a  mobile  society  de¬ 
mands  a  mobile  newspaper:  20%  of 
Americans  change  addresses  every  year; 
40%  change  every  five  years  and  66% 
after  ten  years.  In  addition,  60  million  buy 
six  or  more  magazines  a  week  while  77 
million  buy  three  or  more  newspapers  in  a 
two-day  period. 

Editorially,  the  project  is  being  headed 
by  Ron  Martin,  formerly  editor  of  the 
Baltimore  News- American. 

Martin  said  TODAY  would  do  on  a 
daily  basis  “what  the  news  magazines  do 
weekly,”  adding  that  “Nobody  is  doing 
quality  sports  on  a  daily  basis — not  even 
the  networks.” 

today’s  primary  news  suppliers 
would  be  Gannett  News  Service,  other 


So  far,  they  have  created  a  handful  of 
prototypes  which  are  scheduled  to  roll  off 
the  presses  of  the  Army  Times  by  the  end 
of  May. 

Prototypes  in  hand,  Simmons  Re¬ 
search  Market  Bureaus  and  Louis  Harris 


EsP 

Every  Saturday  since  1884 


Gannett  newspaper  properties,  and  its 
own  reporting  staff.  Martin  would  not 
comment  on  how  large  that  staff  even¬ 
tually  might  be,  saying  only  that  “It 
would  be  large  enou^  to  do  the  job.” 

Syndicated  columnists  as  well  as  comic 
strips  would  be  avoided,  Martin  said, 
while  one  page  of  editorial  comment 
would  contain  excerpts  from  other  papers 
as  well  as  staff  produced  opinion  pieces. 

Neuharth  told  the  publishers  in  the  au¬ 
dience  that  they  “would  be  called  on  to 
become  involv^  in  the  project.  We  want 
and  expect  Gannett  people  on  other 
newspapers  .  .  .to  be  involved.  There  is 
no  other  company  in  America  that  can 
have  that  kind  of  grassroots  impact  and 
input,”  he  said. 

When  one  publisher  asked  if  that  meant 
he  would  be  called  on  to  provide  spot 
news  coverage,  a  Gannett  executive  said, 
“We  certainly  would  hope  so.  Obviously 
you  would  have  to  look  out  for  your  own 
strengths  first,”  he  said.  “But  (TODAY) 
could  do  stuff  for  you  too.” 

Neuharth  was  adamant  in  assuring  his 
listeners  that  TODAY  would  not  compete 
with  the  papers  they  were  returning  to  the 
next  day  to  publish. 

“TODAY  will  be  different  from  what 
you  are  publishing  .  .  .  and  it  will  not  be 
published  at  the  expense  of  what  you’re 
doing,"  he  said. 

When  someone  asked  if  the  company 
had  considered  regional  editions  of  TO¬ 
DAY,  Martin  said  they  had  “wrestled 
with  the  question  and  then  called  it  im¬ 
possible.” 

Judge  pares  libel 
award  to  Burnett 

An  appeal  of  the  libel  verdict  against 
the  National  Enquirer  is  still  likely,  de¬ 
spite  a  judge’s  order  that  cut  in  half  the 
$1.6  million  award  to  actress  Carol  Bur¬ 
nett. 

“The  amount  is  still  grossly  exces¬ 
sive,”  Enquirer  attorney,  William  Mas- 
terson,  said.  He  said  he  will  recommend 
to  the  publication  that  the  verdict  be 
appealed. 

Los  Angeles  superior  court  judge  Peter 
S.  Smith  halved  the  award  May  12,  reduc¬ 
ing  general  damages  from  $300,00  to 
$50,00  and  punitive  damages  from  $1.3 
million  to  $750,000.  At  the  same  time. 
Smith  castigated  the  Enquirer,  saying  the 
publication  “has  absolutely  no  remorse 
for  its  misdeeds.” 

The  judge  ordered  Burnett  to  accept 
the  lowered  amount  or  face  a  new  tri^. 
Her  attorney,  Barry  Langberg,  told  the 
court  that  she  accepted  the  pared  dam¬ 
ages. 
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CUTTING  the  1 50th  anniversary  cake  at  a  party  for  Detroit  Free  Press 
employees  and  community  leaders  were  (left  to  right):  Gov.  William  G. 
Milliken,  editor  Joe  H.  Stroud,  executive  editor,  David  Lawrence  Jr.,  and 
Lee  Hills,  John  S.  Knight,  and  Free  Press  president  Don  C.  Becker. 

First  Michigan  daiiy 
ceiebrates  150  years 


The  two  most  important  figures  in  the 
Detroit  Free  Press’  last  four  decades — 
John  S.  Knight  and  Lee  Hills — helped 
celebrate  the  newspaper’s  150th 
anniversary. 

Michigan  Gov.  William  G.  Milliken 
joined  in  the  party,  the  Detroit  Historical 
Museum  opened  a  large  exhibit  about  the 
Free  Press  and  a  book  on  the  history  of 
the  newspaper  was  published. 

Three  community  events  drew  large 
turnouts  and  the  Free  Press  shared  a  tour 
through  150  years  of  Detroit  history  in  a 
special  edition  of  its  Detroit  magazine  and 
published  a  week-long  series  examining 
Michigan’s  current  plight  and  exploring 
ways  the  state  might  regain  its  economic 
glory. 

It  was  a  very  special  time  for  the  1 ,800 
employees  of  the  nation’s  eighth  largest 
newspaper,  which  was  bom  May  5, 183 1 , 
as  a  four-page  frontier  journal  of  opinion 
and  shipping  arrivals.  The  founding  of  the 
Democratic  Free  Press  and  Michigan  In¬ 
telligencer  came  six  years  before  Michi¬ 
gan  gained  statehood. 

When  the  Free  Press  first  appeared 
May  5, 1831,  it  was  an  out-and-out  week¬ 
ly  political  sheet  named  the  Democratic 
Free  Press  and  Michigan  Intelligencer, 
pledged  to  the  fledgling  Democratic- 
Republican  party.  The  Free  Press  be¬ 
came  a  daily  on  September  28,  1835,  the 
first  in  the  Michigan  Territory. 

The  first  official  celebration  of  the 
150th  birthday  came  Monday,  May  4, 
when  more  than  900  attended  a  luncheon 
of  the  Detroit  Economic  Club  to  hear  re¬ 
marks  by  Knight  and  Hills,  who  are  editor 
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and  publisher  emeritus,  respectively,  of 
the  Free  Press. 

Knight,  who  bought  the  Free  Press,  his 
third  newspaper,  in  1940,  said  he  had 
often  wondered  “what  would  have  hap¬ 
pened  if  my  check  had  bounced  on  May  2, 
1940.’’ 

But  the  check  was  good,  he  said,  and  so 
are  Detroit’s  prospects.  “In  good  times 
and  bad,  Detroit  has  always  had  the  lead¬ 
ership  to  go  the  distance.’’ 

The  founder  of  what  has  since  become 
Knight-Ridder  Newspapers,  owner  of  the 
33  newspapers  and  many  other  com¬ 
munications  interests,  Knight  noted  that 
“Even  in  these  troubled  days  the  Free 
Press  as  been  progressive:  It  has  grown  in 
circulation  and  readership’’  since  open¬ 
ing  its  new  $50  million  offset  printing 
plant  on  the  Detroit  River  two  years  ago. 

Hills,  the  first  non-family  member  to 
become  president  of  Knight  Newspapers 
Inc.  and  the  first  chief  executive  officer  of 
Knight-Ridder,  came  to  the  Free  Press  in 
1951  as  vice  president,  executive  editor 
and  chief  operating  officer. 

He  said  that  although  the  Free  Press  of 
today  bore  little  resemblance  to  its  fore¬ 
runners,  “what  remains  the  same  is  our 
dedication  to  journalistic  precepts  set  out 
long  ago.”  The  most  important  of  these. 
Hills  said,  is  “to  remember,  above  all, 
that  we  hold  a  sacred  trust.” 

Also  at  the  Economic  Club  program, 
presided  over  by  executive  editor  David 
Lawrence  Jr.,  there  was  a  premiere  of  a 
multi-media  presentation  detailing  the 
history  of  Detroit  as  seen  through  the 
Free  Press.  The  presentation  will  be 


shown  several  times  this  year  for  in¬ 
terested  groups.  The  show  was  produced 
by  Free  Press  promotion  art  director 
Hank  Szerlag. 

Free  Press  music  critic  John  Guinn 
composed  a  special  musical  tribute  to  the 
anniversary  and  played  his  piece  and 
another  written  about  the  Free  Press  in 
1894  on  the  piano. 

The  second  community  event  was  held 
Monday  evening.  May  4,  at  the  Detroit 
Historical  Museum,  where  an  exhibit 
tracing  the  newspaper’s  history  was  to 
open  to  the  public  the  following  day. 

At  the  champagne  reception,  the  1,000 
guests  saw  the  exhibit;  received  a  com¬ 
plimentary,  autographed  copy  of  the 
book  about  the  newspaper’s  history,  “On 
Guard,”  from  its  author,  retired  associate 
executive  editor  Frank  Angelo,  and 
watched  the  multi-media  show,  which 
was  run  continuously. 

The  book  may  be  purchased  by  mail 
from;  Detroit  Free  Press,  P.O.  Box 
77971,  Detroit  48277.  The  soft-cover 
book  is  $5.95.  Hardbound  copies  are 
$9.95.  Add  $2  for  handling  charges. 

The  third  event  was  the  official  birth¬ 
day  party  Tuesday,  May  5,  for  Free  Press 
employees  and  invited  community  lead¬ 
ers.  It  was  held  in  a  tent  festooned  with 
helium-inflated  balloons  and  erected  be¬ 
hind  the  Free  Press  building  in  downtown 
Detroit. 

At  this  event,  presided  over  by  Free 
Press  president  Don.  C.  Becker,  the 
Michigan  Historical  Commission  pre¬ 
sented  a  plaque  designating  the  Free 
Press’  downtown  building  as  a  historical 
site. 

Gov.  Milliken,  introduced  by  editor 
Joe  H.  Stroud,  spoke  at  the  ceremony, 
and  said  the  newspaper  has  “provided  a 
standard  of  professional  excellence  rec¬ 
ognized  throughout  the  nation.” 


150th  birthday 
reached  by  weekly 

Exeter  (N.H.)  News-Letter  celebrated 
150  years  of  continuous  publication  May 
10. 

The  weekly  newspaper  was  first  pub¬ 
lished  May  10,  1831,  by  its  proprietor, 
Capt.  John  S.  Sleeper. 

After  several  changes  of  ownership, 
the  News-Letter  was  owned  and  pub¬ 
lished  for  65  years  by  John  Templeton, 
who  bought  it  in  1888.  He  began  as  a 
printer  in  1873. 

In  1938  the  Exeter  News-Letter  Co. 
was  formed  by  a  number  of  townspeople. 
In  1973  Harry  B.  Thayer  III  and  Charles 
K.  Thayer  became  co-publishers  after 
purchasing  the  company  from  their 
father,  H.  B.  Thayer  Jr. 
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Shoppers  give 
boost  to  H-H’s 
total  revenues 

At  the  annual  shareholders  meeting  in 
San  Antonio  (May  11),  Robert  G.  Mar- 
but,  Harte-Hanks  president  and  chief  ex¬ 
ecutive  officer,  stressed  the  importance 
of  the  company’s  Consumer  Distribution 
.Marketing  operations,  which  he  called 
the  precursors  of  what  newspapers  must 
do  to  serve  advertisers  effectively  in  the 
1980s. 

CDM,  which  Marbut  said  accounts  fpr 
25%  of  Harte-Hanks’  revenues,  consists 
of  shopper  publications,  distribution  sys¬ 
tems  and  various  marketing  services. 
When  combined,  these  diverse  opera¬ 
tions  offer  advertisers  a  powerful  tool  for 
target  marketing,  he  said. 

In  the  first  quarter  report,  shareholders 
were  informed  that  CDM  operating  re¬ 
venues  increased  by  9%  over  the  first 
quarter  of  1980,  “a  much  smaller  increase 
than  has  been  the  trend  for  this  area  of 
business  in  recent  years.” 

The  report  attributed  the  decline  to  the 
fact  that  the  quarter  had  only  12  Wednes¬ 
days,  one  less  than  last  quarter.  The  con¬ 
sumer  publications  are  distributed  on 
Wednesdays. 

“Had  it  not  been  for  the  loss  of  this 
publication  day,  CDM  operating  revenue 
would  have  increased  by  approximately 
13%  and  the  Company’s  operating  margin 
would  have  been  up  by  another 
$300,000,”  the  report  disclosed. 

As  for  newspaper  revenues,  the  report 
noted  that  revenues  increased  by  10%  in 
the  first  quarter  “because  of  advertising 
and  circulation  rate  increases.  Total  lin¬ 
age,  insert  and  circulation  volumes  were 
generally  very  near  their  1980  levels”  de¬ 
spite  a  national  linage  increase  of  30%. 

During  the  meeting,  shareholders 
approved  a  proposal  recommended  by 
the  board  of  directors  to  increase  the 
number  of  authorized  shares  of  Harte- 
Hanks  common  stock  from  12.5  million  to 
25  million. 

Marbut  said  Harte-Hanks  has  no  pre¬ 
sent  plans  to  issue  a  substantial  amount  of 
common  stock,  but  having  additional 
shares  available  gives  the  company 
needed  flexibility  in  raising  capital,  mak¬ 
ing  acquisitions  and  offering  stock  dis¬ 
tributions  to  existing  shareholders. 

Shareholders  also  adopted  a  long  term 
growth  plan  aimed  at  helping  Harte- 
Hanks  attract,  motivate  and  keep  out¬ 
standing  key  employees.  They  also  voted 
to  increase  by  300,000  the  number  of 
shares  of  common  stock  available  under 
the  company’s  1972  Employee  Stock 
Purchase  Plan.  Both  proposals  were  re¬ 
commended  by  the  board  of  directors. 

The  board  also  elected  Gary  D.  Edens  a 
new  vicepresident  of  the  company. 
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Hispanics  rap  news  coverage 


Hispanic  Americans  are  dissatified 
with  crime  coverage  in  their  communities 
in  the  local  media  and  think  Hispanic 
accomplishments  don’t  get  enough  atten¬ 
tion,  but  overall  they  are  satisfied  with 
the  local  media  as  sources  of  information, 
says  a  research  team  from  Michigan  State 
University. 

The  MSU  research  team  has  just  com¬ 
pleted  a  15-month  study  of  Hispanics  and 
the  media  in  seven  Southwest  cities,  the 
first  systematic  and  comprehensive  ex¬ 
amination  of  Hispanic  Americans  from 
multiple  regions  of  the  United  States.  The 
survey  was  funded  by  Gannett  Co.  Inc. 

The  survey  included  information  from 
1,700  adults,  half  of  them  Hispanic,  in 
Tucson,  Santa  Fe,  El  Paso  and  four  Cali¬ 
fornia  cities — Salinas,  San  Bernardino, 
Stockton  and  Visalia,  where  Mexican 
Americans  comprise  more  than  20%  of 
the  population.  More  than  700  fifth  and 
tenth  graders  in  five  cities  and  88  com¬ 
munity  leaders,  as  well  as  newspaper 
publishers  and  editors,  were  also  inter¬ 
viewed. 

The  Hispanic  community  leaders  had 
the  harshest  criticism  of  the  media.  Inter¬ 
views  with  leaders  in  six  of  the  cities 
showed  they  shared  the  belief  that  the 
local  media’s  coverage  of  Hispanics  was 
racist,  focusing  on  crime  and  other  nega¬ 
tive  activities  and  ignoring  newsworthy 
Hispanic  individuals  and  events.  The 
leaders  also  felt  the  media  discriminated 
against  Hispanics  in  employment. 

The  research  team  was  headed  by  four 
faculty  members  in  the  Department  of 
Communication  at  MSU :  Judee  Burgoon, 
an  associate  professor  and  director  of 
graduate  studies;  Michael  Burgoon,  a 
professor  and  author;  Bradley  Green¬ 
berg,  author  and  chair  of  the  department; 
and  Felipe  Korzenny,  an  assistant  profes¬ 


sor  and  native  of  Mexico. 

The  primary  content  of  news  stories 
about  Hispanics  were  sports,  followed  by 
hard  news  other  than  crime  and  cultural 
activities.  About  13%  of  the  stories  con¬ 
tained  Hispanic  reporter’s  bylines. 

Both  Anglos  and  Hispanics  believe 
there  were  more  media  portrayals  of 
Mexican  Americans  doing  bad  things 
than  good  things. 

U.S.  clears  Dwight 
of  wrongdoing 

Minneapolis  Star  and  Tribune  pub¬ 
lisher  Donald  R.  Dwight  was  cleared  May 
11  by  the  U.S.  Attorney’s  office  in  Bos¬ 
ton  of  any  wrongdoing  in  the  award  of 
public  contracts  in  Massachusetts  while 
he  was  Lt.  Governor. 

U.S.  Attorney  Edward  F.  Harrington 
said  his  office,  after  examining  all  the  evi¬ 
dence  in  the  Dwight  case,  has  determined 
not  to  seek  criminal  charges  against  the 
publisher. 

Dwight  said  he  was  “delighted  and 
elated”  by  Harrington’s  announcement. 

The  Dwight  investigation  began  in  1979 
on  the  basis  of  allegations  made  by  a 
Worester,  Massachusetts  businessman, 
William  V.  Masiello,  and  other  evidence 
developed  by  the  FBI  and  the  Mas¬ 
sachusetts  special  commission  concern¬ 
ing  state  and  county  building  contracts. 

In  testimony  before  the  commission — a 
panel  created  to  probe  corruption  in  the 
awarding  of  public  construction  con¬ 
tracts — Masiello  said  he  paid  a  $2,000 
cash  bribe  to  Dwight  in  1974  in  return  for 
a  state  contract. 

Dwight  had  called  Masiello’ s  testi¬ 
mony  “an  absolute  lie  by  a  professional 
liar.  I  never  met  the  man.” 


Editor  assails  joint  pact 


Suburban  newspapers  and  area  resi¬ 
dents  would  both  hurt  by  the  proposed 
joint  operating  agreement  between  the 
Seattle  Times  and  the  Seattle  Post- 
Intelligencer,  Frank  Wetzel,  editor  of  the 
Bellevue  (Wash.)  Journal  American, 
said. 

Wetzel  told  the  Seattle-King  County 
Bar  Association  that  suburban  papers 
suffer  an  unfair  advantage  frqm  big  city 
dailies  combining  operations  under  the 
Newspaper  Preservation  Act  of  1970. 

The  Times  and  the  P.I.  would  combine 
all  but  the  news  and  editorial  functions  of 
the  two  newspapers.  The  Justice  Depart¬ 
ment’s  antitrust  division  is  currently  re¬ 
viewing  the  application  for  the  merger. 

The  P.I.  claims  it  will  be  financially 
ruined  unless  its  production,  advertising, 
circulation  and  business  operations  are 


taken  over  by  The  Times. 

Wetzel  said  approval  of  the  application 
would  produce  an  unfair  advantage  for 
the  Times  in  Seattle  area  advertising  to 
the  detriment  of  consumers. 

“The  Newspaper  Preservation  Act  is  a 
classic  case  of  powerful  special  interest 
forces  pushing  through  legislation  when 
there  is  no  specific,  identifiable  victim,” 
Wetzel  declared.  “My  contention  is  that 
the  public  is  the  victim.” 

He  added  that  newspapers  in  the  Seat¬ 
tle  area  are  in  a  period  of  transition  and 
that  some  of  them  could  be  eliminated  in 
the  present  decade  by  the  growth  of  cable 
and  satellite  television  news. 

A  Bar  Association  spokesman  said  the 
Times  and  the  P.I.  declined  an  invitation 
to  take  part  in  the  discussion  of  the  prop¬ 
osed  merger. 
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N.Y.  News  columnist  quits 
after  column  is  challenged 


Although  “sticking  by”  his  interview 
of  a  British  soldier  in  Northern  Ireland,  a 
New  York  News  columnist  resigned  last 
week  (May  8)  after  he  could  not  substanti¬ 
ate  certain  details  that  appeared  in  the 
column. 

Columnist  Michael  Daly,  29,  admitted 
he  had  not  used  the  soldier’s  real  name  in 
order  to  protect  him  against  possible  re¬ 
taliation.  Daly  maintained,  however,  that 
he  had  spoken  to  a  soldier  in  a  British  unit 
involved  in  the  shooting  of  an  Irish  teena¬ 
ger  in  the  hours  following  the  death  of 
Bobby  Sands.  He  said  the  incidents  he 
described  in  the  column  were  essentially 
correct. 

The  column  told  of  a  British  Army  pat¬ 
rol  that  came  under  attack  by  youths  hurl¬ 
ing  gasoline  bombs.  He  quoted  the  soldier 
as  saying  the  patrol  fired  real  bullets  in¬ 
stead  of  nonlethal  rubber  ones  and  a  teen¬ 
age  boy  was  wounded. 

The  column  identified  one  soldier  as 
“Gunner  Christopher  Spell”  and  the 
story  revolved  around  him. 

After  the  column  appeared,  the  Lon¬ 
don  Daily  Mail,  challenged  its  authentic¬ 
ity.  The  British  newspaper  labeled  it  a 
“pack  of  lies”  written  to  “stir  up  Amer¬ 
ican  public  opinion  against  Britain.”  The 
British  daily  also  called  the  column  a 
“work  of  pure  imagination”  and  “a 
malevolent  piece  of  propaganda  which  is 
a  disgrace  to  journalism.” 

The  Daily  Mail  argued  there  was  no 
Christopher  Spell.  It  also  said  a  soldier 
with  such  duties  would  be  called  a  “fusi¬ 
lier,”  not  a  “gunner.”  The  British  news¬ 
paper  alleged  a  number  of  other  inaccur¬ 
acies  in  the  column 
After  the  Daily  Mail’s  challenge 
appeared.  New  York  News  assistant  to 
the  editor,  James  Wieghart,  telephoned 
Daly  in  Belfast  and  questioned  him  about 
the  column. 

Daly  told  Wieghart  that  “Spell”  was  a 
pseudonym  that  had  been  used  to  protect 
the  solider.  When  Daly  would  not  tell 
Wieghart  “Spell’s”  real  name  or  give  the 
names  of  other  witnesses  to  the  shooting 
incident,  Wieghart  ordered  Daly  back  to 
New  York. 

Two  lengthy  sessions  were  held  at 
which  Daly  was  questioned  by  New  York 
News  editor  Michael  O’Neill,  managing 
editor  William  Umstead  and  Wieghart. 

During  the  questioning,  Umstead 
raised  14  questions  about  the  column, 
based  on  the  Daily  Mail’s  contentions. 

Daly’s  column  had  described  Spell  as  a 
“gunner”  and  had  reported  that  Spell’s 
unit  started  from  the  Andersontown  Bar¬ 
racks.  Daly  described  Spell’s  back¬ 
ground,  stating  that  he  grew  up  in  Birm- 
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ingham.  He  said  Spell  had  flown  to 
Northern  Ireland  nine  days  after  Christ¬ 
mas  to  begin  patrol.  The  column  also  told 
of  the  wounding  of  a  “15-year  old  named 
Johnny  McCartin.” 

The  News  contacted  the  chief  informa¬ 
tion  officer  for  the  British  Army  in  North¬ 
ern  Ireland,  Robert  Moore.  He  told  the 
News  his  office  had  interviewed  every 
member  of  the  15-man  unit  and  its  com¬ 
manding  officer.  None,  he  said,  admitted 
talking  with  Daly. 

Moore  said  that  if  Spell  existed,  he 
would  be  called  a  “fusilier,”  not  a  “gun¬ 
ner.”  He  said  the  regiment  was  based  in 
an  old  mill  on  North  Howard  St.,  not  at 
the  Andersontown  Barracks.  He  said  the 
patrol  arrived  in  Belfast  in  March,  not 
nine  days  after  Christmas. 

Moore  also  said  that  no  member  of  the 
patrol  unit  was  from  Birmingham  itself, 
but  did  admit  that  three  came  from  the 
Birmingham  area.  He  said  the  name  of  the 
teenager  who  was  shot  was  Anthony 
McCarten,  not  Johnny  McCartin  and  that 
the  youth  was  18,  not  15. 

Daly,  who  was  recently  awarded  Col¬ 
umbia  University’s  Meyer  Berger  Award 
for  distinguished  reporting,  resigned  fol¬ 
lowing  the  closed  sessions. 

In  his  letter  of  resignation,  Daly  said, 
“I  stick  by  my  story  concerning  the  sol¬ 
dier  in  Northern  Ireland.  I  am,  however, 
unable  to  substantiate  this  story  with  in¬ 
dependent  sources.  I  am  therefore  res¬ 
igning  my  position  at  the  Daily  News  with 
the  hope  that  I  will  save  this  newspaper 
from  any  further  embarrassment.” 

O’NeUl  said  the  “central  incidents  in 
the  Daly  column  have  been  confirmed 
independently.  An  army  patrol  was 
attacked,  as  he  wrote.  It  retaliated  and 
wounded  a  youth.” 

O’Neill,  however,  accepted  Daly’s  res¬ 
ignation  and  then  rapped  his  use  of  “mis¬ 
leading  journalistic  techniques.” 

“In  the  absence  of  independent  corro¬ 
boration  of  disputed  points  and  in  view  of 
his  use  of  misleading  journalistic  techni¬ 
ques,  his  resignation  was  accepted,” 
O’Neill  said. 

O’Neill  praised  Daly  for  being  “one  of 
the  most  talented,  compassionate  writers 
in  America,”  but  added,  “under  the  cir¬ 
cumstances,  the  credibility  of  this  news¬ 
paper  had  to  be  given  priority  over  all 
other  considerations.” 

Daly  had  joined  the  News  in  February 
1978  as  a  reporter.  Since  early  1980,  he 
has  been  a  columnist,  writing  primarily 
about  New  York  City.  He  was  sent  to 
Northern  Ireland  April  27  to  write  col¬ 
umns  that  would  run  alongside  hard  news 
stories.  The  questionable  column  was  the 


ninth  he  had  filed  from  Belfast  in  eight 
days. 

Prior  to  joining  the  News,  Daly  wrote 
for  the  Village  Voice  in  New  York  City 
and  for  the  Courier-Life  newspapers,  a 
chain  of  weeklies  in  Brooklyn.  He  is  a 
1974  graduate  of  Yale. 

The  incident  has  raised  questions  over 
the  role  of  columnists  and  whether  they 
should  be  given  more  leeway  than  gener^ 
news  reporters. 

O’Neill  admitted  that  columnists  at  the 
News  have  been  given  a  greater  leeway  to 
express  opinions  and  to  report  their  own 
impressions  and  feelings.  “This,”  he 
said,  “is.  necessary  to  assure  the  freest 
possible  flow  of  ideas  to  newspaper  read¬ 
ers  and  the  general  public.” 

The  News,  he  said,  “does  not  subject 
columnists  to  the  same  rigorous  demands 
of  objectivity  and  factual  checking  that 
we  apply  to  news  coverage.” 

O’Neill  added,  however,  “even  in  the 
case  of  columnists,  we  cannot  condone 
the  use  of  techniques  that  imply  that  some 
things  are  fact  when  they  are  not.” 

Daly  was  unavailable  for  comment  and 
the  News  refused  to  make  public  how  he 
could  be  reached. 

NNA  protests 
changes  in 
Fol  guides 

Samuel  H.  Matthews,  publisher,  Tracy 
(Calif.)  Press,  and  chairman  of  the 
National  Newspaper  Association’s  Gov¬ 
ernment  Relations  Committee,  said  that 
“although  Attorney  General  William 
French  Smith  is  aiming  at  abuses  of  the 
Freedom  of  Information  Act,  his  revoca¬ 
tion  of  the  Bell  guideline  will  signal  feder¬ 
al  agencies  to  cut  back  on  openness 
across  the  board.” 

Matthews  was  discussing  the  Attorney 
General’s  revocation  of  a  guideline  (E&P 
May  9,  page  107)  issued  in  1977  by  then- 
Attorney  General  Griffin  Bell  in  an 
attempt  to  stem  the  increasing  tide  of  Fol 
lawsuits.  Bell  said  then  that  federal  agen¬ 
cies  must  show  that  the  release  of  in¬ 
formation  would  be  “demonstrably 
harmful,”  even  if  it  technically  fell  under 
one  of  the  FoIA’s  exemptions  from  discl¬ 
osure,  before  the  Justice  Department 
would  defend  an  Fol  suit.  Under  Smith’s 
new  guideline,  any  agency  denial  of  discl¬ 
osure  with  a  “substantial  legal  basis”  will 
be  defended. 

Matthews  said  “NNA  shares  the  con¬ 
cern  of  other  journalistic  organizations 
that  revocation  of  the  demonstrable  harm 
standard  will  weaken  the  FoIA’s  ability 
to  safeguard  the  openness  of  government 
demanded  by  the  American  public.”  Re¬ 
voking  the  standard  can  only  result  in 
greater  governmental  secrecy,  which  is 
clearly  contrary  to  the  intent  of  Congress 
in  enacting  the  FoIA. 
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National  News  Council 
probes  Pulitzer  snafu 


The  Pulitzer  Prize  controversy  involv¬ 
ing  the  Washington  Post/ Janet  Cooke  fe¬ 
ature  story  had  no  sooner  been  tossed  to 
the  National  News  Council  for  “an  inde¬ 
pendent  investigation”  which  got  under 
way  May  4  week  than  the  council  re¬ 
ceived  a  formal  complaint  about  one  of 
three  stories  by  subsequent  winner  Tere¬ 
sa  Carpenter  of  the  Village  Voice,  New 
York. 

Associate  directors  of  the  council,  Abe 
Raskin  and  Richard  P.  Cunningham,  are 
conducting  investigations  in  response  to 
the  complaints  and  plan  to  present  re¬ 
ports  to  the  upcoming  council  meeting 
June  11-12  in  the  New  York  City  head¬ 
quarters,  One  Lincoln  Plaza.  The  formal 
sessions  are  open  to  the  public. 

The  Post/Cooke  investigation  is  being 
conducted  following  a  formal  request 
from  10  members  of  the  journalism  facul¬ 
ty  at  Howard  University  who  asked  for  an 
impartial  investigation  into  what  they 
charged  were  “inaccuracies  and  unfair¬ 
ness  perpetrated  by  the  Washington  Post 
in  its  publication  of  the  ‘Jimmy’s  World’ 
article  on  September  28,  1980;  its  subse¬ 
quent  winning,  then  relinquishing,  a 
^litzer  Prize  for  its  story;  and  the  subse¬ 
quent  actions  relating  to  the  resignation 
and  virtual  disappearance  of  Janet 
Cooke,  whose  name  was  the  byline  used 
for  the  story.” 

Council  chairman  Norman  Isaacs  said 
the  Howard  complaint  raised  a  number  of 
specific  questions,  basically  following 
from  what  Howard  Dean  Lionel  Barrow 
said  at  the  American  Society  of  News¬ 
paper  Editors  in  Washington  when  he  cal¬ 
led  for  a  neutral,  independent  examina¬ 
tion  of  the  episode. 

The  complaint  was  signed  by  Professoi 
Samuel  F.  Yette,  and  concurring  were; 
Dean  Barrow,  Anju  Chaudhary,  Lewis 
Fenderson,  Mohammad  Jahed,  Lawr¬ 
ence  Kaggwa,  Justine  Rector,  Charles 
Simmons,  Lawrence  Still,  and  Wallace 
Terry. 

The  Howard  letter  of  complaint  also 
raised  the  issue  of  the  Pulitzer  Prize  board 
switching  the  Cooke  article  from  a  local 
news  category  entry  to  the  feature  categ¬ 
ory  and  over-ruling  the  feature  jury’s  de¬ 
cision  to  award  the  prize  to  Carpenter’s 
three-article  nomination.  The  board  is 
within  its  authority  to  move  entries  and 
over-ride  jury  awards,  but  the  procedure 
is  being  criticized  in  media  circles,  includ¬ 
ing  a  formal  statement  from  national 
board  of  The  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  urging  the 
Pulitzer  board  “to  establish  procedures 
that  safeguard  the  integrity  of  the  Pulitzer 
awards  ...” 
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The  request  for  a  news  council  inves¬ 
tigation  of  the  Carpenter  article  on  the 
murder  of  former  Rep.  Allard  Lowen- 
stein  by  Dennis  Sweeney  came  from  Lar¬ 
ry  Lowenstein  of  New  York  City,  brother 
of  the  victim,  and  James  A.  Wechsler, 
New  York  Post  columnist.  Wechsler,  in 
his  letter  associating  himself  with  Larry 
Lowenstein’s  request  for  an  investiga¬ 
tion,  said  that  Carpenter  conceded  she 
never  spoke  to  Sweeney  “although  it 
seems  to  me  beyond  dispute  that  any 
reader  must  have  presumed  from  her 
piece  that  she  had.”  Wechsler  wrote  that 
was  one  of  the  aspects  of  the  story  merit¬ 
ing  exploration.  He  added,  “It  very 
seriously  raises  the  question  of  what  I 
view  as  journalistic  malpractice  in  repe¬ 
atedly  invoking  anonymous  ‘sources’ 
against  a  dead  man  who  cannot  answer 
back  and  whose  family  has  no  recourse  to 
the  laws  of  libel.” 

Richard  Baker,  administrator  of  the 
Pulitzer  Prizes  at  Columbia  University, 
said  of  the  upcoming  investigation  by  the 
council  on  the  award  which  included  the 
article  titled  “The  Odyssey  of  the  Man 
Who  Shot  A1  Lowenstein”,  “It  would  be 
pretty  serious  if  they  rebuked  us.”  He 
added,  “But  frankly,  I  don’t  think  they 
can .  ’  ’  Baker  told  E  &  P  he  had  studied  the 
article  and  called  it  “responsible  journal¬ 
ism.”  Baker  earlier  had  commented  that 
if  the  news  council  should  make  “an  un¬ 
favorable  finding,  our  board  might  want 
to  do  something,  but  I  don’t  know  what.” 

In  the  May  13  issue  of  the  Village 
Voice,  editor  in  chief  David  Schneider- 
man  wrote,  “Teresa  Carpenter’s  story 
was  reviewed  by  the  editors  of  this  paper 
at  every  stage  of  its  composition;  her 
sources  were  known  to  both  her  editors 
and  to  our  counsel  who  reviewed  the  arti¬ 
cle  on  a  line-by-line  basis.  The  Village 
Voice  stands  behind  every  word  in  the 
story.”  Schneiderman  wrote  that  the 
newspaper  has  formally  offered  the  Pulit¬ 
zer  board  its  full  cooperation  in  the  event 
the  board  “has  even  the  slightest  ques¬ 
tion  about  any  of  these  stories.” 

The  Village  Voice  reprinted  the  article, 
which  originally  was  published  a  year  ago 
on  May  1 2 ,  in  its  current  May  13-19  issue , 
according  to  Schneiderman,  “because  of 
misunderstandings  regarding  the  content 
of  the  article.”  He  added,  “Let  the  reader 
judge.” 


that  Allard  Lowenstein  had  made  a 
“pass”  at  him  in  a  Mississippi  motel 
room  and  was  rebuffed. 

Judith  Crist,  chairman  of  the  Pulitzer 
feature  jury,  this  week  issued  a  statement 
on  behalf  of  the  jury  to  the  Pulitzer  board. 
She  said,  “We  are  outraged  by  the  mis¬ 
handling  of  this  second  award  and  embar¬ 
rassed  on  behalf  of  the  Pulitzer  Prize.” 
Crist  added,  “Once  again  because  the 
board  did  not  follow  or  publicize  the  ex¬ 
act  recommendation  of  its  panel  when 
finally  following  its  nomination,  both  the 
panelists  involved  and  the  Pulitzer  Prize 
itself  are  being  held  up  to  ridicule  and 
their  integrity  questioned  by  those  with  a 
personal  quarrel  over  another  of  Miss 
Carpenter’s  stories.” 

Crist  said  the  jury’s  citation  read: 
“This  gifted  journalist  went  beyond 
the  surface  of  a  crime  in  “Murder  on  a 
Day  Pass”  to  deal  with  the  tragic  weak¬ 
nesses  in  our  criminal  justice  and  men¬ 
tal  care  system.  In  clear  and  concise 
reporting  she  showed  how  an  insane 
man  could  declare  frequently  and  pub¬ 
licly  that  he  would  kill  his  wife — and 
did.  Her  excellent  writing  was  apparent 
too  in  dealing  with  the  killing  of  a  pub¬ 
lic  figure  and  of  a  showgirl.” 

Meantime,  while  the  news  council 
makes  its  investigation  in  preparation  for 
debate  of  the  members,  questions  and 
suggestions  for  changes  in  procedure  and 
communication  between  the  Pulitzer 
juries  and  board  continue. 

The  SPJ/SDX  statement  suggested  that 
“no  entry  be  moved  to  a  different  categ¬ 
ory  after  consideration  by  a  jury  without 
board  consultation  with  the  chairman  of 
the  category  to  which  it  is  to  be  moved. 
Further,  we  urge  that  no  entry  be  consi¬ 
dered  for  an  award  unless  it  was  named  a 
finalist  in  the  category  entered  or  trans¬ 
ferred  by  the  jury.” 

Warren  Lerude ,  a  Pulitzer  Prize  winner 
for  editorial  writing  in  1977  and  a  member 
of  four  previous  Pulitzer  juries  and  this 
year  on  the  national  reporting  jury,  told  E 
&  P:  “Examination  of  the  Pulitzer  Prize 
picking  system  shows  that  while  the  1981 
case  of  the  fabricated  feature  was  unusual 
it  is  not  particularly  abnormal  for  an  entry 
in  one  category  to  win  in  another. 

“What  is  questionable  about  reporter 
Janet  Cooke’s  embarrassing  Washington 
Post  victory  cum  defeat  is  that  the  feature 
category  jury  never  saw  the  entry  the 
advisory  board  decided  should  win.  The 
board  shifted  the  Post  story  from  the  local 
reporting  category  to  the  feature  category 
without  the  courtesy  of  an  professional 
communication  with  the  feature  jury. 

“...In  selecting  the  winner  from  an  en¬ 
try  the  jury  never  saw,  the  board  in¬ 
appropriately  rendered  pointless  the 
time,  energy,  expense  and  good  faith  of 
the  five  professionals  who  made  up  the 
feature  jury.” 


The  Village  Voice  is  offering  reprints  of 
all  three  of  the  prize-winning  articles  for 
$1. 

One  of  the  paragraphs  in  the  article  to 
which  Wechsler  objected  in  his  April  2 1 
New  York  Post  column  on  the  Pulitzer 
award  dealt  with  Sweeney’s  allegation 
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Dual  minimums  eliminated 

Publishers  reach  accord 
with  New  York  Guild 


Just  six  hours  after  it  began,  the  New 
York  Newspaper  Guild’s  strike  on  May  7 
against  the  New  York  Times  ended  with 
both  sides  claiming  victory. 

The  strike  was  called  at  6:30  A. M.  after 
the  Guild  leadership  decided  the  “final 
proposal”  from  the  Publishers  Associa¬ 
tion  did  not  offer  "an  adequate  solution” 
to  the  issue  of  dual  minimums.  The  strike 
ended  around  12:30  P.M. 

The  dual  minimums  allowed  the  news¬ 
papers  to  pay  newer  employees  on  a  wage 
scale  with  a  lower  minimum  than  that  of 
longer  service  employees. 

The  Publishers  Association  had  offered 
the  Guild  a  wage  package  following  the 
pattern  set  by  the  association’s  agree¬ 
ments  with  the  newspaper  craft  unions 
which  called  for  an  average  increase  of 
$124  over  three  years  plus  $6  in  fringe 
benefits  in  the  second  year. 

The  Publishers  Association  represents 
the  Times  and  the  New  York  News  in  the 
negotiations.  The  New  York  Post  is  nego¬ 
tiating  separately  with  the  Guild. 

The  Guild  also  had  voted  strike  author¬ 
izations  against  both  the  News  and  Post. 
The  union  never  stated  its  reason  for 
choosing  to  single  out  the  Times  in  its 
strike.  Guild  treasurer  Jim  Orcutt  said  on 
May  7  that  the  union  was  also  prepared  to 
strike  the  News,  but  no  action  was  taken 
against  that  newspaper. 

The  Publishers  Association’s  proposal 
also  contained  a  “most  favored  nation 
clause”  which  stipulated  that  if  the  Guild 
negotiated  a  better  deal  with  the  Post 
from  management’s  point  of  view,  then 
the  News’  and  Times’  contracts  with  the 
Guild  must  be  renegotiated  to  include 
those  more  favorable  terms. 

The  Guild  called  the  clause  a  “major 
retrogression,”  adding  it  was  “not  a  two- 
way  street  (E&P,  May  9,  pg.  7).” 

The  issue  over  the  “most  favored  na¬ 
tion”  clause  was  resolved  when  the  Pub¬ 
lishers  Association  and  Guild  agreed  “to 
adopt  language  of  the  pressmen’s  con¬ 
tract  instead  of  the  mailers  contract,” 
said  Gregory  Thornton,  News  director  of 
labor  relations. 

The  proposed  contract  accepted  by  the 
Guild  eliminated  the  dual  minimums  but 
kept  dual  wage  scales  between  newer  and 
longer  service  employees. 

“By  the  end  of  the  contract  in  May, 
1984,  we’ll  have  a  spread  on  the  hiring 
rate  of  new  employees  in  the  upper  wage 
groups  of  around  $  1 00  to  $  1 05  from  longer 
service  employees,”  Thornton  stated. 
“This  is  an  excellent  agreement  for  both 
the  Guild  and  managment.  We  eliminated 
the  dual  minimums  but  but  achieved  a 
wage  scale  that’s  competitive  with  what 
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the  marketplace  is  paying.  That’s  what 
management  got  out  of  it.” 

Thornton  explained  the  proposed  con¬ 
tract  makes  employees  on  the  two  lower 
wage  scales  “equal  to  the  grandfathered 
employees.” 

The  wage  pattern,  Thornton  said,  set 
increases  of  10.1%  in  the  first  year,  6.5% 
in  the  second  year,  and  6.3%  in  the  third 
year  of  the  contract.  He  said  the  wage 
pattern  averages  out  to  $5 1 ,  $36,  and  $37. 

Thornton  remarked  employees  hired 
after  May  7,  1981  but  before  March  31, 
1982  come  in  at  the  “new  contract  mini¬ 
ma  but  the  first  year  increase  does  not 
apply.  They  get  the  second  and  third  year 
increases  and  continue  to  move  for¬ 
ward.” 

Thornton  said,  “At  the  end  of  the  third 
year  of  the  contract,  our  hire-in  rate  for 
new  employees  will  be  less  the  first  gener¬ 
al  increase,  one-half  the  second  general 
increase,  one-half  the  third,  plus  half  the 
COLA  (Cost  of  Living  Adjustment)  in  the 
second  year  and  half  the  COLA  in  the 
third  year.” 

Thornton  stated  the  new  wage  package 
applies  primarily  to  “secretaries,  clerks, 
and  keypunch  people.” 

He  said,  “All  true  reporters  get  normal 
increases  no  matter  when  they  were 
hired.  In  fact  we  often  pay  them  pre¬ 
miums.” 

Thornton  stated  the  Publishers  Asso¬ 
ciation  had  sought  the  dual  minimums  in 
the  expired  contract  because  managment 
believed  it  was  paying  rates  in  excess  of 
the  marketplace. 

Thornton  said  Jim  Orcutt  and  Guild  ex¬ 
ecutive  vicepresident  Edwin  Egan,  who 
were  chief  negotiators  for  the  union, 
“handled  themselves  very  well  in  the 
negotiations.” 

He  added  that  although  the  union  has 
separate  contracts  with  the  Times  and 
News,  “This  time  perhaps  more  than  be¬ 
fore  the  Guild  agreed  to  bargain  jointly.” 

Guild  treasurer  Jim  Orcutt  said  the  set¬ 
tlement  with  the  Publishers  Association 
“can’t  be  called  anything  other  than  a 
victory  for  the  Guild  in  New  York.  The 
pulse  of  the  membership  in  New  York 
indicates  people  are  pleased  with  the  set¬ 
tlement.” 

Orcutt  said,  “A  specific  tentative  writ¬ 
ten  agreement  to  be  initialled  by  both 
sides”  is  being  drafted  for  presentation  to 
Guild  members  at  the  ratification  meet¬ 
ings.  He  said  the  union  hopes  to  hold 
those  meetings  the  week  of  May  17. 

Pat  Smith,  a  Guild  spokesman,  called 
the  agreement  with  the  Publishers  Asso¬ 
ciation  a  “70%  solution.  We’re  confident 
we  can  wrap  up  the  last  30%  in  1984.” 


Smith  said  the  Guild  “used  computers 
and  tracked  where  the  (wage)  problems 
were  going.” 

Smith  continued,  “I  believe  they  ended 
up  giving  us  something  they  never 
thought  they’d  give  us.  We  eliminated  the 
dual  minimums  . . .  .and  developed  a  struc¬ 
ture  that  will  move  people  closer  in 
wages.  The  gaps  will  be  based  on  experi¬ 
ence  differences.” 

Smith  added  that  by  adopting  language 
similar  to  the  pressmen’s  contract,  the 
most  favored  nation  clause  “essentially 
didn’t  mean  anything  anymore.” 

When  the  strike  began,  the  Allied  Print¬ 
ing  Trades  Council  which  includes  the 
Guild  and  eight  other  newspaper  unions 
met  to  decide  whether  or  not  to  honor  the 
strike  and  not  cross  the  picket  lines  set  up 
around  the  New  York  Times.  Repre¬ 
sentatives  of  the  drivers  union,  which  is 
not  a  member  of  the  Council,  sit  in  on  its 
meetings. 

Charles  McNally,  executive  secretary 
of  the  Allied  Printing  Trades  Council, 
stated  the  unions  “made  no  decision  one 
way  or  the  other’  ’  about  whether  or  not  to 
honor  the  Guild  strike. 

McNally  said  with  the  Guild  agree¬ 
ment,  all  of  the  unions  except  the  stereo¬ 
typers  have  settled  with  the  Times  and 
News. 

“The  stereotypers  have  not  settled  for 
wages,”  he  said. 

McNally  added,  “None  of  the  unions 
have  settled  with  the  Post  as  yet.  They 
were  held  up  because  they  were  negotiat¬ 
ing  with  the  Times  and  News.” 

Guild’s  defense  fund 
tops  $4  million  mark 

The  Newspaper  Guild’s  Defense  Fund 
has  surpassed  the  $4  million  mark  and  the 
union  has  returned  to  a  lower  dues  sche¬ 
dule  with  the  exception  of  two  units — 
Hawaii  and  Victoria  (Canada.) 

Guild  units  were  paying  dues  at  higher 
rates  for  the  past  32  months  to  rebuild  the 
Guild’s  Defense  Fund.  Both  the  Hawaii 
and  Victoria  Guild  units  will  continue 
paying  at  the  higher  rates  in  anticipation 
of  difficult  bargaining  when  their  con¬ 
tracts  reopen. 

The  Victoria  Guild  contract  expires 
December  1 ,  1 98 1 .  The  Hawaii  Guild  rep- 
resents  employees  at  the  Honolulu 
Advertiser  and  the  Honolulu  Star- 
Bulletin,  whose  contract  expires  on 
March  7,  1983. 

The  Hawaii  unit  of  the  Guild  wants  to 
build  a  local  strike  fund  of  $200,000  by  the 
time  the  contract  with  the  Advertiser, 
Star-Bulletin  expires. 

Strike  benefits  available  to  local  units 
from  the  national  Guild  office  have  also 
been  increased  to  a  maximum  of  $90  per 
week  from  a  maximum  of  $80  per  week, 
as  long  as  the  Defense  Fund  contains 
more  than  $4  million. 
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Editor  explains  how 
‘fire  brigade’  works 


By  Bill  Kirtz 

A  Washington  state  “fire  brigade” 
concerned  with  stopping  press-bar  con¬ 
flicts  before  they  formally  begin  has  been 
credited  with  saving  newspaper’s  time 
and  legal  fees  and  with  helping  reduce 
prejudicial  pre-trial  publicity  by  56%. 

It  has  also  drawn  interest  in  Mas¬ 
sachusetts,  where  a  group  plans  con¬ 
tinued  discussions  about  whether  such  a 
brigade  could  work  there. 

Some  75  editors,  judges  and  lawyers  at 
a  (April  29)  Boston  Globe  meeting  spon¬ 
sored  by  the  Massachusetts  Bar  Associa¬ 
tion’s  bar-press  committee  heard  Long¬ 
view  (Wash.)  Daily  News  editor- 
publisher  Ted  Natt  praise  the  emergency 
communication  for  preventing  closed 
courtrooms  and  other  First  Amendment 
problems  and  “avoiding  making  some 
bad  case  law  by  setting  rules  in  con¬ 
crete.” 

Any  judge,  reporter  or  lawyer  who  sees 
potential  problems  in  media  coverage  is 
encouraged  to  call  the  brigade  of  three 
journalists,  two  judges,  a  prosecutor  and 
a  lawyer. 

Examples  of  the  trouble-shooting 
group’s  effectiveness: 

— corridor  photos  were  allowed  after  a 
judge  initially  had  proposed  to  bar  all 
shots,  in  and  outside  the  courtroom. 

— a  sketch  artist  was  allowed  to  stay, 
despite  a  judge’s  first  inclination,  unless 
he  disrupted  the  proceedings. 

— special  guidelines  were  developed  to 
handle  a  possibly  prejudcial  grand  jury 
transcript,  rather  than  a  sweeping  order 
prohibiting  all  press  access  to  the  docu¬ 
ment. 

“Charging  forward  with  the  First 
Amendment  in  hand  can  result  in  some 
damn  bad  case  law,”  said  Natt,  a  long¬ 
time  fire  brigade  member.  The  editor  said 
all  sides  are  better  off  exploring  a  range  of 
options  before  courts  are  closed  or  a  de¬ 
fendant’s  fair  trial  rights  are  endangered. 

The  brigade  works  best  when  called  in 
before  reporters  or  judges  get — in  Natt’s 
words — past  the  point  of  being  able  to 
retreat  gracefully. 

Once  a  judge  makes  a  decision, 
“there’s  no  way  I  can  persuade  him  to 
change  it,”  said  brigade  chairman  and 
Washington  Superior  Court  Justice 
Frank  H.  Roberts,  Jr.  “But  before  he 
does.  I’ve  got  a  fighting  chance.” 

Washington’s  15-year-old  “venture  in 
voluntary  cooperation  has  raised  levels  of 
understanding  of  the  other  fellow’s  con¬ 
cerns,”  Natt  said,  “but  our  advice  is 
purely  that.  The  decisions  in  each  case 
should  not  be  made  by  some  outsider,” 
but  by  the  individual  editor  or  judge  on 
the  spot.  The  brigade  doesn’t  have  or 
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want  any  enforcement  powers,  said 
Roberts.  “We’re  not  even  a  watchdog 
committee.” 

Washington’s  brigade  works  in  con¬ 
junction  with  its  press-bar-bench  guide¬ 
lines,  which  include  recommendations 
not  to  publish  material  about  which  there 
is  a  pending  pre-trial  motion  to  suppress. 
And  Roberts  said  such  material  is  a 
judge’s  chief  concern  in  the  prejudicial 
publicity  area.  After  a  jury  has  been  pick¬ 
ed,  he  added,  he  is  confident  it  will  obey  a 
judge’s  instructions  to  disregard  media 
coverage  of  the  case. 

Roberts  has  found  reporters  faithful  in 
keeping  their  word  not  to  print  potentially 
prejudicial  material,  and  disagreed  with  a 
judge  in  his  state  who  wanted  reporters  to 
sign  a  guarantee  that  they  wouldn’t  print 
certain  information. 

Boston  Globe  executive  editor  Robert 
H .  Phelps  wondered  if  all  the  cooperation 
between  Washington’s  press  and  the 
judiciary  has  set  them  off  “tip-toeing 
through  the  tulips”  in  too  close  proxim¬ 
ity,  rather  than  walking  their  separate 
paths. 

The  press  in  Washington  “hasn’t  rolled 
over,”  Natt  replied.  He  said  media  critic¬ 
ism  of  the  judiciary  hasn’t  eased  because 
of  frequent  conferences  to  acquaint  new 
reporters,  judges  and  lawyers  with  free 
press-fair  trial  issues. 

“The  press’s  job  is  to  print  the  news, 
but  it  has  a  professional  obligation  that 
transends  that,”  said  Roberts.  “And  on 
the  other  hand,  I  shouldn’t  take  an  im¬ 
perialistic  stance”  with  the  press. 

A  recent  University  of  Washington 
master’s  thesis  gives  the  guidelines  and 
the  fire  brigade  a  key  role  in  reducing  the 
amount  of  prejudicial  publicity.  From 
1%I  to  1965  (the  guidelines  were  adopted 
in  1%6)  the  thesis  said  more  than  twice 
the  percentage  of  prejudicial  stories  ran 
than  from  1975  to  1979. 

Massachusetts  bar-press  committee 
co-chairman  Loren  Ghiglione,  editor  and 
publisher  of  the  Sonthhridge  Evening 
News,  hopes  closer  press-bench  coopera¬ 
tion  may  ease  problems  since  the  state’s 
Supreme  Judicial  Court  has  deplored 
what  it  termed  the  “all  too  unnecessary 
confrontations  between  what  some  have 
called  the  ‘imperial  judiciary’  and  the  ‘pa¬ 
ranoid  press’.” 

Massachusetts  Superior  Court  Justice 
Robert  J.  Hallisey,  co-chairman  of  the 
subcommittee  studying  the  fire  brigade 
idea,  believes  the  press-bar  guidelines  on 
which  the  brigade  relies  may  be  difficult 
to  amend,  sincejournalists  fear  these  may 
sometime  be  hardened  into  law. 

But  the  other  co-chairman,  James  M. 
Ragsdale,  editor  of  the  New  Bedford 


Standard-Times ,  said  judicial- 
journalistic  isues  are  “too  great  to  ignore 
until  there  is  confrontation”  and  that 
there  will  be  continuing  Massachusetts 
discussions  of  the  fire  brigade  idea. 

The  Washington  visitors  don’t  promise 
an  easy  road  to  an  effective  brigade. 

Avoiding  needless  confrontation  re¬ 
quires  “candor,  self-restraint  and  coop¬ 
eration,”  Roberts  said,  “with  the  emph¬ 
asis  on  cooperation.”  The  program  is 
successful,  said  Natt,  “because  we  all 
work  hard  at  making  it  so.” 

Stauffer  enters 
cable  tv  field 

Shawnee  (Okla.)  News-Star,  a  Stauffer 
Communications  newspaper,  signed  an 
agreement  with  Potawatomie  County 
Cable  Television  to  lease  a  channel  for 
textual  display  of  news  and  classified  ads. 

The  channel  will  also  feature  videtapes 
of  sports  events,  local  government  meet¬ 
ings,  and  special  interest  shows  such  as 
gardening,  cooking,  and  how-to  prog¬ 
rams. 

The  channel  is  scheduled  to  start  oper¬ 
ating  in  mid-summer.  The  News-Star  will 
be  the  first  Stauffer  newspaper  to  offer 
cable  news  and  ads. 

Potatwatomie  County  Cable  has  6,500 
subscribers.  About  4,500  of  those  will  be 
able  to  receive  Star  Cable,  the  News- 
Satr’s  channel. 

Texscan/MSI,  a  maufacturer  of  cable 
television  equipment,  is  developing  for 
the  News-Star  a  system  for  transferring 
news  copy  and  classifieds  from  the  pap¬ 
er’s  Compugraphic  front  end  system  into 
cable  character  generator  which  will  cre¬ 
ate  the  text  for  subscribers’  tv  screens. 

Star  Cable  will  operate  in  the  mid-range 
band  of  cable  signals.  Subscribers  will 
view  the  channel  by  using  a  special  con¬ 
verter  which  will  also  enable  them  to  re- 
cieve  other  national  cable  networks.  The 
converters  may  be  leased  or  purchased 
outright  by  subscribers. 

New  officers 
named  at 
Family  Weekly 

Morton  Frank,  president  and  pub¬ 
lisher,  Family  Weekly,  will  become  chair¬ 
man,  effective  June  21. 

He  will  retain  the  title  of  publisher  as 
well  as  chief  executive  officer  for  the 
newspaper  magazine  group  of  CBS  Pub¬ 
lishing. 

Frank  announced  that  Patrick  Linskey, 
associate  publisher,  executive  vicepresi¬ 
dent  and  director  of  sales,  will  become 
president  and  continue  as  associate  pub¬ 
lisher  also  effective  June  21. 

The  announcements  correct  the  errors 
published  in  E&P  for  May  9,  page  14. 
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46th  annual  E&P 
promotion  winners 


By  Terilyn  McGovern-Mazza 

The  46th  annual  Editor  &  Pl  blisher- 
Contest  is  history.  The  1.353  entries  from 
nearly  every  U.S.  State,  Canada  and 
Great  Britain  were  judged  and  117  prizes 
awarded — 54  First  Prizes  and  63  Certifi¬ 
cates  of  Merit.  The  combined  collection, 
broken  down  into  1 3  classifications  with  5 
circulation  sub-groups,  was  shipped  to 
Atlanta  where  13  panels  of  judges  spent  7 
days  evaluating  the  entries. 

The  total  of  1 17  awards  was  won  by  82 
different  newspapers  and  newspaper 
organizations  with  21  newspapers  win¬ 
ning  more  than  one  award. 

The  awards  will  be  presented  at  the 
International  Newspaper  Promotion 
Association  Conference  in  Atlanta,  Geor¬ 
gia,  on  May  19  at  an  Editor  &  Publisher 
awards  luncheon.  The  presentations  will 
be  made  by  Ferdinand  C.  Teubner,  pub¬ 
lisher,  and  Terilyn  McGovern-Mazza, 
promotion  manager. 

All  entries  will  be  on  exhibit  through¬ 
out  the  conference  providing  the  dele¬ 
gates  with  a  source  of  ideas  to  study  and 
adapt  to  the  needs  of  their  own  news¬ 
papers. 

Following  the  luncheon  there  will  be  a 
special  session  entitled  “Winner’s  Cir¬ 
cle”  where  winners  will  discuss  what  it 
takes  to  make  a  succfcssful  promotion. 

Categories  in  the  competition  include: 
Circulation/editorial  in-paper  promotion; 
advertising  in-paper  promotion;  trade 
paper  promotion;  radio  promotion;  tele¬ 
vision  promotion;  outdoor/poster  prom¬ 
otion;  direct  mail  promotion;  multi-media 
promotion;  market  data  folders;  news¬ 
paper  research;  circulation  carrier  prom¬ 


otion;  public  relations/community  servic- 
e;  and  NIE  (Newspaper  in  Education). 

First  Prize  plaques  and  Certificates  of 
Merit  will  be  presented  in  5  circulation 
groups — newspaper  under  15,000;  15- 
50,000;  50-100,000;  100-200,000  and  over 
200,000. 

Multiple  Winners 

The  top  winner  in  the  competition  was 
the  Worcester  (Mass.)  Telegram  and 
Gazette  with  5  awards.  They  won  First 
Prizes  for  Circulation/Editorial;  Adver¬ 
tising  Promotion;  Multi-Media;  News¬ 
paper  in  Education  and  a  Certificate  of 
Merit  for  Market  Data  Folders. 

New  York  Times  won  4  First  Prize 
awards  for  Radio;  Outdoor/poster  prom¬ 
otion;  direct  mail;  and  newspaper  re¬ 
search. 

The  European  winner  was  the  Notting¬ 
ham  (England)  Evening  Post  with  a  First 
Prize  in  Newspaper  Research  and  Certifi¬ 
cates  of  Merit  for  Advertising  Promotion ; 
Direct  Mail  and  Public  Relations/Com¬ 
munity  Service. 

Winning  3  awards  were  the  Los 
Angeles  Times,  Charlotte  (N.C.)  News/ 
Observer,  Seattle  Post-Intelligencer, 
Everett  (Wash.)  Herald  and  the  Waco 
(Tex.)  Tribune-Herald. 

Two  awards  each  went  to  San  Francis¬ 
co  Chronicle/Examiner,  Kansas  City 
TimesIStar,  Cocoa  (Fla.)  Today,  Trenton 
(N.J.)  Times,  New  Brunswick  (N.J.) 
Home  News;  Hamilton  (Ont.)  Spectator; 
Miami  News;  Rapid  City  (S.D.)  Journal; 
Pottsville  (Pa.)  Republican;  Bellingham 
(Wash.)  Herald;  Urbana  (Oh.)  Daily 
Citizen. 

Print  media  has  come  in  for  a  great  deal 


ROB  SOSBY  AND  DENISE  GRANT  of 
the  Atlanta  Newspapers  Promotion  De¬ 
partment  open  some  of  the  hundreds  of 
packages  that  arrived  for  the  Editor  & 
Publisher  Promotion  Contest. 


MARKET  DATA  judges  Don  Morgan, 
account  supervisor,  McDonald  &  Little, 
and  Beth  Alexander,  research  manager. 
Rich's,  studying  the  market  data  entries. 


ADVERTISING  EXPERTS  Bob  Geary,  media  director,  Cargill, 
Wilson  &  Acree,  Inc;  and  Nonnie  Stowe,  director  of  advertising. 
Life  of  Georgia,  compare  notes  on  advertising  classification 
entries. 


CIRCULATION/EDITORIAL  judges  Pete  Little,  president.  Little 
&  Associates;  Mike  Gibbons,  art  director.  Turner  Outdoor 
Advertising  Company;  judging  entries  in  the  circulation/editorial 
classification. 
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THESE  TIMES 
DEMAND 
THETMES. 


Shf  ^rti'  ijort«  Cimc  5 


FOUR  FIRST  PRIZES  won  by  the  New  York  Times  in  the  IN-PAPER  PROMOTION  of  its  classified  advertising  won  a 

over-200,000  circulation  category  included  one  for  Outdoor/  Certificate  af  AAerit  far  the  Passaic  Herald-News  in  the  50,000 
Poster  Promotion  as  shown  here.  to  100,000  circulation  category. 


Don’t 

■ 


IN  MY  BUSINESS^ 
THE  BIG  PKIURE 
BINMSPBISABIL 


DIRECT  MAIL  JUDGES  Ferguson 
Rood,  advertising  director,  Atlanta 
Newspapers,  and  Bob  Richardson, 
copywriter,  Cargill,  Wilson  &  Acree 
selecting  the  winners  in  the  direct  mail 
category. 
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Wm:  r-STERTFJ  .egr-wi&Qazettt 


BUSINESS  NEWS  was  the  focus  of  this 
ad  in  a  campaign  directed  to  various 
types  of  readers  by  the  Charlotte  News, 
winning  a  Certificate  of  Merit  for  Circula¬ 
tion/Editorial  Promotion. 


ONE  OF  FIVE  awards  won  by  the 
Worcester  Telegram  &  Gazette  was  a 
First  Prize  for  Circulation/Editorial  Prom¬ 
otion,  exemplified  by  this  forceful  in¬ 
paper  advertisement. 


475-2214 


PRCC 

umnTAM 

CQn6is*mEE 

(6n*S7H) 


To  Ploce  fl  Clossified  fld 


Classified  Pd 

INDEX _ 

-t  '  ‘SW  Ij  I 


Classified 
Does  It  Qulckei! 


SUBSCRIPTIONS: 


Colorado  Springs  O  Sun 


iWdir  Ar  tedf  Mir  dn  turt/J  wmmt  ilhoni  mr  mrf  (oi^ndHtegnxwrY  i 

rtmtf  4 mnriftftt  u  is-fKii  ""yim  ift.  Igmfip ms  fia^ my  Anfy  Hut  At 

Ar't  tnaAnir  hrr  ssM  mwi  i«ir  faM  '/nati  fUfx-  tteu  taa^  mf  m 

~MM}.  fdAisK  f  dftnkf  tostwdfcudifceiiijwif  fcW  "'}%ai((wirtMfr<sn<' 

whm  At  m-u'iftfm  My  «Nr  jfd>  jMmh.  <w|*mfey  mht  >«<nn<  up  Mr 

dfcM  ear  Am  f  sUNrd  rrakf-  Ug  uvmlm  mr  " 


SISSY  SPACEK  was  one  of  the  personalities  featured  in  the 
A  MULTI-MEDIA  CAMPAIGN  offering  free  classified  odver-  Houston  Chronicle's  series  on  famous  folk  and  why  they  read 

tising  took  First  Prize  for  the  Colorado  Springs  Sun  over  other  newspapers.  The  campaign  took  First  Prize  for  the  Chronicle  in 

newspapers  in  the  15-50,000  circulation  category.  the  Multi-Media  competition. 


of  criticism  recently  for  lack  of  exciting 
graphics,  and  catchy  copy.  If  critics  could 
see  the  winners  of  this  year’s  circulation/ 
editorial  in-paper  promotion  they  might 
think  twice. 

For  in-paper  promotion — circulation/ 
editorial  First  Prizes  were  awarded  to 
Boston  Globe;  Worcester  Telegram  & 
Gazette;  Everett  (Wash.)  Herald;  Wil¬ 
loughby  (Oh.)  Lake  County  News- 
Herald;  Ashland  (Wh.)  Daily  Press.  Cer¬ 
tificates  of  Merit  went  to  the  Charlotte 
NewslObserver;  Kansas  City  Times! Star; 
Seattle  Post-Intelligencer;  Miami  News, 
Binghamton  (N.Y.)  Sunday  Press; 
Niagara  (N.Y.)  Gazette;  Urbana  (Oh.) 
Daily  Citizen  and  the  Northwest  Colora¬ 
do  Daily  Press. 

In  the  advertising  in-paper  group  the 
Worcester  Telegram  c6  Gazette  took  a 
First  Prize  for  a  campaign  on  “Money 
Matters”  promoting  their  classified  sec¬ 
tions.  The  Rockford  (III.)  Register  Star 
was  a  First  Prize  winner  with  their 
Answer  Ad  series.  Rapid  City  (S.D.) 
Journal  had  a  winning  theme  entitled 
“The  Dollar  Return.”  Another  Fist  Prize 
winner  was  the  Toronto  Star  .  Certifi¬ 
cates  of  Merit  went  to  the  Los  Angeles 
Times;  the  Charlotte  Observer! News,  the 
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Nottingham  Evening  Post,  and  the  Pas¬ 
saic  (N.J.)  Herald  News. 

In  the  Trade  Paper  classification  the 
San  Francisco  ChroniclelExaminer  was 
awarded  a  First  Prize  for  its  campaign 
“San  Francisco.  The  City  is  just  the  be¬ 
ginning...”  The  other  First  Prize  winner 
was  the  Orlando  (Fla.)  Sentinel  Star. 
Certificates  of  Merit  went  to  the  Million 
Market  Newspaper;  the  Cleveland  (Oh.) 
Plain  Dealer  and  the  Bergen  (N.J.)  Re¬ 
cord. 

Broadcast  Promotion 

The  radio  classification  had  the  judges 
humming  tunes  and  snapping  their  fingers 
after  listening  to  more  than  240  minutes  of 
radio  spots.  It  was  an  impressive  collec¬ 
tion  from  both  big  and  small  markets 
across  the  country  but  the  most  notewor¬ 
thy  were  the  spots  from  the  15-50,000 
circulation  group.  Humor  was  used  most 
effectively  by  the  Grand  Junction  (Colo.) 
Daily  Sentinel  and  earned  them  a  First 
Prize.  Also  First  Prize  winners  were  the 
New  York  Times  and  Seattle  Post- 
Intelligencer;  New  Brunswick  (N.J.) 
Home  News  was  a  First  Prize  and  Certifi¬ 
cate  of  Merit  winner.  Certificates  of  Merit 
also  went  to  the  Philadelphia  Inquirer, 
Bellingham  (Wash.)  Herald  and  the  Visa¬ 


lia  (Calif.)  Times-Delta. 

First  Prizes  in  the  Television  Category 
went  to  the  New  York  Daily  News;  Fort 
Lauderdale;  NewslSun  Sentinel;  Wilkes- 
Barre  (Pa.)  Times-Leader  and  the  Waco 
Tribune  Herald.  Certificates  of  Merit 
were  awarded  to  Phoenix  Gazette;  St. 
Louis  Post  Dispatch;  Jackson  (Miss.) 
Daily  News  and  the  San  Angelo  (Tex.) 
Standard  Times. 

The  Outdoor/Poster  classification  is  re¬ 
markable  in  its  breadth  alone — rack 
cards,  transit  posters,  billboards,  visual 
posters  and  more.  A  First  Prize  went  to 
the  New  York  Times  for  its  Transit  Post¬ 
ers — “These  Times  Demand  the  Times” 
with  original  art,  by  Blechman.  Other 
First  Prize  winnes  were  the  Seattle  Post- 
Intelligencer,  the  Miami  News  and  the 
Vancouver  (Wash.)  Columbian.  Certifi¬ 
cates  of  Merit  went  to  Toronto  Sun,  Dal¬ 
las  Times  Herald,  Hamilton  (Ont.)  Spec¬ 
tator,  Nevada  State  Journal  &  Evening 
Gazette,  and  Stamford  (Conn.)  Advo¬ 
cate. 

The  Direct  Mail  classification  is  always 
a  storehouse  of  great  promotion  ideas  and 
interesting  graphics.  This  year  was  no  ex¬ 
ception.  First  Prizes  were  awarded  to  the 
New  York  Times  Madison  (Wisc.)News- 

EDITOR  &  PUBLISHER  for  May  16,  1981 


More  Piercing 

fcThan  Bayonets 

“A  journalist  is  a  grumbler,  a  censurer,  a  giver 
of  advice,  a  regent  of  sovereigns,  a  tutor  of  nations. 
Four  hostile  newspapers  are  more  to  be  feared  than 
a  thousand  bayonets.” 

—  Napoleon  Bonaparte 


MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 

525  LAFAYETTE  STREET  BATON  ROUGE,  LOUISIANA  70821 
®  1977  Capital  City  Press 


TELEVISION  PROMOTION  judges  David  LaFontaine,  crea-  NIE  JUDGES  Richard  Hodges,  Chairman  of  the  Board,  Liller 

five  service  manager,  WSB-tv,  and  creative  directors  Lu  Kapu-  Neal  Weltin;  Tom  Speed,  training  director,  Atlanta  News- 

cinski  of  Liller  Neal  Weltin,  Inc.,  and  Peter  Burkhard  of  Green  papers;  and  Dr.  Scott  Foust,  chairman  of  marketing  depart- 

and  Burkhard,  viewing  the  tv  promotion  spots.  ment,  DeKalb  Community  College. 

papers,  Everett  (Wash.)  Herald,  and  tini Daily  Report  and  Pleasanton  (Calif.)  These  reports  focused  on  non-athletic 

Palm  Springs  Desert  Sun.  Certificates  of  Valley  Times.  activities  and  events  at  the  local  schools. 

Merit  were  given  to  the  Chicago  Tribune,  Newspaper  Research  First  Prizes  were  The  Everett  Herald  promoted  a  local 
Toronto  Star.  Capitol  Newspapers  won  by  New  York  Times,  Nottingham  environmental  event — the  eruption  of 
Group,  Mh&ny,N.Y .,  Nottingham  Even-  Evening  Post,  Cocoa  (Fla.)  Today,  and  Mt.  St.  Helen  and  earned  themselves  a 
ing  Post,  Torrance  (Calif.)  Daily  Breeze,  Dubuque  Iowa  Telegraph  Herald.  Cer-  first  prize.  The  Ann  Arbor  (Mich.)  News 
Waikiki  Beach  Press!  Japanese  Edition  tificates  of  Merit  were  awarded  to  San  sponsored  a  “Save  a  Heart. ..Learn 
and  the  Bellingham  (Wash.)  Herald.  Diego  UnionlEvening  Tribune  and  Flor-  CPR”  program.  They  provided  free  in- 
First  Prizes  for  Multi-Media  Promotion  ida  Times  UnioniJacksonville  Journal.  structions  to  the  community  by  over  200 
utilizing  more  than  one  major  medium  In  the  carrier  promotion  classification,  certified  instructors  at  various  Ann  Arbor 
went  to:  First  Prizes //oMS/on  Cfiro«/c/e,  First  Prizes  were  given  to  the  Los  locations.  Abbotsford  (B.C.)  News 
Worcester  Telegram  &  Gazette,  Trenton  Angeles  Times,  London  (Ont.)  Free  assisted  in  the  Terry  Fox  Fund,  honoring 
Times  and  the  Colorado  Springs  Sun.  Press,  Cocoa  (Fla.)  Today,  Battle  Creek  a  young  man  who,  having  lost  a  leg  to 
Certificates  of  Merit  were  won  by  the  (Mich.)  Enquirer  and  News,  and  Green-  cancer,  ran  a  26-mile  marathon  to  raise 
Seattle  Times.  San  Francisco  Newspaper  ville  (Tex.)  Herald  Banner.  Certificates  money  for  Cancer  Research.  Certificates 
Agency  for  San  Francisco  Chronicle,  of  Merit  went  to  the  Detroit  Free-Press,  of  Merit  for  Public  Relations/Community 
Hamilton  (Ont.)  Spectator,  Orlando  5a// Laifce  C/fy  Newspaper  Agency  Cor-  Service  were  awarded  to  the /Kansas  Ci/y 
(Fla.)  and  Anchorage  (Alaska)  Daily  poration.  Green  Bay  (Wis.)  Press  Gazet-  TimesiStar,  Nottingham  Evening  Post, 
News.  te,Pottsville  (Pa.)  Republican  and  Urba-  Trenton  (N.J.)  Times,  Albuquerque 

After  2  days  of  reading  and  re-reading  na  (Ill.)  Daily  Citizen.  The  top  awards  for  (N.M.)  News  and  the  Pottsville  (Pa.) 
the  Market  Data  and  Newspaper  Re-  Public  Relations/Community  Service  Republican.  The  Newspaper  in  Educa- 
search  Categories,  the  judges  awarded  were  won  by  the  Los  Angeles  Times  for  fion  First  Prizes  were  won  by  the  Mil- 
First  Prizes  to—  Toronto  Star,  Christian  their  “Youth  Investment”  Fund.  More  waukee  Journal,  the  Worcester  Tele- 
Science  Monitor,  Palo  Alto  (Calif.)  than  $900,000  was  raised  by  the  newspap-  gram  &  Gazette,  Salt  Lake  City  Desert 
Peninsula  Times  Tribune,  Waco  Tribune-  ers  to  assist  various  youth  programs  in-  News  and  the  Johnson  City  (Tenn.)  Press 
Herald  and  Petoskey  News-Review.  Cer-  eluding  a  Summer  Camp  Fund  for  chil-  Chronicle.  Certificates  of  Merit  went  to 
tificates  of  Merit  went  to  the  A/i/waMitee  dren.  The  Harrisburg  (Pa.)  Patriot  News  the  Charlotte  NewsiObserver,  Palm 
Journal,  Baltimore  Sun,  Lexington  (Ky.)  Company  founded  a  High  School  Corres-  Beach  (Fla.)  Post  &  Evening  Times, 
Herald-Leader,  Worcester  Telegram  &  pondents  Program  where  school  news  Lowell  (Mass.)  Sun,  Waco  Tribune- 
Gazette,  Pomona  (Ca\if.)  Progress  Bulle-  was  written  and  submitted  by  students.  Herald  and  Rapid  City  (S.D.)  Journal. 


PICKING  MULTI-MEDIA  WINNERS:  Lu  Kapucinski,  creative 
director,  Liller  Neal  Weltin,  and  Jim  Condit,  creative  director  of 
Fletcher  Mayo  Associates  study  a  variety  of  entries. 
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RADIO  PROMOTION  judges  Dick  Karr,  V.P.  for  promotion, 
Davisons,  Ron  Kinder,  president  RKM  Studios  and  Don  Gill,  of 
Green  &  Burkhard,  Inc.,  compare  notes  on  radio  entries. 
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Starting  June  15 
in  such  newspapers  as: 


Detroit  Free  Press 
Tulsa  World 
Anniston  Star 
Dallas  Times  Herald 
Philadelphia  Inquirer 
Boston  Globe 
Palo  Alto  Peninsula 
Times-Tribune 
Chicago  Tribune 
Los  Angeles 
Herald  Examiner 
Dayton  News 
Albuquerque  Journal 
Houston  Chronicle 
San  Antonio  Express-News 
Greenville  (S.C.)  News 
Jackson  News 
Meridian  Star 


Bryan  Eagle 
Alexandria  Town  Talk 
St.  Louis  Globe-Democrat 
Ft.  Wayne  News-Sentinel 
Baltimore  Sun 
Trenton  Times 
Washington  Post 
Nashville  Tennessean 
Oakland  Tribune 
Paragould  Press 
Atlanta  Journal 
Santa  Ana  Register 
Phoenix  Republic 
New  York  Daily  News 
Charlotte  Observer 
Charleston  Mail 
Athens  (Ga.)  News 
Sacramento  Union 


Long  Beach 
Press-Telegram 
Elyria  Chronicle-Telegram 
Torrance  Bay  Breeze 
Myrtle  Beach  Sun  News 
Seattle  Times 
Springfield  (Mass.)  News 
Buffalo  News 
Spokane  Chronicle 
Milwaukee  Journal 
Des  Moines  Register 
Las  Vegas  Review-Journal 
Savannah  News 
Cleveland  Press 
Lexington  Leader 
White  Plains  Today 
Tampa  Tribune 


To  order,  call  Walter  Mahoney,  sales 
manager,  212/949-3416.  Call  collect. 

Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  N.Y.  10017  •  (212)949-3416 


Robert  S.  Reed 
President 


Don  Michel 
Editor 


Walter  Mahoney 
Sales  Manager 


Pete  Willett 

Director  of  Operations 
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Media  Records  to  introduce 
on-iine  database  June  1 


Media  Records,  Inc.,  the  newspaper 
industry’s  linage  measurement  service, 
plans  to  introduce  on  June  I  an  on-line 
database  containing  monthly  linage  sta¬ 
tistics  for  newspapers  in  the  New  York 
ADI. 

The  new  service,  according  to  Media 
Records,  will  make  the  task  of  advertising 
linage  comparison  substantially  easier  for 
both  newspapers  and  advertisers.  The 
on-line  system  will  allow  instant  access  to 
monthly  advertising  linage  statistics  in 
over  200  advertising  classifications  in  10 
newspapers  in  the  New  York  ADI. 

The  newspapers  include  the  New  York 
Times,  New  York  News,  New  York  Post, 
Long  Island  Newsday,  White  Plains 
(N.  Y.)  Reporter-Dispatch,  Bergen  Coun¬ 
ty  (N.J.)  Record,  Passiac  (N.J.)  Herald- 
News,  Paterson  (N.J.)  News,  Newark 
(N.J.)  Star  Ledger,  and  the  Asbury  Park 
(N.J.)  Press. 

Media  Records,  which  has  teamed  up 
with  Windsor  Systems,  Inc.  in  the  ven¬ 
ture,  hopes  to  add  six  more  markets  to  the 
service  this  year,  and  the  firm  eventually 
hopes  to  assemble  a  data  base  covering  all 
major  markets. 

The  database  will  consist  of  three  years 
of  data  by  the  end  of  this  year  (1979,  1980 
and  1981  as  data  is  compiled). 

Subscribers  to  the  system  will  be  able 
to  derive  statistics  such  as  newspapers’ 
linage  gains  and  losses,  percent  of  field 
and  share  of  market.  Data  will  be  main¬ 
tained  on  ROP,  rotogravure,  preprint  and 
insert  linage.  Color  advertising  linage  will 
be  separated  from  black  &  white. 

Of  a  total  of  roughly  40,000  advertising 
listings  which  are  maintained  by  Media 
Records,  about  700  will  be  “put  up”  on 
the  system.  This  includes  all  New  York 
ADI  advertisers  which  have  run  more 
than  50,000  total  lines  of  advertising 
among  measured  newspapers  and  repre¬ 
sets  about  60%  of  the  total  linage  run  in 
the  measured  newspapers.  There  are 
plans  to  add  smaller  advertiser  data  as  the 
system  matures. 

Linage  data  from  individual  newspap¬ 
ers  will  be  first  broken  down  into  Media 
Records’  four  standard  categories:  retail, 
general,  automotive  and  financial,  then 
into  the  200  specific  advertising  classi¬ 
fications.  Classified  and  legal  linage  will 
be  reported  as  a  total  for  the  ADI. 

Users  will  be  able  to  assemble  their 
own  mini-programs  to  derive  similar 
types  of  data  and  data  comparisons  on  a 
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month  to  month  or  cumulative  basis. 

Subscribers  will  be  able  to  access  the 
system  through  ordinary  office  computer 
terminals  (CRTs  or  printers).  The  cost  of 
the  service  includes  both  a  subscription 
fee  and  charges  for  time  spent  accessing 
the  system. 

Media  Records  expects  most  if  not  all 
of  the  subscribers  will  be  newspapers  and 
their  representative  firms  when  the  sys¬ 
tem  is  introduced.  The  firm  has  not  yet 
begun  approaching  advertisers. 

The  system  made  its  debut  at  the  recent 
Newspaper  Research  Council  meeting  in 
Fort  Lauderdale,  Fla.  Media  Records  re¬ 
ports  that  newspaper  researchers  there 
were  “enthusiastic”  about  the  introuduc- 
tion  of  the  new  service. 

Media  Records  has  announced  plans  to 
begin  a  number  of  new  services  in  1981, 
among  them  a  Newspaper  Management 
Information  System  which  will  incorpo¬ 
rate  data  from  individual  newspapers  into 
a  total  system  and  a  media  coordination 
system  which  will  allow  smaller  advertis¬ 
ing  agencies  to  track  media  placement . 
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THE  BOSTON  GLOBE,  faced  with  a 
home-town  baseball  club  which  traded 
away  much  of  its  big-name  talent  over 
the  winter,  designed  this  promotion  in 
which  readers  were  asked  to  guess  the 
Red  Sox  starting  lineup.  Winners  re¬ 
ceived  two  tickets  to  a  Sox  game  plus 
a  chance  to  win  a  pair  of  Sox  season 
tickets.  1 5,000  entries  were  received. 


Advertising  $  up  14.6%  in  March; 
national  records  34%  increase 


Advertising  expenditures  in  daily 
newspapers  continued  to  outpace  projec¬ 
tions  in  March  as  national  posted  a  record 
34.2%  gain,  retail  rose  1 1.2%  and  classi¬ 
fied  gained  11.1%  over  the  same  month  in 
1980,  according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

Total  advertising  expenditures  in  daily 
newspapers  rose  by  14.6%  in  March, 
bringing  the  three  month  total  gain  12.7%. 
For  the  month,  the  NAB’s  general  index 
of  advertising  rates  increased  1 1.3%.  The 
index  indicates  that  newspaper  advertis¬ 
ing  rates  rose  1 1%  in  the  first  quarter. 

National  was  up  24.7%  for  the  first 
three  months  of  1981,  a  gain  which  was 
largely  due  to  increased  promotional 
activity  on  the  part  of  cigarette  com¬ 
panies,  airlines  and  the  big  three  auto 
makers.  While  nearly  all  newspapers  are 
up,  smaller  newspapers  appear  to  be 
making  substantial  gains  in  national  re¬ 
venues.  The  New  England  Newspapers 
Advertising  Bureau  recently  reported 
that  evening  newspapers  with  under 
20,000  daily  circulation  in  New  England 
tallied  a  65%  increase  in  national  linage  in 


the  month  of  March. 

The  34.2%  increase  in  national  re¬ 
venues  in  March  1981  narrowly  missed 
setting  a  record.  It  equalled  the  record 
increase  in  national  recorded  in  March 
1976. 

Jack  Kauffman,  NAB  president,  attri¬ 
butes  the  gains  in  national  to  the  success 
of  the  NEWSPLAN  volume  discount 
program,  which  he  points  out  is  now 
offered  by  1 ,037  newspapers  representing 
81%  of  total  U.S.  circulation. 

For  the  first  quarter  of  198 1 ,  retail  is  up 
12.1%  and  classified  is  up  7.7%.  More 
than  $3.85  billion  was  spent  by  advertis¬ 
ers  in  newspapers  in  the  first  quarter.  Of 
that  total,  $2  billion  was  spent  by  retail 
advertisers,  $1.18  billion  by  classified 
advertisers  and  $673  million  by  national 
advertisers.  Total  first  quarter  results 
mark  newspapers’  best  quarterly  per¬ 
formance  since  the  third  quarter  of  1979, 
according  to  the  NAB. 

The  bureau  bases  its  estimates  on 
Media  Records  measurements  in  its  64 
index  cities  and  on  internal  NAB  data. 
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NAB  stalks 
liquor  linage 
with  new  show 

The  Newspaper  Advertising  Bureau 
recently  debuted  a  new  presentation 
aimed  at  regaining  some  of  the  national 
alcaholic  beverage  linage  newspapers 
lost  to  magazines  back  in  the  mid-l9^s. 

The  presentation,  delivered  by  the 
bureau's  category  specialist  John  Bell, 
beckons  alcaholic  beverage  advertisers 
to  place  more  of  their  national  schedules 
in  newspapers  in  order  to  add  immediacy 
and  impact  to  their  already  image-laden 
ad  campaigns.  The  presentation  acknow¬ 
ledges  that  magazines  have  become  “the 
basic  medium”  for  alcaholic  beverage 
advertisers  —  65%  of  the  $335  million 
spent  on  alcaholic  beverage  advertising  in 
1979  was  spent  in  magazines. 

The  presentation  attempts  to  link  stag¬ 
nant  sales  growth  in  the  liquor  industry  to 
the  industry’s  advertising  strategy.  In  his 
pitch.  Bell  suggests  a  pair  of  media  tests 
which  could  be  used  by  liquor  advertisers 
to  ascertain  the  value  of  newspapers  in 
their  media  mix. 

For  $30,000,  Beil  explains,  an  advertis¬ 
er  could  add  a  26  week  small  space  news¬ 
paper  campaign  in  the  city  of  Cincinnati 
to  a  national  schedule  and  monitor  the 
results  in  that  city.  For  $335,000,  an 
advertiser  could  choose  16  test  markets, 
run  a  small  space  campaign  in  eight  for  13 
weeks,  then  run  a  similar  campaign  in  the 
other  eight  for  13  weeks.  One  group  of 
markets  would  act  as  a  control  group  for 
the  other  during  each  of  the  13  week 
periods. 

Bell  attempts  to  convince  liquor 
marketers  that  they  must  create  new 
occasions  for  the  consumption  of  alcahol ; 
explore  new  markets  among  young  peo¬ 
ple,  women  and  blacks;  and  position  their 
products  directly  against  the  burgeoning 
wine  category  in  order  to  boost  sagging 
sales.  He  uses  Simmons  Market  Re¬ 
search  Bureau  statistics  for  magazines 
and  bureau  data  for  newspapers  to  dis¬ 
play  the  additional  coverage  newspapers 
can  deliver  among  women,  blacks  and  the 
young.  He  claims  that  it  is  difficult  to 
create  new  occasions  for  alcaholic  bever¬ 
age  consumption  when  the  average  lead 
time  for  a  magazine  insertion  is  seven 
weeks.  And  he  urges  liquor  marketers  to 
agressively  compete  with  the  wine  categ¬ 
ory,  which  last  year  passed  liquor  in  total 
case  sales  for  the  first  time  in  history. 

The  presentation  reveals  that  a  survey 
of  65  “leading”  liquor  distributors  across 
the  country  conducted  by  NAB  member 
newspapers  indicates  that  55%  favor  the 
old  Seagram's  media  spending  strategy  of 
1/3  magazine,  1/3  newspaper  and  1/3  out¬ 
door  advertising. 


Let  our  group 
tell  you 

what  they  told 

CBS, 

MacNeil/Lehrer, 
and  ABC  News. 


800-424-9876  _ 
Theibbacco  Institute 


Find  out  what  Walker  Merryman,  Anne  Browder,  Tom 
Howard,  and  Pam  Jones  have  told  dozens  of  network 
broadcasters.  Interview  one  of  these  personalities  for 
your  radio  or  TV  station,  newspaper  or  magazine. 

It’s  a  chance  to  give  your  audience  stimulating, 
provocative  reporting  on  everything  from  America’s 
basic  rights  to  government  regulation.  And  an 
opportunity  for  your  audience  to  learn  more  about 
some  of  today’s  most  controversial  issues. 

To  arrange  for  an  interview,  write  The  Tobacco  Institute, 
1875  Eye  Street,  N.W.,  Washington,  D.C.  20006.  Or 
call  our  toll-free  number.  It’s  your  chance  to 
ask  the  questions— and  get  the  answers— your 
audience  cares  about. 
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By  Dan  Lionel 


Promotion  specialist  defends  couponing 

With  90.6  billion  coupons  distributed  in  ers— Daykin  has  first  hand  knowledge  of 
1980,  a  12%  increase  over  1979  and  dou-  their  effectiveness.  Last  year,  for  exam¬ 
ble  the  number  issued  just  4  years  ago,  it  ple,  the  Benson  &  Hedges  lOO’s  Sweep- 
would  hardly  seem  that  the  couponing  stake,  conceived  and  supervised  by  his 
principle  would  need  a  defense.  Yet,  company,  pulled  5,000,000  entries  based 
whenever  the  subject  arises,  as  in  a  recent  on  ads  in  Sunday  supplements  and  maga- 
trade  publication  retailing  roundup,  the  zines  with  an  aggregate  circulation  of  40 
subject  is  called  “controversial.”  million.  Since  all  the  entries  are  directed 

Len  Daykin,  former  director  of  mer-  to  Jagoda’s  own  zip  code — Daykin  has  a 
chandising  for  Foote,  Cone  &  Belding  positive  check  on  response, 
and  currently  vice  president  of  Don  Jago-  Jagoda  has  just  gotten  the  go-ahead  sig- 

da  Associates  (the  Westbury,  L.I.,  nal  to  run  the  Sweepstake  for  the  10th 
sweepstake  consulting  organization)  pro-  year.  In  addition  to  the  Sweepstake  entry 
vides  an  interesting  perspective  on  the  form,  most  of  the  ads  carried  a  Benson  & 

Hedges  discount  coupon. 

“The  contest  has  a  synergistic  effect  on 
the  coupon  and  steps  up  its  use,”  said 


in  print  media — principally  newspap- 


PRIZE  WINNING  DRUG  CHAIN  ADS.  Medi-Mart  Drug  Stores  of  Boston 
and  Sov-On  Drugs  of  Anaheim  recently  received  Gold  Link  Advertising 
Awards  from  the  Notional  Association  of  Chain  Drug  Stores  and  Woman's 
Day  magazine  at  the  NACDS  annual  convention  this  month  in  Florida. 

(Correction  of  copy  E&P  May  2nd  due  to  printer  error) 


NEWSPAt’ER  CONSULT.XNT 


SAI.ES  NEGOTIATOR  BROKER  APPI«.MSER 


6000  N.W.  SECOND  .WENT’E 


BOCA  R.\TON.  FLORIDA  OO-LII 


Area  ('ode  S0?>  -  994-0800 


Expertise  in  Appraisals  for 
Sales,  Estate  and  Gift  Tax  Purposes 


Daykin,  “that’s  why  so  many  advertisers 
supplement  the  coupon  with  such  prom¬ 
otional  events.” 

Some  of  Jagoda’s  clients  who  have 
backed  their  couponing  with  related 
promotional  events  include  Kellogg’s, 
Uncle  Ben’s  Rice,  Listermint,  Nabisco, 
Toyota,  Bubble  Yum,  etc.  With  much  of 
the  couponing  plus  contest  announce¬ 
ments  appearing  in  free  standing  inserts, 
Daykin’s  organization  works  closely  with 
the  principal  insert  houses  such  as  Blair, 
Product  Movers,  etc.  Jagoda  representa¬ 
tives  are  frequently  at  the  insert  printing 
establishments  to  see  that  winning 
sweepstake  numbers,  in  the  case  of  in¬ 
stant  winner  type  contests,  are  fairly  dis¬ 
tributed  and  not  bunched  together. 

While  legal  restrictions  prevent  an 
advertiser  from  requiring  purchase  of  a 
product  in  order  to  enter  a  sweepstake  or 
other  contest,  Daykin  points  out  that  the 
sweepstake  idea  brings  the  customer 
closer  to  puchase.  The  consumer  in  many 
cases  is  invited  to  fill  in  his  or  her  name  on 
the  back  of  the  purchase  coupon  as  an 
alternate  means  of  entering  the  contest. 

Daykin,  who  spent  7  years  as  associate 
editor  of  Progressive  Grocer  prior  to 
his  agency  experience,  terms  the  con¬ 
troversy  over  the  effectiveness  of 
couponing  a  “non-issue.” 

“There  is  no  doubt,”  he  said,  “that 
there  are  some  abuses,  misredemptions, 
etc.,  but  the  benefits  far  outweigh  them. 
Couponing  is  the  easiest,  most  flexible 
method  ever  devised  to  provide  an  incen¬ 
tive  to  purchase  a  product.  You  can  turn 
on  a  dime  to  meet  competition  and  have 
the  ad  in  the  newspaper  next  week.” 

For  some  products  like  pet  foods,  Day¬ 
kin  notes  that  couponing  makes  feasible 
another  effective  brand  building  device — 
sampling. 

“Not  every  family  has  a  pet,”  he  said, 
“so  saturation  sampling  by  patron  deliv¬ 
ery  is  wasteful,  anil  considering  the  size 
of  the  sample  package,  unacceptably  ex¬ 
pensive.  A  newspaper  coupon  which  can 
be  clipped  and  taken  to  the  store  for  a  free 
sample  solves  the  problem.  The  pet  own¬ 
er,  conceivably  the  only  type  who  would 
want  a  pet  food  sample,  clips  the  coupon 
and  takes  it  to  the  store  where  a  free 
sample  is  obtained.  The  advertiser  has 
found  a  prospect,  and  the  storekeeper  has 
handled  the  merchandise  at  a  fee  and  con¬ 
ceivably  benefitted  from  the  walk-in 
traffic. 

“Critics  of  couponing,”  Daykin  notes, 
“seldom  see  the  whole  picture.  They  see 
couponing  as  an  isolated  device  when  it 
generally  is  only  one  part  of  an  integrated 
promotional  program  involving  trade 
allowances,  point  of  sale  display,  con¬ 
tests,  in-store  incentives,  etc.”  Jagoda 
Associates  is  regularly  consulted  by 
advertising  agencies  prior  to  a  new  pro¬ 
duct  announcement  and  the  ensuing  cam¬ 
paign  frequently  embodies  Jagoda  in¬ 
spired  events. 
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Oakland  Press  auto  rebate 
sells  41  cars  In  11  days 


Just  1 1  days  after  the  Oakland  (Mich.) 
Press  instituted  its  $100  rebate  program, 
participating  dealers  in  the  newspaper's 
trading  area  had  tallied  a  total  of  41  new 
cars  sold  as  a  direct  result  of  the  promo¬ 
tion. 

“We  are  very  pleased  with  the  initial 
results  of  the  program,”  says  Press  pub¬ 
lisher  Bruce  McIntyre.  “Of  the  138  cars 
that  have  been  identified  as  being  eligible, 
29.7%  have  been  sold.  Of  the  dealers  we 
contacted  (78),  one-third  have  thus  far 
participated  in  the  program.” 

One  dealer,  McMullen  Pontiac  of  Pon¬ 
tiac,  Mich.,  sold  15  of  20  cars  it  advertised 
in  the  first  days  of  the  rebate  program. 
The  sales  manager  at  the  dealer,  Kent 
Powell,  reports,  “We,  as  advertisers, 
have  benefited  as  a  direct  result  of  this 
program.  For  the  past  1 1  years,  our  only 
source  of  advertising  has  been  the  Oak¬ 
land  Press.  Because  of  programs  such  as 
this  one,  it  will  continue  to  be.” 

Under  the  rebate  program,  vehicles  are 
identified  as  eligible  when  they  are  adver¬ 
tised  in  the  Press  by  a  dealer.  The  ad  must 
include  both  the  rebate  logo  and  the 
manufacturer’s  serial  number  for  each 


eligible  vehicle  (E&P,  May  2,  1981).  To 
claim  the  rebate,  each  new  car  buyer 
must  subscribe  to  the  Press  and  present 
proof  that  the  vehicle  purchased  had  been 
advertised  in  the  Press  and  purchased 
from  a  participating  dealer.  By  May  10, 
the  Press  had  awarded  $100  rebates  to 
eight  subscribers. 

The  rebate  promotion  was  originally 
scheduled  to  lapse  at  the  end  of  May.  But 
the  Press  has  decided  to  extend  the  offer 
into  early  June  in  order  to  cover  the 
General  Motors  $14  million  sale  planned 
for  June  4,  5  and  6  at  the  Pontiac  Silver- 
dome. 

The  Press  is  now  seeking  support  from 
the  Pontiac  business  community  for  the 
rebate  program.  On  May  10,  the  news¬ 
paper  ran  a  full-page,  in-paper  ad  in  which 
it  suggested  that  businesses  throughout 
its  trading  area  consider  instituting  new 
car  rebate  plans  of  their  own  (for  their 
employees)  to  coincide  with  the  Press  re¬ 
bate.  The  local  economy  in  Pontiac  is 
heavily  dependent  on  the  auto  industry, 
and  the  theory  is  that  if  the  paper  can 
muster  more  support,  and  sell  more  cars, 
the  economy  will  benefit. 


ONE  OF  THE  FIRST  cars  sold  under  the 
rebate  program  was  purchased  by  Rhon¬ 
da  Weingartz  of  Mount  Clements,  Mich., 
who  is  pictured  here  with  her  car  and 
Press  marketing  director  Gary  Shorts. 


Promotion  of  the  rebate  offer  has  been 
hampered  to  some  degree  by  a  strike 
which  has  forstalled  the  installation  of 
billboard  advertisments.  But  the  Press  is 
running  radio  ads  throughout  the  Detroit 
metro  area  and  in-paper  promotions 
through  the  end  of  the  month. 

The  Press  is  owned  by  Capital  Cities 
Communications,  Inc. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  erv 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 
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Frank  Flood  moves 
to  Denver  Post 

Frank  Flood,  who  had  been  with  the 
New  York  News  as  both  general  and  dis¬ 
play  advertising  manager,  has  been 
appointed  vicepresident/advertising  of 
the  Denver  Post. 

Flood,  a  director  of  the  International 
Newspaper  Advertising  and  Marketing 
Executives,  the  Newspaper  Advertising 
Sales  Association  and  .the  Advertising 
Council,  has  been  in  newspaper  advertis¬ 
ing  for  22  years.  Before  he  joined  the 
News,  he  was  national  sales  manager  for 
the  Los  Angeles  Times,  where  his  son 
Tom  is  currently  a  sales  representative. 

Flood  assumed  his  new  post  Monday, 
May  11. 


Frank  Flood 


Von  Eniress  moves 
back  to  Sun-Times 

Al  Von  Entress,  who  in  his  three  years 
as  circulation  director  of  the  New  York 
Post  saw  daily  circulation  climb  over 
100,000,  has  “gone  home"  to  the  Chica¬ 
go  Sun-Times  as  vicepresident/circula¬ 
tion. 

Von  Entress,  who  had  been  in  the  same 
Sun-Times  post  for  12  years  before  he 
moved  to  New  York,  says  he  missed  both 
the  newspaper  and  the  city,  so  he  jumped 
at  the  chance  to  move  back  to  Chicago. 
When  asked  if  the  move  had  anything  to 
do  with  his  apparently  successful  hand¬ 
ling  of  the  Post’s  circulation  battle  with 
the  Chicago  Tribune  Company’s  New 
York  News,  he  replied,  “No,  I  don’t  think 
so.” 

But  Von  Entress  said  he  does  plan  to 
utilize  his  strategy  of  determining  press 
runs  and  distribution  patterns  by  analyz¬ 
ing  the  potential  impact  of  the  newspap¬ 
er’s  lead  headline  on  circulation  (E&P, 
June  30,  1979). 

John  Jewell  will  remain  in  his  post  as 
Sun-Times  circulation  director. 
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Ad-Ventures 


U.S.  scraps  anti-smoking  campaign 

The  U.S.  Office  on  Smoking  and  Health,  an  adjunct  of  the  Health  and 
Human  Services  Department,  last  week  decided  to  scrap  a  $68,000  anti¬ 
smoking  campaign  which  was  to  use  model  Brooke  Shields  to  deliver  a 
variety  of  anti-smoking  messages  in  television,  newspaper  and  poster 
ads. 

The  decision  prompted  protests  from  the  American  Lung  Association, 
which,  through  its  president,  speculated  that  the  government  might  be 
bowing  to  pressures  from  the  tobacco  industry.  In  a  telegram  to  Richard 
S.  Schwieker,  the  Secretary  of  Health  and  Human  Services,  ALA  presi¬ 
dent  Richard  Sinsheimer  said  the  organization  believes  “the  only  interest 
served  by  the  announced  scuttling  of  the  program  wll  be  the  tobacco  in¬ 
dustry.” 

But  the  ALA  also  suspects  that  the  campaign  may  have  been  killed  for 
political  reasons. -Shields  is  widely  known  for  her  1978  role  as  a  child 
prostitute  in  the  film  “Pretty  Baby”  and  her  more  recent  role  in  the  con¬ 
troversial  Calvin  Klein  jeans  ads.  The  ALA  believes  that  the  government 
may  feel  that  Shields  is  not  the  most  appropriate  model  for  a  campaign 
run  by  an  administration  committed  through  the  1980  Republican  plat¬ 
form  to  the  defense  of  the  traditional  American  family,  and,  presumably, 
its  image. 

FCB/NY  forms  corporate  communications  unit 

Foote,  Cone  &  Belding  has  established  a  corporate  communications 
unit  which  will  create  and  execute  “complete  communications  programs” 
for  corporate  clients. 

FCB  has  appointed  Ronald  G.  Hoff,  executive  vicepreisdent  and  crea¬ 
tive  director,  to  head  up  the  new  unit.  Hoff,  long  a  proponent  and  practi¬ 
tioner  of  corporate  advertising,  maintains,  “Corporate  advertising  is  the 
growth  part  of  our  business  —  growing  at  a  far  faster  rate  than  national 
consumer  advertising.” 

As  its  first  assignment,  the  new  unit  will  handle  the  development  of  a 
worldwide  business  campaign  for  Citibank. 

Insert  firm  puts  bags  in  the  newspaper 

John  Blair  Marketing  last  weekend  distributed  millions  of  samples  of 
Dow  Chemical’s  Ziploc  Freezer  Bags  in  specially  prepared  packets  in¬ 
serted  in  18  major  market  newspapers. 

The  samples,  one  sandwich-sized  bag  and  a  larger,  bulk-type  model, 
were  packed  in  an  envelope  which  also  carried  a  500  coupon.  The  pack¬ 
ages  were  carried  in  the  Hartford  Courant,  Albany  Times  Union,  Buffalo 
Courier-Express,  Rochester  Democrat-Chronicle,  New  York  News, 
Newsday,  Philadelphia  Inquirer,  Kansas  City  Star,  Omaha  World- 
Herald,  Denver  Post,  Salt  Lake  City  Tribune,  Oklahoma  City  Oklaho¬ 
man,  San  Antonio  Light,  Phoenix  Republic,  Los  Angeles  Times,  San 
Francisco  Chronicle  and  Examiner,  Sacramento  Bee,  Seattle  Times, 
Spokane  Spokesman-Review,  and  the  Portland  Oregonian. 

Dow  Jones  to  redesign  employment  weekly 

Dow  Jones  &  Co.,  inc.  will  introduce  a  new  page  one  design  and  em¬ 
ployment  related  editorial  features  into  its  National  Business  Employ¬ 
ment  Weekly  on  May  17. 

The  Weekly,  a  tabolid,  publishes  the  help-wanted  classified  ads  from  a 
week’s  worth  of  Wall  Street  Journal  help-wanted  ads  from  all  four  geog¬ 
raphic  editions.  The  new  editorial  coverage  will  include  features  on  em¬ 
ployment-related  subjects  such  as  resume  writing,  interviewing,  regional 
employment  trends,  salary  statistics  and  job  hunting. 

Journal  help-wanted  advertisers  receive  exposure  in  the  national  week¬ 
ly  at  no  additional  charge,  and  the  publication  also  accepts  paid  advertis¬ 
ing  for  other  employment-related  services.  The  Weekly  went  through 
test-marketing  early  last  year  and  began  nationwide  distribution  in  June. 

—  GLOEDE 
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“Readers  of  The  Cincinnati  Enquirer 
have  come  to  expect  quality, The 


Sunday  Enquirer  Magazine,  with  its 
color  and  localized  content,  fulfills 
this  expectation’’ 

WILLIAM  J.  KEATING 

President  and  Publisher, The  Cincinnati  Enquirer 


'*With  82%  of  the  adult  readers 
looking  or  reading  through  our 
Sunday  Magazine,  and  the  fact  it 
delivers  690,500  potential  adult 
customers,  you  can  see  why  I  term 
it  the  tri-state’s  total  market 
magazine  for  readers  and  for 
!  advertisers’’ 


JAMES  E.  JEROW 

Vice  President/Sales  (Left) 


"Every  city  has  its  own  unique  sense 
of  community  and  what  goes  on 
close  to  home  touches  the  people 
there  very  directly  The  hometown 
newspaper  and  its  Sunday  Magazine 
are  like  trusted  neighbors  Jhey 
stand  alone  in  being  able  to  help 
people  observe  and  understand 
these  hometown  events  that  matter 
so  much  to  them.  It’s  the  very 
reason  cities  have  newspapers’’ 

I 

GRAYDON  DECAMP 

Editor  of  the  Sunday  Enquirer  Magazine  (Right) 
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TheCotlecril 

Cpn^ffiblig 


NO  NATIONALiy  EDITED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BELIEVABILITV  OR  THE  ADVERTISING  RESPONSE 
OF  YOUR  OWN  LOCALLY  EDITED  MAGAZINE 

51  of  the  country’s  leading  newspapers  carry  locally  edited  SUNDA/ 
magazines.  And  they  could  probably  give  you  51  good  reasons  why. 

Here  are  three: 

•  They  are  povs/erful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't'help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  with  the  country’s  top  newspapers. 

If  your  circulation  is  over  1^,000,  It’s  entirely  feasible . . .  and  we’ll  show 
you  how. 

Call  Jim  Davy,  President,  Metropolitan  Sunday  Newspapers,  (212)  689-8200. 


Note:  8  of  the  51  covers  are  shown  above. 


AKRON  Beacon  Journal,  ATLANTA  journal  &  Constitution,  BALTIAAORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Mornins  News, 

DALLAS  Times  Herald,  Dj*yTON  Daily  News,  DENVER  PoS,  DES  MOINES  Resister,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
HOUSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  CITY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGaES  Daily  News  of  L.A, 
LOUISVILLE  Courier- Journal  &  Times,  MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKK  Jourhal,  MINNEAPOLIS  Tribune. 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  Vlfestchester  Rockland,  NEW  YORK  News,  OMAHA  WDrkJ- Herald,  ORLANDO  Sentinel  Star, 
PHILADaPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe-Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune,  SAN  JOSE  Mercury  News 
SEATTLE  Post-Intellisencer,  SEATTLE  Times,  SYRACUSE  Herald-American/PcKt- Standard.  TACOMA  News  Tribune,  TOLEDO  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 
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Haig  says  U.S.  must  be  a  firm  leader 
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Redesigned  daily  seeks 
distinctive  appearance 


Four  major  objectives  were  set  when 
the  Record  newspapers  of  Troy,  N.Y., 
decided  to  go  ahead  with  a  redesign  pro¬ 
ject  over  a  year  ago.  The  top  two  objec¬ 
tives  had  the  reader  in  mind  as  the  prime 
consideration — make  the  newspapers 
easier  to  read  and  easier  for  the  reader  to 
find  what  he  wanted  to  read. 

Next  was  the  goal  of  clearing  up  an 
identification  problem.  Although  the 
name  of  the  daily  newspaper  was  the 
Times  Record,  most  readers  called  it  just 
the  Record  or  the  Troy  Record.  The 
fourth  objective  was  to  give  the  Record 
newspapers  a  distinctive  look — one 
which  would  clearly  distinguish  them 
from  other  newspapers  in  the  area. 

Paul  Back,  director  of  design  for  News- 
day,  was  selected  as  the  man  Record 
management  felt  was  best  able  to  meet 
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the  four  goals,  based  on  the  appearance  of 
other  newspapers  he  had  redesigned. 

Although  it  was  decided  to  retain  the 
same  body  type,  changes  were  made  that 
gives  it  the  appearance  of  a  new,  more 
legible  type.  The  News  Two  type  had 
been  set  in  9'/:  points  but  with  a  set  width 
of  8  points.  The  entire  page  was  then 
shrunk  over  7  %  in  platemaking  with  the 
net  result  that  the  body  type  had  a 
squeezed  appearance. 

Back's  recommendation  was  that  the 
body  type  be  set  normal  and  it  was  de¬ 
cided  to  shoot  pages  100  %.  As  a  result, 
the  point  size  could  be  reduced  to  9  points 
and  still  improve  the  legibility  of  the  type. 
Some  space  was  lost  as  a  result  of  this 
change  but  it  was  compensated  for  in  key 
sections  of  the  newspaper  by  a  reduction 
in  white  space  and  use  of  smaller  logos 


and  labels. 

More  extensive  labeling  of  news  was 
decided  on  in  order  to  help  the  reader  find 
the  news  he  wanted  to  read.  Whereas  the 
first  section  of  the  newspaper  had  con¬ 
tained  a  mix  of  wire  news  (state,  national 
and  international).  Back  recommended 
that  news  be  grouped  according  to  categ¬ 
ory  and  clearly  labeled  at  the  top  of  the 
page.  The  Univers  45  face  was  selected 
for  this  purpose. 

In  addition  to  the  labeling,  a  story  index 
was  located  at  the  top  of  column  one  of 
Page  One  and  the  top  of  columns  one  and 
two  of  the  region  section  cover. 

In  the  sports  section,  all  news  on  the 
inside  pages  will  be  grouped  according  to 
sport  and  clearly  labeled  accordingly.  In 
other  words  all  baseball  news  will  appear 
in  one  location  under  a  baseball  label.  The 
same  goes  for  other  sports.  A  Sports  in 
Brief  column  will  be  provided  for  late- 
breaking  stories  that  can  not  go  in  the  area 
designated  for  that  sport .  The  cover  of  the 
sports  section  will  contain  the  two  or 
three  top  sports  stories  of  the  day  on  the 

(Continued  on  page  42) 
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Newspeople  in  the  news 


Emmerich 


Brown 


Owens 


Culligon 


Wills 


John  Emmerich,  Jr.,  publisher  of  the 
Greenwood  Commonwealth  and 
McComb  Enterprise-Journal,  was 
elected  by  state  newspaper  editors  as  the 
1981  Mississippi  Medalist.  The  award  for 
outstanding  service  in  journalism  is  pre¬ 
sented  annually  at  the  banquet  of  the  Uni¬ 
versity  of  Southern  Mississippi  student 
newspaper.  Student  Printz. 

Emmerich  is  also  publisher  of  weekly 
newspapers  at  Indianola,  Charleston  and 
Columbia  and  has  held  reporting  and 
editorial  positions  with  the  Minneapolis 
Tribune,  Baltimore  Evening  Sun  and 
Houston  Chronicle.  He  is  currently  presi¬ 
dent  of  the  Louisiana-Mississippi  Associ¬ 
ated  Press  Association  and  president¬ 
elect  of  the  Mississippi  Press  Associa¬ 
tion. 

*  * 

Stanley  M.  Brown  is  newly 
appointed  United  Press  International 
general  news  editor  for  the  southern  Un- 


19th  century 
concert  hall 
thrives  in 
Worcester. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  the 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 

Wdrcester 

Telegram 
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ited  States,  with  responsibility  for  cover¬ 
age  in  Georgia,  Alabama,  Mississippi, 
North  Carolina,  South  Carolina  and  Ten¬ 
nessee.  He  succeeds  Glen  R.  Carpen¬ 
ter,  Jr.,  who  resigned. 

Brown  was  appointed  Miami  bureau 
manager  in  1974  and  took  on  added  re¬ 
sponsibility  of  Florida  state  editor  in 
1975.  He  previously  worked  in  the  Talla¬ 
hassee  and  Atlanta  bureaus. 

♦  *  * 

Gene  A.  Owens  will  succeed  Harold 
Sugg  as  editor  of  the  editorial  page  of  the 
Roanoke  Times  &  World-News  in  June. 
Sugg  has  retired  after  10  years  as  the 
editor.  Owens  has  been  senior  associate 
editor  of  the  Virginian-Pilot, Norfolk,  the 
most  recent  of  several  positions  he  has 
held  with  the  Norfolk  newspapers  in  the 
last  18  years. 

Sugg  went  to  Roanoke  10  years  ago 
after  a  career  with  the  Norfolk  newspap¬ 
ers  as  reporter,  editor  and  associate  pub¬ 
lisher. 

Owens  has  served  as  municipal  affairs 
and  environment  reporter,  special  writer 
for  op-ed,  assistant  city  editor  and  associ¬ 
ate  editor  of  the  Ledger-Star.  He  also  was 
editor  of  the  Virginia  Beach  Beacon,  a 
local  news  section  of  the  Ledger-Star  and 
Virginian-Pilot. 

♦  *  ♦ 

Thomas  J.  Culligan  was  named 
general  manager  of  Van  Nuys  Publishing 
Company,  a  subsidiary  of  the  Tribune 
Company  of  Chicago.  Van  Nuys  pub¬ 
lishes  two  Southern  California  newspap- 


LEE  DIKKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


ers,  the  Daily  News,  headquartered  in 
Van  Nuys,  and  the  Ledger  Publications  in 
Glendale  and  a  weekly  shopper.  Culligan 
joined  the  Los  Angeles  paper  in  1975  as 
vicepresident  and  advertising  director 
and  later  executive  vicepresident/adver¬ 
tising  director.  Prior  to  the  Daily  News, 
Culligan  worked  for  the  Tribune  Com¬ 
pany  as  manager  of  the  Tribune’s  market¬ 
ing  services. 

Roger  W.  Christensen  was  named 
advertising  director  of  the  Daily  News  in 
Los  Angeles,  in  a  promotion  from  display 
advertising  director.  H.  R.  AuTZ  was 
named  display  advertising  director  to  fill 
the  position  vacated  by  Christensen.  Be¬ 
forejoining  the  Daily  News,  Christensen 
was  advertisng  director  for  the  Reno 
Evening  Gazette  and  Nevada  State  Jour¬ 
nal  and  Autz  was  manager  of  The  Broad¬ 
way’s  Northridge,  Calif.,  fashion  center 
store. 

*  ♦  * 

Bill  Wills  is  newly  promoted  to 
assistant  managing  editor  for  news  of  the 
Pantagraph,  Bloomington-Normal,  Ill. 
Night  Editor  John  Hooper  will  replace 
Wills  as  metro  editor.  Wills  began  his 
Pantagraph  career  in  1%2  and  served  as 
city  editor  for  several  years  before  being 
named  metro  editor  last  January.  Hoop¬ 
er,  with  the  newspaper  since  1974,  be¬ 
came  night  editor  in  1976. 

*  * 

Eugene  Czarny  was  appointed  cir¬ 
culation  manager  of  the  Sacramento  Bee. 
He  previously  was  circulation  director  of 
the  Boston  Herald  American  and  earlier 
was  circulation  director  for  several  Gan¬ 
nett  Newspapers. 

Hfi  *  * 

Bruce  P.  Frassinelli  was  named 
managing  editor  for  the  Easton  (Pa.)  Ex¬ 
press.  Frassinelli,  local  news  editor  since 
1975,  has  been  serving,  as  acting  managing 
editor  since  March  following  resignation 
of  Charles  W.  Nutt,  who  moved  to 
executive  editor  of  the  Bridgewater 
(N.J.)  Courier-News.  Frassinelli  joined 
the  newspaper  in  1966  as  Pocono  bureau 
chief  and  later  held  other  bureau  and  sub¬ 
urban  editorial  posts. 
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Peter  K.  Jackson  was  named  corres¬ 
pondent  in  charge  of  The  Associated 
Press  capital  bureau  in  Augusta,  Maine, 
succeeding  Christopher  G.  Lindsay, 
who  was  promoted  to  the  AP  business 
news  staff  in  New  York.  Lindsay  will 
serve  as  day  supervisor.  Jackson  joined 
the  AP  in  Augusta  in  1978. 

Glenn  J.  Adams  of  Woodbury,  N.J., 
will  fill  Jackson’s  former  job.  He  has  been 
chief  copy  editor  of  the  Gloucester  Coun¬ 
ty  Times,  Woodbury. 

*  *  ♦ 

Timothy  L.  Curran,  newsman  for 
The  Associated  Press  in  Milwaukee  since 
1967,  was  appointed  assistant  chief  of 
bureau  in  Columbus,  Ohio.  He  succeeds 
Dennis  E.  Montgomery,  who  became 
chief  of  bureau.  Little  Rock,  Arkansas. 

*  *  ♦ 

Lewis  E.  Heifner,  general  manager 
of  the  Sioux  City  Globe,  has  resigned  his 
position  as  editor  to  become  field  repre¬ 
sentative  for  U.S.  Senator  C.  E.  Gras- 
sley,  (R-Ia.).  Heifner  will  be  serving  29 
counties  in  the  western  portion  of  the 
state  from  the  Sioux  City  office.  He  had 
been  with  newspapers  27  years  in  a  varie¬ 
ty  of  positions  before  joining  the  sena¬ 
tor’s  staff. 

*  *  ♦ 

The  Omaha  World-Herald  has 
announced  two  news  department  man¬ 
agement  changes,  with  Jack  Holley, 
day  managing  editor  since  October  of 
1979,  becoming  managing  editor  for 
administration,  and  Robert  Pearman, 
national  editor  of  the  Kansas  City  Times, 
assuming  the  day  managing  editor  posi¬ 
tion. 

Holley’s  new  responsibilities  will  in¬ 
clude  budgeting,  training,  recruiting,  de¬ 
sign  and  long-range  planning.  He  has 
been  with  the  World-Herald  for  20  years 
in  various  posts.  Pearman  was  with  the 
Kansas  City  Times  25  years  and  from 
1974  to  1979  was  managing  editor.  He  will 
have  overall  responsibility  for  the  news 
content  of  the  afternoon  and  Sunday  edi¬ 
tions. 

*  *  ♦ 

Sam  a.  Gronner  was  appointed  man¬ 
aging  editor  of  the  ADL  Bulletin,  national 
publication  of  the  Anti-Defamation 
League  of  B’nai  B’rith.  Gronner,  on  the 
ADL’s  communications  division  staff  as 
a  writer  since  1974,  is  a  former  reporter 
for  United  Press  International  and  work¬ 
ed  for  several  New  Jersey  newspapers, 
including  The  Record,  Hackensack,  for 
which  he  is  still  a  special  correspondent. 
*  *  * 

William  G.  Walters,  retired  chief 
executive  of  Peters,  Griffin,  Woodward 
Inc.,  was  elected  to  the  board  of  directors 
of  Post  Corporation,  Appleton,  Wiscon¬ 
sin.  He  will  fill  the  unexpired  term  of 
Maynard  Reierson,  who  died  recently. 

Three  other  members  of  the  board  were 
re-elected  to  three-year  terms:  President 
V.I.  Min  AH  AN,  vicepresident  Mary  M. 
Walter,  and  La  Marr  J.  Jackson. 
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Kiser  Clark  Nelson 


DETROIT  PROMOTIONS — Peter  B.  Clark,  chairman  and  president  of  The 
Evening  News  Association,  announced  two  major  changes  in  the  corporate 
structure  of  the  Detroit-based  media  company. 

Robert  C.  Nelson  was  named  to  the  newly  created  position  of  president  of 
the  Detroit  News.  In  a  companion  move,  Peter  A.  Kizer  and  Nelson  were 
promoted  to  positions  of  corporate  executive  vicepresident  of  the  ENA 
Broadcast  and  Newspaper  Divisions,  respectively. 

As  chairman  and  president,  Clark  remains  chief  executive  officer  of  The 
Evening  News  Association. 

Paul  Waldschmidt  was  appointed  manager/compensation.  He  was  in  the 
regional  executive  for  United  Press  Inter-  corporate  offices  of  Baxter  Travenol 
national  in  Colorado  and  New  Mexico,  Laboratories,  Inc.,  Deerfield,  III.,  as 
based  in  Denver.  He  succeeds  Patrick  manager  of  international  compensation. 
Lamb,  who  resigned.  Waldschmidt  *  ♦  ♦ 

joined  UPI  in  Portland  in  1978  and  trans-  Russell  T.  Lewis  was  named  director 
terred  to  Dallas,  where  he  was  responsi-  of  circulation  sales  for  consumer  market- 
ble  for  editing  and  filing  newspaper  and  ing  at  the  New  York  Times,  and  Richard 
radio  copy  to  news  wires  in  nine  states.  QuiNN  was  appointed  assistant  to  the 
Waldschmidt  was  appointed  Tulsa  vicepresident  of  consumer  marketing, 
bureau  manager  in  1979.  Lewis  entered  Brooklyn  Law  School 

*  *  *  after  working  at  the  Times,  and  was 

Melanie  Rigney  is  the  newly  awarded  a  J.D.  degree  in  1973.  He  work- 

appointed  United  Press  International  ed  for  the  New  York  law  firm  of  Cahill 
bureau  manager  at  Pierre,  S.D.  A  1977  Gordon  &  Reindel  and  then  became  a 
graduate  of  South  Dakota  State  Universi-  staff  attorney  at  the  Times  in  1977. 
ty,  she  has  worked  for  UPI  in  Sioux  Falls  Quinn,  currently  assistant  corporate 
for  three  years  after  joining  the  wire  ser-  controller,  joined  the  Times  in  1971  and 
vice  in  Pierre.  She  is  vicepresident  of  the  later  served  as  manager  of  financial  re- 
South  Dakota  Presswomen.  Rigney  sue-  porting, 
ceeds  Fred  Albers,  who  will  remain  in  *  ♦  * 

Pierre  as  UPI’s  senior  statehouse  re-  Chet  Henson  has  joined  the  staff  of 
porter.  Muncie  (Ind.)  Newspapers  as  circulation 

*  *  *  director.  He  previously  was  circulation 

P.  James  Lofstrom  has  joined  Gan-  Tucson  Newspapers  Inc. 

nett  Co.,  in  Rochester  in  the  position  of  (Continued  on  page  34) 
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Hoey  Neville  Murphy 

EDITORS  CHANCE — John  P.  Hoey  was  appointed  managing  editor  of  the 
Waltham  (Mass.)  News-Tribune,  succeeding  Thomas  J.  Murphy,  who  retired 
after  52  years  with  the  newspaper  and  was  named  senior  editor.  Hoey  has 
been  assistant  managing  editor  since  Transcript  Newspapers  Inc.,  Dedham, 
Mass.,  purchased  the  News-Tribune  in  1979. 

Thomas  J.  Neville  was  promoted  to  assistant  managing  editor.  Neville  was 
makeup  editor  at  the  News-Tribune  production  facility  in  Dedham. 

Murphy  began  with  the  paper  as  a  high  school  reporter.  Over  the  years  as 
he  moved  up  the  editorial  roster  his  participation  in  New  England  journalism 
was  extensive. 


Newspeople 

(Continued  from  page  33) 


Cape  Cod  Press  Association  elected 
officers  at  its  meeting  in  Hyannis  as  fol¬ 
lows:  Judith  I.  Selleck,  a  reporter  with 
the  Falmouth  Enterprise,  president; 
Donald  Brichta,  a  reporter  with  the 
Cape  Cod  Times,  vicepresident;  and 
Michael  Stines,  bureau  chief  of  the 
Bourne  Courier,  secretary-treasurer. 

*  *  * 

Nebraska  publishers  elected  Dick 
Lindberg  of  the  West  Point  News  as 
president  of  the  Nebraska  Press  Associa¬ 
tion  during  the  annual  convention  in  Lin¬ 
coln.  He  succeeds  Loral  Johnson,  pub¬ 
lisher  of  the  Imperial  Republican. 

Other  officers  are:  Kent  Thomas, 
Beatrice  Sun,  vicepresident;  Ken  Kauf- 
FOLD,  Dodge  Criterion,  treasurer. 

Theodore  Huettmann  of  the  Wiser 
News-Chronicle  was  elected  president  of 
Nebraska  Press  Advertising  Service. 

*  ♦  * 

Paul  Hines  was  named  managing  edi¬ 
tor  of  Army  Times,  Washington,  D.C. 
Hines  joined  the  Army  Times  Publishing 
Co.  in  1979  as  news  editor  of  the  Prince 
George’s  Journal,  one  of  five  suburban 
Washington  newspapers  published  by  the 
firm.  He  moved  to  the  Army  Times  staff 
as  an  associate  editor  in  September,  1980, 
and  is  a  former  editor  and  publisher  of 
The  Marine  Corps  Gazette. 

♦  *  « 

Arthur  E.  Mayhew,  vicepresident 
and  general  manager  of  the  Beaver  Coun¬ 
ty  Times,  Beaver,  Pa.,  was  promoted  to 
publisher.  Before  joining  the  newspaper 
in  1978,  Mayhew  was  an  associate  direc¬ 
tor  of  the  American  Press  Institute. 

*  ♦  * 

William  M.  Metcalf,  Jr.,  was 
named  publisher  of  CitiBusiness,  the 
business  newspaper  of  metropolitan  New 
Orleans,  moving  from  vicepresident 
sales/marketing. 
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Recent  changes  at  Capital  Newspap¬ 
ers,  Albany,  N.Y.,  include: 

James  R.  Gray,  from  entertainment 
editor  of  the  Knickerbocker  News  to  ex¬ 
ecutive  features  editor  of  both  the  Knick¬ 
erbocker  News  and  the  Times-Union.  He 
joined  Capital  Newspapers  in  1976  from 
the  Des  Moines  Register  &  Tribune. 

Mary  Anne  Leonard,  from  assistant 
features  editor  of  Capital  to  entertain¬ 
ment  editor  of  the  Knickerbocker  News. 
She  joined  the  company  in  1978  from  the 
Newport  News  (Va.)  Times-Herald. 

Andrew  Danzo,  from  the  Union  City 
(N.J.)  Dispatch,  and  Susan  Schulman, 
from  the  Toms  River  (N.J.)  Times,  joined 
the  reporting  staff  of  the  Knickerbocker 
News. 

♦  ♦  ♦ 

William  T.  Guthrie  is  the  newly 
appointed  director  of  marketing  and  re¬ 
search  for  The  Jackson  Newspapers, 
publisher  of  the  New  Haven  (Conn.)  Reg¬ 
ister  and  the  Journal-Courier.  Guthrie 
who  had  been  managing  editor  of  the 
Journal-Courier  since  1977,  was  execu¬ 
tive  sports  editor  of  the  Register,  Journal- 
Courier  and  the  Hartford  Times  before 
that. 

ifc  *  4c 

Richard  B.  Davis  is  the  newly  named 
general  manager  of  the  Osceola  group  of 
Suncoast  Publications,  succeeding 
Richard  L.  Luzadder,  who  retired  as 
publisher  for  the  Osceola  newspapers. 
Suncoast  Publications,  a  division  of  the 
Sentinel  Star  Company,  Orlando,  distri¬ 
butes  a  number  of  weekly  papers  in  Flor¬ 
ida.  Davis,  with  the  group  for  the  past  six 
years,  was  most  recently  general  mana¬ 
ger  of  the  St.  Cloud  News  and  St.  Cloud 
Shopper. 


Bob  Goetz  was  named  promotion 
director  for  the  Courier-Journal  and 
Louisville  Times  Co.,  with  responsibility 
for  sales  promotion  efforts.  Goetz  has 
been  with  the  company  1 1  years,  all  in  the 
advertising  department  and  most  recently 
as  director  of  advertising  marketing, 
planning  and  sales  support. 

4c  4c  4c 

Two  management  positions  have  been 
created  in  the  circulation  department  of 
The  Arizona  RepublicIThe  Phoenix 
Gazette.  PAUL  DORE,  30-year  veteran 
with  the  newspapers,  was  named  metro 
circulation  manager,  east,  and  Bob  Hal- 
lay,  formerly  with  Memphis  Publishing 
Co.,  metro  manager,  west. 

Douglas  Foreman  of  the  Seattle 
Post-Intelligencer,  is  joining  the  news¬ 
papers  as  classfied  outside-sales  super¬ 
visor. 

Gannett  names 
classified  director 

Rosalie  Hooke,  an  executive  with 
advertising  management  experience  in 
the  United  States  and  Englana,  is  the 
newly  named  director  of  classified  adver¬ 
tising  for  Gannett  Co.,  Inc. 

Classified  advertising  director  of  the 
Boston  Herald-American  since  1975, 
Hooke  previously  was  sales  director  of 
Roz  Hooke  Limited,  a  subsidiary  of 
Associated  Newspapers  in  London, 
where  she  specialized  in  training  classi¬ 
fied  advertising  departments.  Before  that 
she  held  management  posts  at  the  London 
Evening  News  and  the  London  Evening 
Standard. 
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Circulation 

Marketing  execs  urged 
to  come  back  to  earth 


It’s  time  we  stopped  worrying  so  much 
about  the  communications  revolution  and 
began  thinking  more  about  strengthening 
newspapers,  industry  consultant  Dr. 
Stuart  H.  Schwartz  told  the  Lee  Eastern 
Group  Marketing  Conference  during 
their  annual  April  meeting. 

Dr.  Schwartz,  in  a  keynote  address  to 
about  50  circulation,  marketing  and 
advertising  managers  from  Lee  Enter¬ 
prises,  said  that  too  many  newspaper  ex¬ 
ecutives  are  “painting  glorious  pictures” 
of  an  electronic  future  and  losing  sight  of 
present  industry  needs.  “It’s  fine  to  have 
your  head  in  the  clouds,”  he  declared, 
“But  only  as  long  as  your  feet  are  planted 
firmly  in  the  ground.” 

He  urged  the  managers  to  pay  more 
attention  to  “the  ordinary”  and  less  to 
“blue  sky  plans.”  Newspapers,  although 
lacking  the  “glamour  of  video,”  are  en¬ 
tering  a  new  era  of  opportunity  that  could 
very  well  solidify  their  position  “until 
well  into  the  next  century.”  The  former 
reporter  who  now  specializes  in  helping 
newspapers  “intimately  and  passionately 
connect  themselves  to  lifestyles  of  indi¬ 
vidual  markets”  cited  studies  which,  he 
said,  show  that  special  television  services 
may  actually  increase  daily  readership  as 
citizens  become  ipore  curious  about  the 
world. 

“There  are  opportunities,  but  we’ve 
lost  ourselves  in  the  grand  design,  in  plan¬ 
ning  for  the  ultimate  revolution.”  He  ex¬ 
plained:  “The  tools  exist  to  help  news¬ 
papers  make  great  gains  in  circulation  and 
revenues.  But  these  tools  are  down-to- 
earth  and  gritty.  There’s  little  glamour  in 
advancing  toward  the  future  on  step  at  a 
time,  creatively  using  small-scale  re¬ 
search  to  pinpoint  markets  and  identify 
opportunities.  And  there’s  no  euphoria  in 
persuading  newsrooms  to  produce  for 
those  opportunities,  and  fashioning  a 
consensus  among  all  departments — only 
quiet  satisfaction.” 

Newspapers  can  make  great  gains,  he 
said,  but  must  advance  in  “logical  incre¬ 
ments.”  “Think  small,  for  growth  most 
often  results  from  logical,  incremental 
steps,  each  of  which  is  based  upon  the 
knowledge  and  experience  gained  from 
the  previous  step.”  Dr.  Schwartz  drew 
approving  laughs  when  he  declared, 
“Thinking  small  is  the  way  to  greater 
numbers — thinking  small  will  allow  you 
future  and  profits.” 

Dr.  Schwartz  is  a  professor  of  journal¬ 
ism  at  Georgia  State  University  in  Atlan¬ 
ta.  He  also  is  a  newspaper  marketing  and 
research  consultant  for  S.  Harrah  Associ- 
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ates.  His  work  on  small-sample  research 
and  lifestyle  market  segments  has  pro¬ 
vided  the  basis  for  marketing  and  edito¬ 
rial  changes  at  a  number  of  newspapers 
and  special-interest  publications  across 
the  United  States. 

He  told  the  Lee  managers  that  the  first 
thing  they  should  do  is  forget  “grand 
schemes,  glorious  futures,  telecom¬ 
munications  and  elaborate  research.” 
“You’ve  been  victimized  by  your 
marketing  people,”  he  said,  “many  of 
whom  have  the  peculiar  notion  that  their 
jobs  consist  of  sitting  around  and  dream¬ 
ing  up  ways  to,  say,  turn  a  $20  million  firm 
into  $100  million  by  next  week.” 

“Keep  an  eye  on  the  future,”  he  said, 
“but  innovate  in  the  present.”  He  citied 
the  case  of  a  client  daily  of  more  than 
50,000  circulation:  Economics  dictated  a 
subscriber  price  increase  which,  manage¬ 
ment  feared,  could  be  disastrous,  espe¬ 
cially  in  view  of  competiion  from  nearby 
dailies.  Instead  of  offering  the  “future 
vision  of  a  guru,”  Dr.  Schwartz  helped 
the  paper  identify  specific  content  areas 
that,  with  some  increased  attention  and 
promotion,  enabled  the  paper  to  offset 
the  inrease  and  even  slightly  increase 
numbers. 

Although  it’s  nice  to  make  some 
money — “Who  doesn’t  enjoy  a  quarter  of 
a  million  dollars  dropping  on  them  now 


and  then?” — most  important  for  the  fu¬ 
ture  of  the  newspaper  were  the  lessons  it 
could  now  fit  into  the  planning  process. 
Dr.  Schartz  said.  The  newspaper  realized 
that  readers  are  willing  to  pay  substantial¬ 
ly  for  what  they  have  to  offer,  and  the 
newsroom  showed  its  willingness  to  work 
with  circulation  and  marketing  to  in¬ 
crease  readership. 

Three  percent  annual  circulation  gains 
are  within  reach  of  almost  all  newspapers 
in  the  United  States,  he  said.  The  next 
logical  step  for  his  daily  client  is  to  begin 
planning  for  special  publications — 
“attempting  to  learn  the  monthly  cycle, 
at  first’’ — while  at  the  same  time 
broadening  its  subscription  base  by 
“slowly  but  surely  revamping  its  editorial 
product.”  Slow  change  is  necessary:  “It 
gives  newsrooms  time  to  adjust,  allows 
marketing  and  circulation  time  to  build, 
and  allows  a  newspaper  to  gradually  build 
confidence  in  its  ablity  to  attract  a  mass 
audience.” 

Other  newspapers  have  different 
needs,  he  said,  but  his  approach  is  gener¬ 
ally  the  same:  “Think  small,  work 
together,  and  build  the  basis  for  a  unified 
approach  to  the  market.  It’s  impossible  to 
predict  the  future,  so  I  don’t  advise  my 
clients  to  try — instead,  I  have  them  use 
every  tool  at  their  disposal,  all  of  the 
knowledge  of  communications  and  busi¬ 
ness  to  build — at  a  reasonable  price — an 
organization  that  will  be  able  to  use  the 
future  as  it  comes  ‘on  line’.” 

“And  what  is  it  that  they  build?  Their 
daily  newspapers — that’s  the  future.” 

Zarwell  dies 

Gerold  J.  Zarwell,  55,  marketing  ser¬ 
vices  director,  San  Jose  Mercury  News, 
died  April  29. 


Significant  income  opportunity  now 
available  to  Publishers. 
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Baltimore  Sunpapers  start  daily  runs 
with  $25  miiiion  offset  presses 


On  May  4,  1981,  at  10:44  a.m.,  press¬ 
man  Bill  Humphreys  of  the  Baltimore 
Sunpapers  pushed  the  start  button  on  the 
first  line  of  the  new  Goss  Metroliner 
offset  presses. 

Ten  thousand  papers  were  run  on  the 
new  presses  for  the  1st  7  Star  Edition  of 
the  Baltimore  (Md.)  The  Evening  San, 
while  another  10,000  copies  were  run  for 
the  2nd  7  Star  Edition  of  The  Evening 
Sun.  All  of  these  papers  went  out  to  the 
community  as  part  of  the  regular  distribu¬ 
tion.  The  newspaper  hopes  that  at  least 
half  its  press  run  will  come  from  the  new 
offset  presses  within  a  month. 

The  evening  paper  is  being  run  on  both 
old  and  new  presses  while  offset  units  are 
being  tested  and  phased  in  for  daily  pro¬ 
duction. 

About  five  years  ago  the  A.S.  Abell 
Company,  publisher  of  the  Baltimore 
Sunpapers,  started  to  plan  for  a  new  pro¬ 
duction  facility  and  in  1978  ordered  near¬ 
ly  $25  miiiion  of  pressroom  equipment 
from  the  Graphic  Systems  Division  of 
Rockwell  International.  The  purchase 
was  billed  at  the  time  as  the  largest  dollar 


volume  and  most  automated  press  order 
ever  received  by  the  Rockwell  division. 

The  contract  called  for  36  offset  units, 
four  3:2  folders,  four  Press  Control  Sys¬ 
tems  (PCS)  and  Printed  Area  Reader 
(PAR),  a  computer-directed  system  to 
preset  compensators  and  ink  feed  prior  to 
edition  start-up  and  a  fully  automated 
Rockwell-Goss  Automatic  Reel  Loading 
(ARL)  system.  In  addition,  the  Metrolin¬ 
er  press  units  were  ordered  with  a  22  inch 
(56cm)  cutoff. 

The  new  addition  to  the  newspaper’s 
Calvert  Street  plant  in  downtown  Balti¬ 
more,  houses  four  nine-unit  Metroliner 
presses  that  are  scheduled  to  be  fully 
operational  later  in  the  year. 

Louis  J.  Franconeri,  vicepresident  for 
operations  of  the  A.S.  Abell  Company, 
said  “These  are  the  most  automated 
presses  in  the  world  right  now.”  Fran¬ 
coneri  also  said  the  press  system  in¬ 
creases  the  newspaper’s  capacity  for  col¬ 
or  pages. 

Project  manager,  Harold  M.  Archer, 
said  spot  color  advertisements  would  be 
(Continued  on  page  40) 


AP  buys  $2.9  million 
Atex  9000  system 

The  Associated  Press  has  purchased  an 
Atex  9000  computer  editing  system  for 
installation  in  the  agency’s  world  head¬ 
quarters  in  New  York  City. 

The  $2.9  million  front-end  system  will 
replace  a  number  of  smaller  computers 
operating  in  the  New  York  network.  AP’s 
domestic  and  international  bureaus  will 
continue  to  operate  on  their  own  compu¬ 
ter  systems  independent  of  the  New  York 
system. 

Keith  Fuller,  president  and  general 
manager  of  the  AP  said,  “Our  intention 
has  always  been  to  provide  the  best  news 
report  by  using  the  best  tools  available.” 

Fuller  went  on  to  say,  “We  feel  the 
Atex  system,  which  will  greatly  increase 
our  storage  capacity  and  offer  editing  en¬ 
hancements  not  in  our  current  setup,  will 
give  us  the  tools  to  carry  our  headquar¬ 
ters  operation  through  much  of  this  de¬ 
cade.” 

The  contract  with  Atex  brings  the  AP 
full  circle  in  its  computer  development. 
Electronic  text  editing  was  introduced  at 
AP  in  1969  with  the  help  of  two  of  Atex’s 
founders,  Richard  and  Charles  Ying,  who 
developed  the  first  AP  terminals  and 
computers  while  at  Hendrix  Corp.  AP 
now  has  computers  in  37  U.S.  cities  sup¬ 
porting  the  regional  operations  of  more 
than  120  bureaus  and  correspondencies. 

The  Atex  9000  system  planned  for  New 
York  will  process  all  of  AP’s  national 
news  report  as  well  as  support  the  syndi¬ 
cate  and  supplemental  news  services  car¬ 
ried  on  DataFeature. 

The  9(X)0  system  will  consist  of  nine 
interconnected  DEC  11/34  processors, 
each  with  a  300-megabyte  disk  drive. 
Custom  programming,  including  de¬ 
velopment  of  a  serial  communications 
processor  (SCP),  and  Atex’s  latest  soft¬ 
ware  and  hardware  package,  called  Re¬ 
lease  IV,  will  be  part  of  the  installation. 
The  SCPs  will  be  used  to  drive  the  more 
than  100  input  and  output  ports  needed 
for  the  AP  system. 

AP  will  use  120  editing  terminals,  to  be 
distributed  among  the  General  Desk, 
Sports,  Business,  Newsfeatures,  Broad¬ 
cast  and  international  news  departments, 
both  for  importing  and  exporting  the  AP 
news  report. 

A  phased  installation  of  the  system  is 
scheduled  to  begin  in  late  August  and  be 
completed  by  mid- 1982. 

EDITOR  &  PUBLISHER  for  May  16.  1981 


CHARLES  WAMPLER,  pressman  offside,  prepares  to  lockup  page  1  of  The 
Evening  Sun  for  May  4,  1981,  on  The  Baltimore  Sunpapers  new  Goss 
Metroliner  offset  press  for  the  first  day  production  run.  Looking  on  are  (1-r) 
Donald  H.  Patterson,  Jr.,  assistant  business  manager;  John  Lemmon,  manag¬ 
ing  editor  The  Evening  Sun;  Ernest  Imhoff,  assistant  managing  editor  The 
Evening  Sun;  William  E.  Hawkins,  metropolitan  editor  The  Evening  Sun;  John 
G.  Davis,  pressroom  superintendent;  and  Joseph  D'Adamo,  makeup  editor 
The  Evening  Sun. 
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Hnberset  offiet  news  ink 
niakes  (mr  adrartisers  ]o(4£B2iit». 
andfhatmakesns  look  great 

Our  newspaper  looks  great  only  when  we  use  the  Our  advertisers  expect  a  high  quality  product  from 

highest  quality  offset  news  ink.  That’s  why  we  use  us.  And  with  Huberset  we  know  we  can  meet  the 

HubersetLit  not  only  looks  great,  it  also  gives  us  demand  every  time! 

increase&c^omy  ^ith  less  paper  waste,  increased  When  you  match  Huberset’s  quality  and  consistency 

mileage  wdflo  lost  press  time  due  to  ink  problems,  with  Huber’s  dependable  delivery  and  highly  skilled 
HuberseftaslDeen  specially  designed  to  give  us  the  service  people,  you  have  all  the  reasons  why— Huberset 

quickest  sarlups  and  trouble  free  runs  every  time.  is  the  smart  choice! 


Serving  the  entire  nation 


For  further  information  contact: 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08837 
(201)  549-8600 


ONE  OF  the  first  operational  teletext  systems  in  the  nation  was  launched 
Thursday  (April  9)  by  Field  Electronic  Publishing  Inc.,  a  newly-formed  subsidi¬ 
ary  of  Field  Enterprises,  Inc.  which  publishes  the  Chicago  Sun  Times.  Called 
KeyFax,  the  system  was  introduced  by  Richard  A.  Giesen,  president  and  chief 
executive  officer  of  Field  Enterprises  (right)  and  Peter  Winter,  managing 
editor  of  Field  Electronic  Publishing.  KeyFax  will  provide  news  and  other 
information  to  cable  systems  and  1 00  decoder-equipped  television  sets  in  the 
Chicago  Area. 


Newsrack  has  5-cent 
coin  increments 


Southern  News  Rack  Company  of 
Palestine,  Texas,  has  used  a  new  concept 
in  coin  mechanisms  for  their  newsracks. 
The  MULTl-MECH!  coin  mechanism 
will  operate  on  any  combination  of  nick¬ 
els,  dimes  or  quarters  in  5  cent  incre¬ 
ments  from  5  cents  to  $1.50. 

With  the  new  design  price  changes  are 
simple  and  easy.  It  is  the  answer  to  odd 
prices  such  as  45,  55,  60,  70,  80,  85,  etc. 
cents. 

The  model  lOI-MM  has  these  standard 
features:  one  coin  slot,  snap-out  mechan¬ 
ism,  push  button  coin  return,  slug  rejec¬ 
tor,  armored  hood  and  padlock,  paper 
compartment  door  opening  lock,  con-- 
Crete  pan,  and  solid  sides.  Optional  fea¬ 
tures  such  as  elevator  shelf,  Sunday 
quick  change  key  and  others  are  avail¬ 
able. 

The  Multi-Mech!  has  been  designed  so 
that  Southern  News  Rack  models  of 
Galaxy  and  Display  may  be  converted,  as 
well  as  most  other  popular  competitor 
models. 


Web  splicer  ends 
rewinding  work 


[3^ 

PRINTING  PLANT 
CONSTRUCTION 

CONSTRUCTION 

MANAGERS 


GENERAL 

CONTRACTORS 


EQUIPMENT 

INSTALLERS 

DARIN  &  ARMSTRONG  INC. 

23999  NORTHWESTERN  HWY. 
SOUTHFIELD.  MICHIGAN  48075 


FOR  MORE  INFORMATION  CALL 
0.  E.  HOEY  •  313- 358- 2000 


UPl  sells  NEWSTIME 
to  Eastern  Broadcast 

United  Press  International  announced 
recently  an  agreement  in  principle  with 
Eastern  Broadcast  Services  (EBS).  under 
which  EBS  will  acquire  the  production 
facilities  of  UPl  NEWSTIME  in  Douglas- 
ville.  Georgia. 

EBS  president,  James  E.  Uglum.  said 
his  company  intends  to  continue  produc¬ 
tion  of  a  news  service  for  cable  television 
systems,  using  the  slow-scan  video  tech¬ 
nique  developed  by  UPl.  Newstime,  in¬ 
troduced  in  1978,  draws  from  UPl  photo¬ 
graphs  and  audio  material  and  is  used  by 
1 14  cable  systems. 

UPl  previously  announced  plans  to  dis¬ 
continue  Newstime  on  April  30.  EBS  and 
UPl  will  attempt  to  transfcr  control  of  the 
production  equipment  so  there  will  be  no 
interruption  in  service,  according  to  Gor¬ 
don  Rice,  UPl  vicepresident  for  broad¬ 
cast  services. 

In  addition  to  acquiring  the  production 
facilities  and  picture  library  from  UPl. 
Rice  said  the  tentative  agreement  in¬ 
cludes  a  contract  for  UPl  to  provide  its 
news.  Audio  Network  and  NewsPicture 
services  to  EBS  for  the  new  venture. 

Eastern  Broadcast  Services  is  an 
Atlanta-based  radio  and  television  pro¬ 
duction  company.  It  also  is  involved  in 
production  of  management  and  sales 
training  programs  and  operates  the  Col¬ 
umbia  School  of  Broadcasting  in  Atlanta. 


Ebway  Industries  of  Wauconda,  Illi¬ 
nois,  has  designed  an  automatic  web 
splicer,  model  SD-6000. 

The  SD-6000  represents  a  new  concept 
in  splicing  and  consists  of  the  necessary 
equipment  tojoin  webs  from  two  adjacent 
(existing)  roll  positions.  The  transfer  is 
made  at  a  reduced  speed  using  full  width 
adhesive.  The  splice  head  design  allows 
for  extremely  short  (approximately  6  in¬ 
ches)  tails.  There  is  no  minimum  web 
width  or  roll  diameter  requirements. 

The  ability  to  splice  into  stub  rolls  of 
any  diameter  is  of  particular  importance 
to  printers  who  produce  a  mix  of  work 
which  routinely  results  in  a  quantity  of 
stub  rolls.  The  SD-6000  is  a  means  of 
reclaiming  these  stubs  without  having  to 
resort  to  rewinding. 

The  unit  requires  no  floor  space,  can  be 
installed  in  less  than  one  shift,  does  not 
require  any  special  wiring,  does  not  ne¬ 
cessitate  press  reconfiguration  and  will 
not  limit  worker  access  or  press  capa¬ 
bility. 


SD-6000  Automatic  Web  Splicer, 
mounted  on  Goss  Community  Press. 
EDITOR  &  PUBLISHER  for  May  16,  1981 
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Middle  East  database  goes  online 
with  information  from  22  nations 


A  Middle  Eastern  database,  providing 
current  abstracts  of  articles  from  Arabic 
and  English-language  newspapers  and 
journals,  will  be  made  available  through  a 
computerized  information-retrieval  sys¬ 
tem  by  the  New  York  Times  Information 
Service.  It  is  said  to  be  the  first  general 
and  business  news  online  database  that 
covers  the  Middle  East  region  in  depth. 

To  be  known  as  MEDAB,  an  acronym 
for  Middle  East  database,  the  system  will 
offer  condensations  of  articles  and  edito¬ 
rials — sometimes  from  government — 
controlled  publications — on  political  and 
social  issues,  trade,  commodity  prices, 
shipping  and  education. 

In  addition  to  such  published  informa¬ 
tion  and  opinions,  MEDAB  will  also  offer 
exclusive  and  specialized  reports  pro¬ 
vided  to  it  by  government  agencies 
throughout  the  Middle  East. 

A  daily  news  summary  comprising  of 
abstracts  of  news  articles  from  the  area 
will  also  be  available. 

MEDAB  is  a  service  of  the  Middle  East 
Research  Centre,  created  in  1980  to 
assemble,  translate  and  condense  news 
relating  to  the  Arab  world.  The  Centre 
operates  from  Dubai,  in  the  United  Arab 
Emirates,  and  is  headed  by  Riyad 


Shuaibi,  information  advisor  to  the  gov¬ 
ernment  of  the  U.A.E.,  and  chairman  of 
Falconwood  Publications  in  London, 
magazine  publishers. 

Shuaibi,  a  long  time  contributor  to  the 
British  Broadcasting  Corporation  of 
programs  emanating  from  the  Arab 
world,  was  a  founder  of  Dubai’s  televi¬ 
sion  system,  and  of  the  U.A.E.'s  radio 
and  television  broadcasting  system.  He 
established  Gulf  Productions,  the  largest 
film  production  company  in  the  Middle 
East,  and  launched  the  newest  Arab  lan¬ 
guage  daily  newspaper  in  the  Gulf  region, 
Al-Bayan. 

Material  which  makes  up  the  Middle 
East  database  is  drawn  from  22  nations, 
and  includes  the  following  publications: 
The  Economist,  Ei^ht  Days,  Financial 
Times,  Gulf  Mirror,  Jerusalem  Post, 
Kuwait  Times,  Middle  East  Construc¬ 
tion,  Middle  East  Economic  Digest,  .New 
York  Times,  Saadi  Gazette,  Al-Bayan, 
Al-Ahram,  Al-Akhhar,  Al-Qahas,  Al 
Khaleej,  Arab  News,  Arab  Times,  Emi¬ 
rates  News.  Emirates  News  Agency, 
Gulf  News,  Gulf  News  Agency,  Iran 
News  Agency,  Khaleej  Times,  Kuwait 
News  Agency,  and  OPEC  News  Agency. 

The  system  is  accessible  both  by  free- 


text  searching  and  by  using  index  terms 
provided  in  a  user  guide  and  in  an  online 
directory. 

The  MEDAB  fee,  based  on  the  time 
the  user  is  online  with  the  computer,  is 
$3.25  per  minute.  A  typical  search, 
according  to  a  Times  Information  Service 
executive,  would  last  from  three  to  five 
minutes.  Special  annual  rates  are  also 
available. 

NAPPIate  Ms  selected 
for  direct  printing 

Washington  Post,  one  of  the  last  major 
newspapers  in  the  U.S.  to  convert  from 
hot  type  to  photocomposition,  has 
selected  NAPPIate  11s  for  direct  printing. 

As  part  of  its  conversion,  the  Post 
purchased  three  NAPP  Titan  III  expo¬ 
sure  units  and  three  NAPP  Super  Star 
plate  processors,  with  a  combined  capac¬ 
ity  of  up  to  360  photopolymer  plates  per 
hour. 

NAPPIate  11s  feature  a  steel  substrate 
specifically  designed  for  faster  plating  on 
magnetic  saddles.  The  plate,  whose  red 
oxide  primer  coating  provides  increased 
exposure  latitude  and  improved  lateral 
image  retention,  is  fully  processible  in 
ordinary  tap  water. 

The  Post,  published  mornings  seven 
days  a  week,  has  a  combined  circulation 
of  nearly  2.000,000. 


Off  the  Shelf. .  .Field  Proven. .  .Fully  Documented 

Newspaper  Budness-System  Packages 

Ibr  DEC  PDPll  &  VAX  Users 

•  Standard  FORTRAN  Packages  •  Modified  &  Complete-Custom 

•  Standard  COBOL  Packages  FORTRAN  &  COBOL  Systems 

Circulation. .  .Advertising. .  .Accounting 

Your  front-end  PDP1 1  or  VAX  back-up  CPU  can  run  a  complete  BCC  Newspaper  Business  System, 
too. .  or  any  system  module(s)you  choose 

Our  full-capabilities,  pre-priced,  standard  newspaper  system  packages  can  be  completely  implemen¬ 
ted  in  a  matter  of  weeks.  A  custom  application  satisfying  your  special  requirements  precisely  can  be 
designed  and  implemented  by  applying  our  proprietary,  highly  advanced  BCC  system-design  and 
programming  technology.  Special  system  options  and  a  complete  range  of  support  services 
are  also  available.  ^ 

Descriptive  literature,  application  consultation, 
and  user  references  available  upon  request. 

NEWSPAPER  h 

(\l^  BUSINESS 

Q  SYSTEMS  fl 

Division  of  Business  Controls  Corp.  j  ^  4 

507  Boulevard.  Elmwood  Park.  N.J.  07407 

201/791-7661  B  /  ^B 

Visit  us  in  Booth  1480  during  ANPA, 

June  6-10,  Atlantic  City. 
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printed  almost  immediately,  but  the  use 
of  color  for  news  pages  and  photographs 
might  be  as  much  as  a  year  away.  He  said 
we  want  to  get  our  black  (images)  down 
right  before  we  try  color. 

Pressmen  at  the  Sunpapers  have  been 
training  on  the  new  presses  in  shifts  for 
the  last  eight  weeks,  producing  trial  runs 
of  up  to  144  pages. 

The  new  157,000  square-foot  Calvert 
Street  addition  will  house  a  Sunpapers 
museum,  a  new  employe  cafeteria,  a  100- 
seat  auditorium  and  expanded  facilities 
for  guided  tours  through  the  newspaper 
plant. 

The  cost  of  the  building  addition  and 
the  presses  totals  $50  million.  The  old 
Hoe  presses,  many  of  which  have  been 
operating  on  the  north  side  of  the  building 
since  they  were  installed  in  1950,  will 
probably  be  sold  for  parts  to  other  news¬ 
papers  with  similar  press  equipment. 


GOVERNOR  Lamar  Alexander  of  Tennessee  and  Carlo  Vittorini,  president 
of  Parade  Publications,  were  on-hand  at  the  recent  groundbreaking  cere¬ 
monies  for  the  company's  new  mid-western  printing  facility.  The  multi-million 
dollar  rotogravure  facility,  which  will  be  managed  and  operated  by  Diversi¬ 
fied  Printing  of  Atglen,  Pa.,  will  be  completed  in  1983.  The  ceremony 
included  (from  left):  Dickson  County  Judge  William  D.  Field;  Joseph  S. 
McEntee,  president  of  Diversified;  Vittorini;  Gov.  Alexander;  Dickson  Mayor 
Dan  Buckner;  and  John  Murphy,  representing  the  State  Department  of 
Economic  &  Community  Development. 


Harris  unveils  copy 
processing  systems 


AP,  DJ,  give  international  push 
to  Quotron’s  financial  service 


Hawaii  and  Puerto  Rico,  and  will  also  be 
responsible  for  maintenance  and  technic¬ 
al  support.  It  is  expected  that  a  definite 
agreement  will  be  completed  shortly. 

The  Quotron  800  system  provides  cus¬ 
tomers  with  stock,  bond,  option  and  com¬ 
modity  quote  services,  market  analysis 
nd  statistics  and  a  variety  of  other  finan¬ 
cial  information.  Quotron  currently  has  a 
small  number  of  systems  installed  in 
Europe. 

Quotron  Systems  is  a  supplier  of  in¬ 
formation  systems  to  stockbrokers, 
banks  and  insurance  companies  as  well  as 
stock,  option  and  commodity  exchanges. 


The  Associated  Press,  Dow  Jones  & 
Co.,  and  Quotron  Systems  jointly 
announced  recently,  an  agreement  in 
principle  for  the  international  marketing 
of  Quotron’s  financial  information  ser¬ 
vice. 

The  Quotron  service  will  be  marketed 
through  AP-Dow  Jones,  a  business  and 
economic  news  and  information  group 
Jointly  operated  by  the  two  news  orga¬ 
nizations. 

Under  the  terms  of  the  proposed  agree¬ 
ment,  Dow  Jones  and  Associated  Press 
will  be  licensed  to  market  the  Quotron 
800  system  outside  North  America, 


PUNCH  COATCR 


For  information 
contact: 


BEACH  MANUFACTURING  CORP. 

1SM2  Coataiiwr  Lane,  Hiiiitiii(toii  Bcack,  CK  92649 
(714)t9S-SSlS  (213)599-5549  niEX  655307 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


230— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications  Indus¬ 
try,  edited  by  Benjamin  M.  Compaine.  An  analysis 
of  each  major  industry  segment  presenting  a  wealth  of 
empirical  statistical  data  and  research  findings  to  help 
readers  sort  out  perceptions  from  reality  and  give 
perspective  to  the  term  "media  monopoly."  370  pages, 
indexed,  illustrated.  $24.95. 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1980s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technoiogy,  cable  television,  video  cassettes.  290 
pages.  Indexed.  $29.95. 


265— MAKING  IT  PERFECTLY  CLEAR-by  Her¬ 
bert  G.  Klein.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  ot  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 

285— WINDOWS  ON  THE  WORLD,  World  News 
Reporting  1900-1920,  by  Robert  W.  Desmond. 
Surveys  newsmaking  and  newsgathering  within  the 
frame  of  scientific  advances  in  the  early  1900s,  the 
Great  War  of  1914-1918,  and  the  Russian  Revolution. 
Sequei  to  the  author's  The  Information  Process 
which  surveyed  news  reporting  from  the  earliest  inven¬ 
tion  of  the  alphabet,  printing  press,  etc.  608  pages. 
Indexed  $28.50. 


Use  this 
coupon  to 
order  your 
books  by 
number. 


(Allow  4-6  weeks  for  delivery) 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


287— PRESS  AND  PUBLIC,  Who  Reads  What, 
When,  Where  and  Why  in  American  Newspapers, 
by  Leo  Bogart.  Examining  the  economics  and  content 
of  newspapers.  Drawing  from  many  national  surveys, 
some  unpublished,  using  137  statistical  tables,  the  au¬ 
thor  gives  a  report  on  the  condition  of  the  largest  medi¬ 
um  and  answers  questions  on  circulation  growth  in  rela¬ 
tion  to  population  growth,  etc.  286  pages.  In¬ 
dexed.  $19.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  weli  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  iay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9,  spiral  bound.  $10.85. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Advertising  Promotion,  Public 
Relations,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  a  product.  281  pages.  Indexed. 
Iliustrated.  $18.00. 


291— PUBLIC  RELATIONS  PRACTICES,  Case 
Studies,  by  Allen  H.  Center  and  Frank  E.  Walsh.  A 
revised  ana  expanded  text  of  an  earlier  edition  includ¬ 
ing  37  case  studies,  mostly  new,  dealing  with  media 
relations,  standards  and  ethics,  crisis  communications. 
A  tool  for  the  practitioner  as  well  as  the  student.  363 
pages.  Paperback.  $14.95. 


292— UP  AGAINST  APARTHEID,  The  Role  and 
the  Plight  of  the  Press  in  South  Africa,  by  Richard 
Poliak.  The  literary  editor  of  The  Nation  spent  a  year 
gathering  data  and  observing  the  tribulations  of  black 
and  white  journalists  trying  to  do  an  honest  job  in  South 
Africa.  Dekribing  the  "Muldergate"  scandal  and  the 
attempt  to  buy  a  newspaper  in  Washington,  he  elab¬ 
orates  on  the  alienation  between  the  English-language 
press  and  the  Afrikaner  government,  the  author  be¬ 
lieves  these  newspapers  stand  almost  alone  between 
the  “government  and  totalitarian  darkness."  157 
pages.  Indexed.  $12.95. 


293— WRITING  FOR  THE  MEDIA  by  Martin  Ma¬ 
loney  and  Paul  Max  Rubenstein.  A  ''how-to-write" 
handbook  for  TV,  radio  and  film  with  sa^le  scripts, 
analysis,  guidelines  and  research  suggestions,  for  the 
beginner.  293  pages.  Indexed.  $15.95. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  exp^ded  edition  of  a  teaching  text  for  b^in- 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $14.50. 


295— ADVERTISING  FUNDAMENTALS,  Third 
Edition,  by  Philip  W.  Burton  and  William  Ryan. 
Helpful  to  professionals  but  intended  for  use  in  college- 
level  advertising  courses.  Six  sections  treat  the  legal 
and  social  obligations,  budgets  and  research,  media, 
marketing,  creativity,  etc.  882  pages.  Illustrated  and 
indexed.  $26.95. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 
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Redesign 

(Continued  from  page  31) 

top  of  the  page  regardless  of  what  the 
sport  is.  Along  the  bottom  of  the  page, 
below  a  three-point  rule,  will  be  three  or 
four  pictures  keying  to  stories  inside  and 
clearly  labeled  according  to  sport. 

The  identification  problem  has  been 
cleared  up  with  a  new  nameplate  in  which 
the  word  Times  has  been  reduced  in  size 
and  tucked  into  the  upper  and  lower 
“The.”  The  word  “RECORD”  has  been 
increased  in  size  and  will  be  all  caps  and 
printed  in  red  with  very  rare  exceptions. 

To  give  the  newspapers  a  distinct 
appearance,  a  Times  Roman  head  face 
was  selected.  This  face  is  similar  to 
Trooper  Roman  offered  by  some  type 
suppliers.  Although  Compugraphic  had 
Times  Roman  available  in  film  strips,  it 
was  not  available  for  its  high  speed  Uni¬ 
versal  typesetters  which  are  used  by  the 
Record  type  for  the  Universal  grids. 

Another  approach,  is  the  “rivering”  of 
stories,  particularly  on  Page  One.  The  top 
two  or  three  stories  are  placed  at  the  top 
of  the  page  along  with  some  eye-catching 
graphics.  A  three-point  rule  is  stripped 
across  the  page  below  these  stories  and 
then  the  remainder  of  the  Page  One  stor¬ 
ies  are  wrapped  under  the  rule.  The  last 
story  on  the  page,  and/or  other  stories 
considered  Page  One  material,  are  con¬ 
tinued  on  Page  Two  under  a  Top  of  the 
News  label. 

On  Sunday,  and  occasionally  on  light 
news  days  during  the  week,  features 
heavy  on  graphics  will  be  run  below  the 
three-point  rule.  The  page  index  will  be 
anchored  on  Page  Three  in  a  package  with 
the  weather  report  and  the  state  lottery 
number. 

In  addition  to  the  above.  Record  edi¬ 
tors  are  being  encouraged  to  make  more 
creative  use  of  graphics,  including  cut¬ 
outs  with  drop  quotes  included  within  a 
one-point  box.  Drop  quotes  will  consist 
of  42-point  Franklin  quotation  marks  with 
14-point  Univers  text.  Captions  will  lead 
off  with  a  14-point  all  caps  key  word  or 
words,  followed  by  12-point  Univers  light 
text. 

Where  six  different  line  lengths,  rang¬ 
ing  from  9  picas  10  points  to  20  picas  6 
points,  had  been  used  for  body  type  under 
the  old  design,  a  12-pica  line  length  has 
been  set  as  the  standard  with  16-pica  and 
20-pica  line  lengths  used  to  pick  up  the 
difference  between  ad  measures  and 
news  measures.  News  is  based  on  six 
columns  per  page  and  ads,  nine  columns 
per  page. 

The  new  design  started  on  May  1 ,  but  a 
prototype  was  printed  on  March  10  and  is 
being  used  for  promotion  purposes,  as  a 
guide  for  editors  and  printers  and  to 
sound  out  readers  on  their  reaction  to  the 
new  design.  So  far  the  reader  reaction  has 
been  all  positive. 
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Three-section 
paper  designed 

In  the  second  major  redesign  in  six 
years,  the  Louisville  Times  has  adopted  a 
three-section  paper,  added  a  Food  sec¬ 
tion  on  Wednesdays  and  a  Weekend  sec¬ 
tion  on  Friday,  and  changed  its  typog¬ 
raphical  appearance. 

New  section  and  content  headings  and 
new  labels  for  columns  and  regular  fea¬ 
tures  were  added,  taking  less  space  than 
the  old  ones.  A  new  headline  face  (Gene¬ 
va) — bolder  and  more  compact  than  the 
old  one — allows  editors  to  use  smaller 
heads  and  save  space.  A  new  Page  One 
nameplate  has  been  added. 

Section  A  is  news — wire,  local  and 
business — plus  the  editorial  and  op-ed 
pages. 

Section  B — now  called  Times  2 — is  fea¬ 
tures,  spending,  health,  entertainment, 
personal  growth  and  development,  rela¬ 
tions  between  the  sexes  and  the  genera¬ 
tions,  and  the  arts. 

Section  C  is  sports  and  classified. 

John  Maupin,  director  of  the  news  arts 
department,  and  Cheryl  Magazine,  Times 
special  projects  editor,  were  credited 
with  conceiving  the  change  in  typography 
and  design. 

New  ad  bureau 

The  formation  of  a  new  National  Yel¬ 
low  Pages  Service  Association  Advertis¬ 
ing  Bureau  will  be  announced  on  May  20 
in  New  York  by  Fred  E.  Smykla,  ex- 
ecutve  director  of  NYPSA,  which  is 
headquartered  in  Troy,  Michigan. 


Trny  nuiicharqi'diii  iMimbliUMlciH 


INDEX  TO  NEWS — This  is  how  the  new 
Region  news  page  1  looks.  Following  the 
designer's  advice,  a  story  index  directs 
the  reader  to  news  of  interest  in  his  area. 


Joseph  E.  Cole 


Daily  4 — color 
on  front  pages 
of  new  format 

More  than  1.000  Greater  Cleveland 
business  figures  were  afforded  an  adv¬ 
ance  look  at  the  new  Cleveland  Press 
— both  daily  and  Sunday — at  a  Preview 
Event. 

Prototype  copies  of  the  totally  rede¬ 
signed  daily  Press  were  distributed.  They 
showed  a  dramatic  change  in  the  103- 
year-old  newspaper,  with  four-color  illus¬ 
trations  dominating  the  front  page  and  the 
cover  page  of  the  third  section. 

Also  distributed  was  a  32-page  pro¬ 
totype  of  the  Sunday  Press  — first  in  the 
paper’s  history,  with  an  announcement 
by  publisher  Joseph  E.  Cole  that  the  Sun¬ 
day  Press  would  make  its  official  debut  on 
August  2. 

“We  are  tremendously  excited  about 
the  progress  we  have  been  able  to  make,” 
said  Cole,  who  purchased  the  Press  from 
Scripps-Howard  on  November  I,  1980. 
“1  don't  think  you'll  find  any  Sunday 
newspaper  like  the  Cleveland  Press  any¬ 
where  in  America.” 

The  changes  in  format  and  the  intro¬ 
duction  of  daily  color  culminate  a  series 
of  steps  that  began  soon  after  Cole  took 
over  the  paper.  These  have  resulted  in  a 
reorganized  executive  command  and  the 
purchase  of  the  latest  new  equipment. 

Another  highlight  was  an  audio  visual 
presentation  which  described  the 
strength  of  the  Greater  Cleveland  market 
and  how  the  Cleveland  Press  plans  to 
approach  that  market. 

Cole  announced  that:  “The  Sunday 
Press  will  have  a  circulation  of  more  than 
400.000.  Sunday  advertising  rates  will  be 
only  10%  more  than  advertisers’  current 
daily  rates.” 

Selling  price  of  the  Sunday  Press  will 
be  less  than  that  of  the  other  Cleveland 
Sunday  paper. 
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Linage 

The  following  linoge  tobulotions  hove  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  iditor 
A  Publisher.  They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Media  Re* 
cords,  Inc.  NOTE:  Newspapers  marked  with  code  below 
include  advertising  in  Parade  or  Family  Weekly, 
approximate  linage  as  fellows: 

*Parode-74,4S9  tFamily  Weekly-88,809 


NOTE:  Due  to  the  problem  arising  from  the 
changes  in  newspaper  formats.  Media  Re¬ 
cords  has  adopted  the  following  policy  in 
the  interest  of  linage  comparability: 

(A)  Ali  six-column  formats  are  measured 
as  six  columns  and  then  converted  and  re¬ 
ported  as  eight  columns. 

(B)  All  eight  column  formats  are  mea¬ 
sured  and  reported  os  eight  columns. 

(C)  All  nine-column  formats  are  mea¬ 
sured  and  reported  as  nine  columns. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

American  News-e .  740,567  56,704  675,627  32,224 

tAmericon  News-S .  517.984  9.664  446.973  8.736 

Grand  Total .  1,258,551  66,368  1,122,600  40,960 

AKRON,  OHIO 

Beacon  Journol-e .  2,144,816  50,305  2,297,403  87,135 

•Beocon  Joumot-S .  1.297.387  151.836  1.439.728  162.760 

Grand  Total .  3,442,203  202,141  3,737,131  249,895 

ATLANTA,  GA. 

Constitution-m .  2,988,052  523,692  3,115,640  673,239 

Journal-e .  2.943,471  511,820  3,091,561  655.191 

Journal  &  Constitution-S  2,055,007  506,026  2,004,295  310,284 

Journol  &  Constitution-sot  445.507  _  640.426  _ 

Grond  Total .  8,432,037  1,541,538  8,851.022  1,638,714 

NOTE;  Consitution-m  and  Journal-e  published  5  days  a  week  only. 

BALTIMORE,  MD. 

*News  Americon-S .  562,855  192,196  774.346  181.484 

News  American-e .  993,667  41,664  1,232,271  31,720 

Sun-m .  1,691.656  86,008  1,780,149  84,815 

Sun-e .  1,860,416  85,717  1,977,991  84,817 

Sun-S .  2.446.693  169,798  2.455.680  144.993 

Grand  Total .  7,555,287  575,383  8,220,437  527,829 

BERGEN  COUNTY,  N.J. 

Record-e .  2,378,018  368,581  2,380,858  235,442 

•Record-S .  2.046.829  337,832  2.080.683  351.076 

Grand  Total .  4,424,847  706.413  4,461,541  586,518 

NOTE;  Record-e  published  5  days  a  week  only. 

BOCA  RATON,  FLA. 

Newse .  966,866  7.977  1,007,525  28,931 

tNews-S .  823.938  _  781.614  _ 

Grand  Total .  1,790,804  7,977  1,789,139  28.931 

NOTE;  News-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

Herald  American-m .  720,756  78.779  746.352  142,933 

Herald  American-S .  460.481  247,385  551,415  360,945 

Globe  d .  2,532.280  141,498  2,343,368  49.508 

•Globe-S .  3.155.046  277.808  3.032.704  354.Q88 

Grand  Total .  6.868,563  745.470  6,673,839  907.474 

BOULDER,  COLO. 

Camero-e .  1,928,331  8.352  2,125,703 

Camera-S .  703.093  _ ]M  810.509 

Grand  Total .  2,631,424  8,536  2,936,212 

BRADENTON,  FLA. 

Herold-e .  1.367,680  21,000  1.377,884  11,664 

tHerald-S  850.578  8.760  820.786  39. 128 

Grand  total .  2,218,258  29,760  2,198,670  50,792 

BUFFALO,  N.Y. 

Courier  Express-m .  826,256  47.746  796.403  51,452 

•Courier  Express-S .  1,148,316  130.872  1,277,406  3,216 

News-e...  2.271.113  7.043  2.507.769  91.352 

News-S...,  464,829  90.240  499.046  8.128 

Grond  Total .  4,710,514  275,901  5,080,624  154,148 

CAMDEN,  NJ. 

Courier  Post-e .  2,120,538  86.084  2,335,298  96,624 

tCourier  Post-S .  947.491  6.240  903.490  ^ 

Grond  Total .  3,068,029  92,324  3,238,788  97,404 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CHARLOTTE,  N.C. 

News-e .  1.771,337  128,152  1,805,224  84.136 

Observer-m .  2,105,275  164,524  2.073.098  153,755 

•Observer-S .  1.292.847  233.606  1.210.715  231.584 

Grond  Total .  5,169,459  526,282  5,089,037  469,475 

CHICAGO,  ILL. 

Tribone-m  .  3,306,856  3,090,558  3,385,978  3,465,546 

Tribunes .  2.716.717  1,112.423  2,893,244  1.219,152 

Sun-Times-m  2,508,332  496,091  2,627,984  519,777 

‘Sun  Times  S  976.287  633.702  1.055.584  642.878 

Grond  Total  9,508,192  5,332,774  9,962,790  5,847,353 

CINCINNATI,  OHIO 

Enquirer-m .  2.977,367  7,392  3,377.970  8,928 

Enqoirer-S  2,191,925  30,832  2,393,858  57,920 

Post-e  1.253.092  39  329  1.629,160  64241 

Grond  Totol  6,422,384  77,553  7,400,988  131,089 

CLEVELAND,  OHIO 

Plain  Oeoler-m .  2.849,277  337,233  3,251,072  411,154 

Plain  Dealer  S  2,047,887  142,997  2.239,304  204.391 

Press-e .  1.804.471  251.262  1.752.603  306.980 

Grand  Total  6,701,635  731,492  7,242,979  922,525 

COLUMBUS,  GA. 

Enquirer  (see  note) .  1,010,488  90, IX  1,250,032  107,402 

•Ledger  Enquirer-S .  746.870  3.920  836.363  _ 

Grand  Totol .  1,757,358  94,020  2,086,395  107,402 


NOTE;  Enquirer-m  and  Ledger-e  sold  in  combmotion.  Mon  through  Fri 
Linoge  of  one  edition  Enquirer-m  is  shown. 


Dispotch-e 

Dispotch-S 

Citizen  Journal-m . 

Grond  Totol . 

News-m . 

News-S... 

Times  Herold-e . 

Times  Herold-S . 

Grand  Total . 

Journal  Herold-m 

News-e . 

•News-S. 

Grond  Total . 

Rocky  Mt  News-m.. 
•Rocky  Mt  News-S. 
Post-e . 

Post-S . 

Grand  Total . 


COLUMBUS,  OHIO 

2,219,597  103,871 

1,814,577  130,432 

1. 197.108  _ 

5,231,282  234,303 

DALLAS,  TEX. 


.  4.657.017 

258,239 

2,762,553 

323,265 

4,082,858 

176.979 

2.487.086 

140.476 

13,989,514 

898,959 

DAYTON,  OHIO 

.  1,400,631 

98,470 

1,445,258 

308.749 

1.145.535 

7.392 

3,991,424 

414,611 

DENVER, 

,  COLO. 

4.227,960 

1,245,912 

3.019,368 

105,236 

2.629,283 

11,122,523 

105,236 

2,356.531 
2,038,744 
982  692 

354.710 

200,448 

5,377,967 

555,158 

5,052,337 

333,414 

2,606,970 

443,745 

4.415,690 

379.760 

2  633  079 

96.472 

14,708,076 

1,253,391 

1,812,699 

8,160 

1.849.971 

280,227 

1.372.104 

_ im 

5,034,774 

297,507 

4,554,734 

1,275,072 

3,370,960 

118,798 

2.908.997 

12,109,763 

118,798 

DETROIT,  MKH. 

Not«  Tvre  Listings 

FreePress-m .  2,139,604  311,042  1.997,610  298.931 

•Free  Press  S  973,004  180.294  1,049.730  153,556 

News-e  ....  2.700,235  427.500  2.997,459  519.243 

News-S  1.901,276  254,555  2.071.343  378  893 

Grond  Total .  7,714,121  1,173,391  8,116,142  1,350.623 

NOTE;  Figures  above  reflect  octuol  meosurements 
N0TE:Free  Press-m  and  S  changed  from  eight  to  nine-column  Moy  1, 1980 
Free  Press  m  2,139,604  311,042  1,997,610  298.931 

•FreePiessS  973,004  180.294  1.049,738  153,556 

News-e  2,700,235  427,500  2,784.067  486.430 

News-S  1.901,278  254.555  1.981.671  368.021 

Grand  Total .  7,714,121  1,173.391  7,813,086  1,306,938 


NOTE;  1981  nine  column  meosurements 
NOTE;  1980  eight  column  meosurements 


DULUTH. 

MINN. 

HeraW-e . . 

.  811,863 

60,992 

852.053 

38,504 

News  Tribune-m 

1 .  866.163 

60,992 

905,705 

34,624 

•News  Tribune-S  736.095 

159.736 

848.894 

144  976 

Grand  Total 

2.414.121 

281,720 

2,606,652 

218,104 

NOTE;  Herald  e 

published  5  doys  o  week  only 

ERIE, 

PA. 

Times-e . 

1.272,040 

2,560 

1,368,937 

9.296 

•Times  News-S. 

.  1.009.158 

7504 

936.482 

24.648 

Grand  Total.. 

.  2,281,198 

10,064 

2,305,419 

33,944 

FORT  LAUDERDALE,  FLA. 

News-e  . 

.  4,806,866 

581,300 

4,518,068 

566,019 

•News  &  Sun  Sentinel-S  2,574,848 

650,969 

2,381,817 

560,868 

News  &  Sun  Sentinel-sot  1,825.055 

2,135,958 

Sun  Sentinel-m 

.  5.066.168 

671.580 

4.003.561 

9X  706 

Grond  Total . 14,272,937  1,903,849  13,039.404  2.057,593 

NOTE:  News-e  ond  Sun  Sentinel-m  published  5  doys  o  week  only. 


FORT  WAYNE,  IND. 

Journol  Gozette-m .  1,524,384  696 

•Journol  Gozette-S .  893,704  3.216 

New  Sentinel-e  .  1.931.039  23.576 

Grand  Total .  4,349.127  27.488 

NOTE;  Figures  for  1980  r>ot  ovoiloble 


GARY,  IND. 

Post  Tribune-e  1,592,470  306,158  1,762,277  228,319 

•Post  Tribune-S .  1.094,784  104.969  1.212.399  113.522 

Grond  Total .  2,687,254  411,127  2,974,676  341,841 

GRAND  FORKS,  N.D. 

Herold-e .  832.373  164,928  879.706  38.240 

tHerald-S .  582,179  16.936  590.008  22.796 

Grond  Total .  1,414,552  183,864  1,469,714  61,036 


(Continued  on  pufte  44) 


Ad  Expenditure  Trends 
March  1981 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1981 

1980 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

March . 

. $  415,359 

377,885 

-1-  37,474 

-1-  9.9 

First  Three  Months 

1,085,480 

976,355 

-1-109,125 

+  11.2 

Department  Stores 
(Included  in  Retail) 

March . 

88,205 

81,030 

-1-  7,175 

+  8.9 

First  Three  Months 

218,970 

200,398 

-1-  18,572 

+  9.3 

General 

March . 

.  136,214 

103,469 

-1-  32,745 

+  31.6 

First  Three  Months 

350,028 

281,172 

-t-  68,856 

+  24.5 

Automotive 

March . 

22,520 

16,969 

-1-  5,551 

+  32.7 

First  Three  Months 

58,106 

51,351 

-t-  6,755 

+  13.2 

Financial 

March . 

31,186 

25,225 

-t-  5,961 

+  23.6 

First  Three  Months 

89,744 

74,487 

-1-  15,257 

+  20.5 

Classified 

March . 

.  235,028 

212,270 

-1-  22,758 

+  10.7 

First  Three  Months 

631,910 

587,600 

H-  44,310 

+  7.5 

Total  Advertising 

March . 

.  840,307 

735,818 

+ 104,489 

+  14.2 

First  Three  Months 

2,215,268 

1,970,965 

-t-  244,303 

+  12.4 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  ANTONIO,  TEX. 


1981 

1980 

Express-m . 

.  2,389,059 

216,760 

2,328,090 

205,928 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Tribune-m . 

.  1,594,040 

87,672 

1,879,917 

107,401 

tExpress-News-5 . 

.  1,501,351 

116,944 

1,502,899 

125,816 

HARTFORD,  CONN 

Tribune  S 

2,152,038 

526,613 

2,477,625 

560,807 

Express-News-sat . 

.  582,205 

715,882 

...  2,469,172  502,577 

2,712,609 

235,860 

Star-c. 

1,810,356 

246,290 

1,990,302 

379,869 

News-e . 

.  2,297,247 

264,216 

2,169,379 

167,888 

1  608.662  466.390 

1.621.867 

642.232 

476.965 

Light-e 

2,303,113 

342,240 

2,304,381 

237,720 

4,077,834  968,967 

4,334,476 

878,092 

5.894.633 

860,575 

6.824.809 

1,048,077 

•Light  S . 

1,714,544 

118,224 

1,475,044 

163,544 

NOTE;  Tribune-n 

1  and  Star-e  published  5  days  a  week  only. 

Light-sat . 

442.983 

497  823 

HONOLULU,  HAWAII 

Grand  Total . 

11,230,502 

1,058,384 

10,993,498 

900,896 

Times-m . 

Times-S 

News-m . 

News-S 

Post-e. 

Grand  Total., 


NASHVILLE,  TENN. 

..  1,983,879  222,100  2,245,968 

2,048,632  222,244  2,259,853 

..  1.422.579  167.100  1.528.337 

..  5,455,090  611,444  6,034,158 

NEW  YORK,  N.Y. 

},222,197  207,170  3,150,645 

3,882,456  1,472,828  3,761,151 

1,272,483  1,255,623  1,370,243 

...  724,687  1,458,037  819,981 

...  858.247  _  877.580 

...  9,960,070  4,393,658  9,979,600 


Couront-m . 

*Courant-S . 

GrQr>d  Total.. 


Advertiser-m .  2,617,783  2,708,483  NASHVILLE,  TENN. 

Star  Bu!letin-e .  2,649,852  2,683,080  Banner-e .  1,983,879  222,100  2,245,968  216,024 

•Star  Bulletin  &  Tenne^^sean-m .  2,048,632  222,244  2,259,853  216,024 

Advertiser-S .  1.748.355  1-866.202  _  *Tennessean-S .  1.422.579  167.100  1.528.337  91.500 

Grand  Total .  7,015,990  7,257,765  Grand  Total .  5,455,090  611,444  6,034,158  523,548 

HOUSTON,  TEX.  NEW  YORK,  N.Y. 

Chronicle-e .  5,715,734  611,952  6,296,010  562,389  Times-m .  3,222,197  207,170  3,150,645  110,700 

Chronicle-S .  3,468,265  376,483  3,357,797  282,580  Times-S .  3,882,456  1,472,828  3,761,151  1,296,590 

Post-m .  4,609,155  510,368  5,060,732  451,965  News-m .  1,272,483  1,255,623  1,370,243  1,436,701 

‘Post-S .  1.920.281  347,352  1.967.174  194,782  News-S .  724,687  1,458,037  819,981  1,425,760 

Grand  Total . 15,713,435  1,846,155  16,681,713  1,491,716  Post-e .  858.247  877.580  _ 

KANSAS  CITY  MO.  .  9,960,070  4,393,658  9,979,600  4.269,751 

Times-m .  2,366,182  458,980  2,483,698  524,305 

Star-e .  1,237,052  127,383  1,195,011  74,544  NEWARK,  N.J. 

Stor-S .  1.767.648  264.812  1.845.332  295  764  Star  Ledger-m .  3,039,529  153,786  3,236,700  172,347 

Grand  Total .  5^  ^  *5'- Ledger-S .  2^222  141112  ^70244 

Grand  Totol .  5,855,238  297,898  6,168,578  343,091 

KNOXVIllE,  TENN. 

Joumal-m .  1,379,220  8,928  1,471,650  18,336  OAKLAND,  CALIF. 

News-Sentinel-e .  1,573,920  28,052  1,692,999  26,128  Tribune-e .  1,914,024  295,882  2,084,479  192,610 

•News-Seminel-S .  1.137.263  574  1.241.468  86.612  'Tribune-S .  1221122  78,208  1.215,515  — 11248 

Grand  Totol .  4,090,403  37,556  4,406,117  131,076  Grand  Totol .  3,207,146  324,090  3,300,994  334,378 

LEXINGTON,  KY.  O^NGE  COUNTY,  CALIF. 

Herald  (See  Note) .  1,677,830  51,472  1,984,671  52,016  HeQister-d .  5,037,237  121,176  5,376,724  78,336 

•Herald  Leoder-S .  1.221  061  48.800  1  244.968  25.368  TRegister-S .  7,481581  -  7,189,007  - 

Grond  Total .  2,898,891  100,272  3,229,539  77,384  Grand  Total .  7,490,858  121,175  7,535,731  83,475 

NOTE;  Herald-m  and  Leoder-e  sold  in  combination;  Mon.  through  Fri.  Linage 

of  one  edition  Herold-m  is  shown.  PASADENA,  CALIF. 

NOTE:  Herald-m,  Leoder-e  and  Herald  Leader-S  changed  from  nine  to  six  .  1,107,698  183,850  1,102,791  136,428 

column  June  1, 1980.  Beginning  June  1, 1980,  Media  Records  converted  the  ‘Stor  News-S .  - 

Lexington  papers  from  a  six  column  format  to  eight  column  format.  Grand  Totol .  1,675,524  213,350  1,660,462  136,428 

LITTLE  ROCK,  ARK.  PASSAIC,  N.J. 

Arkonsas  Gazette-m .  1,075,298  303,936  1,239,784  367,504  Herold  News-e .  1,086,831  102,607  1,095,478  171,350 

•Arkansas  Gazette-S .  795.395  156.272  902.360  84.972  tHerald  News-S .  540.046  229.488  598.997  144.204 

Grand  Total .  1,870,693  460,208  2,142,144  452,476  Grand  Total .  1,626,877  332,095  1,694,475  315,554 

LONG  BEACH,  CALIF.  PATERSON,  NJ, 

Independent  (see  note)  2,139,421  427,288  2,255,983  440,965  Ne^s-d .  866.908  47.024  882.226  181.176 

•Press-Telegram-S .  801.303  92.088  931.165  61.504  Grand  Total .  866,908  47,024  882,226  181,176 

Grond  Total .  2,940,724  519,376  3,187,148  502,469 

NOTE;  Independcnt-m  ond  Press  Telegrom-e  sold  in  combinotion,  Mon.  PEORIA,  ILL. 

through  Fri.  Lirrage  of  one  edition  Independenf-m  is  shown.  Journal  Star-d .  1,499,953  109,244  1,691,687  107,920 

NOTE;  Effective  Morch  1,  1981,  the  name  Independent  Press  Telegram  ‘Journal  Star-S .  905^04  33.176  966J79  _ 24J 1 2 

Sundoy  changed  to  the  Press  Telegram.  Grand  Total .  2,405,357  142,420  2,658,266  132,232 


NOTE;  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 


NEWARK,  N.J. 

Star  Ledger-m .  3,039,529  153,786  3,236,700  172,347 

•Star  Ledger-S .  2.815.709  144.112  2.931.878  170.744 

Grand  Totol .  5,855,238  297,898  6,168,578  343,091 

OAKLAND,  CALIF. 

Tribune-e .  1,914,024  295,882  2,084,479  192,610 

'Tribune-S .  1.293.122  28.208  1.216.515  141.768 

Grand  Total .  3,207,146  324,090  3,300,994  334,378 

ORANGE  COUNTY,  CALIF. 

Register-d .  5,037,237  121,176  5,376,724  78,336 

tRegister-S .  2.453.631  _  2.159.007  5.140 

Grand  Total .  7,490,868  121,176  7,535,731  83,476 

PASADENA,  CALIF. 

StorNews-d .  1,107,698  183,850  1,102,791  136,428 

•Star  News-S .  567.826  29.500  557.671  _ 

Grand  Totol .  1,675,524  213,350  1,660,462  136,428 

PASSAIC,  N.J. 

Herold  News-e .  1,086,831  102,607  1,095,478  171,350 

tHerald  News-S .  540.046  229.488  598.997  144.204 

Grand  Total .  1,626,877  332,095  1,694,475  315,554 


Grand  Total .  866,908  47,024  882,226  181,176 


Journal  Star-d.... 
•Journal  Stor-S .. 
Grond  Total.... 


LONG  ISLAND,  N.Y. 


PEORIA,  ILL. 

..  1,499,953  109,244  1,691,687  107,920 

...  905.404  33.176  966.579  24.312 

...  2,405,357  142,420  2,658,266  132,232 

PHILADELPHIA,  PA. 


..  2,516,497  694,411 

2,595,169 

795,949 

Bulletin-e . 

1,345,915 

559,921 

1,752,283 

..  1.591.732  780.667 

1 ,596.704 

459.149 

•BuHetin-S . 

525,756 

421,120 

692,682 

...  4,108,229  1,475,078 

4,191,873 

1,255,098 

Inquirer-m . 

2,069,704 

165,279 

2,062,383 

Inquirer-S . 

2,363,513 

500,619 

2,373,866 

lOS  ANGELES.  CALIF. 

News-e . 

910.483 

14.880 

976.646 

...  5,140,710  2,841,275 

5,657,397 

2,970,126 

Grand  Total . 

7,215,371 

1,661,819 

7,857,860 

...  3,774,203  1,718,295 

3,724,448 

1,731,492 

...  917,957  173,671 

962,879 

26,231 

PITTSBURGH,  PA. 

...  387,230  31.464 

366.379 

14.996 

Post  Gazette-m . 

.  1,105,432 

486,105 

1,155,257 

...10,220,100  4,764,705 

10,711,103 

4,742,845 

Press-e . . . 

.  2,052,435 

567,309 

2,248,303 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m .  3,161,153  706,514  3,247,633  566,445 

•News-S .  1.340.228  139.380  1.281.727  136.764 

Grand  Total .  4,501,381  845,894  4,529,360  703,209 

NOTE:  Effective  Mor.  1, 1981  the  Valley  News  changed  its  named  to  the  Daily 
News. 

MACON,  GA. 

Telegroph  (see  note) .  1,026,776  172,976  1,169,825  61,567 

•Telegroph  &  News-S....  684.362  46.283  776.603  32.452 

Grand  Total .  1,711,138  '  219,259  1,946,428  94,019 

NOTE;  Telegroph-m  ond  News-e  sold  in  combinotion,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegroph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d .  1,295,004  148,604  1,363,998  149,876 

•New  Hompshire  News-S  752.652  100.468  798.385  108.700 


Grond  Totol . 

2,047,656 

249,072 

2,162,383 

258,576 

MEMPHIS,  TENN. 

Commercial  Appeol-m 

2,184,469 

144,106 

2,240,613 

128,931 

Commmerciol  Appeal-S 

1,463,437 

1,402,871 

Press-Scimitor-e . 

1.620.680 

144.937 

1685.663 

152.541 

Grand  Total . 

5,268,586 

289,043 

5,329,147 

281,472 

MIAMI,  FLA. 

Herold-m . 

4,009,605 

1,275,658 

3,951,399 

1,233,535 

Herald-S 

2,936,731 

1,022,915 

2,660,282 

784,183 

lews-e .  2.103.466  16.494  1 .986.358  18.749 

Grand  Totol .  9,049,802  2,315,067  8,598,039  2,036,467 


SAN  DIEGO,  CALIF. 


Union-m . 

•Union-S . 

Tribune-e . 

Grond  Total.. 


3,177,131 

163,984 

3,363,014 

172,233 

1,974,387 

37,568 

2,130,231 

3.514.732 

163.694 

3.790.700 

143.963 

8,666,250 

365,246 

9,283,945 

316,196 

N  FRANCISCO,  CALIF. 

2,305,782 

863,284 

2,340,717 

890,510 

2,297,526 

845,786 

2,287,435 

884,151 

Examiner  &  Chronicle-S  1.723.575  261 .792  1.730.209  240.912 

Grand  Totol .  6,326,883  1,970,862  6,358,361  2,015,573 


SAN  JOSE,  CALIF. 

Mercury-m .  5,201,633  254,910  5,483,631  267,226 

News-e .  4,397,036  254,797  4,500,269  267,025 

*AAercury-News-S .  2.681.904  17.700  2.643.556  36.436 

Grand  Total . 12,280,573  527,407  12,627,456  570,687 

NOTE;  Mercury-m  and  News-e  have  a  combined  Sat.  edition.  The  linage  is 
only  shown  in  the  Mercury-m. 


Post  Gazette-m .  1,105,432  486,105  1,155,257  380,910 

Press-e . . .  2,052,435  567,309  2,248,303  453,622 

•Press-S .  2.279.486  22.272  2.387.366  11.840 

Grand  Total .  5,437,353  1,075,686  5,790,926  846,372 

PROVIDENCE,  R.l. 

Bulletin-e .  1,582,747  469,087  1,714.225  371,845 

Journal-m .  1,536,563  318,836  1,596,740  269,623 

Journals  1.712.516  167.288  1.674.904  232.092 

Grond  Total .  4,831,826  955,211  4,985,869  873,560 

NOTE:  Bulletin-e  and  Journa)-m  has  a  combined  Saturday  edition.  The  linage 
is  shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &Chronicle-m  1,619,834  135,071  1,793,512  183,955 

Democrat  &  Chronicle-S  1,202,971  173,432  1,285,824  98,064 

Times  Union-e .  1.544.194  82.029  1.655.528  142.842 

Grand  Total .  4,366,999  390,532  4,734,864  424,861 

NOTE;  Times  Union-e  published  5  days  o  week  only  effective  July  12, 1980. 

ST.  PAUL,  MINN. 

Pioneer  Press-m .  1,181,472  1,172,494 

•Pioneer  Press-S .  1,715,749  1,907,856 

Oispatch-e .  1.670.828  226.032  1.778.039  228.076 

Grand  Total .  4,568,049  226,032  4,858,389  228,076 

NOTE;  Pioneer  Press-m  ond  Dispotch-c  hove  a  combined  Soturdoy  edition. 
The  linage  is  shown  only  in  the  Dispotch-e. 

ST.  PETERSBURG,  FLA. 

Independent-e .  2,329,622  53,225  2,443,365  78,578 

Times-m .  3,016,361  1,346,044  3,232,124  1,414,623 

•Times-S .  1.969.190  650.510  1.906.172  471.236 

Grand  Total .  7,315,173  2,049,779  7,581,661  1,964,437 


Journal-e . 

.  1,440,245 

118,528 

1,543,696 

108,880 

Times-m . 

.  2,098,152 

94,560 

2,243,431 

146,312 

.  1.130.437 

1.158.991 

Grand  Total . 

.  4,668,834 

213,088 

4,946,118 

255,192 

STATE  COLLEGE,  PA. 

Centre  Tin>es-e . 

.  1 .423.700 

7.008 

Grond  Total . 

.  1,423,700 

7,008 

NOTE:  Figures  for  1980  not  available. 

SYRACUSE,  N.Y. 

Herald  Journal-e . 

.  1,605,060 

11,804 

1,672,500 

8,749 

*Herald-American-S 

.  902,525 

132,550 

1,288,859 

5,346 

Post  Stondard-m . 

.  1.174.105 

88.783 

1.121.551 

_ 

Grand  Total . 

.  3,681,690 

233,137 

4,082,910 

83,399 

TALLAHASSEE,  FLA. 

Oemocrat-m . 

.  1,670,225 

105,984 

1,736,217 

103,944 

•Democrot-S . 

.  905.582 

13.632 

860.799 

17.720 

Grond  Total . 

.  2,575,807 

119,616 

2,597,016 

121,664 

TAMPA,  FLA. 

Tribune-m . 

.  2,973,855 

845,396 

3,077,627 

933,151 

•Tribune-S . 

.  1,903,532 

115,199 

1,820,070 

131,972 

.  2.085.919 

2.119.456 

Grand  Total . 

.  6,963,306 

960,595 

7,017,153 

1,065,123 

WASHINGTON,  D.C. 

Post-m . 

.  4,955,005 

550,462 

5,021,371 

594,399 

•Post-S . 

2,553,158 

690,028 

2,850,320 

568,094 

Star  e 

1,797,143 

241,394 

1,990,168 

379,292 

Star-S . 

834,946 

109.988 

893.553 

181.960 

Grand  Totol . 

. 10,140,252 

1,591,872 

10,755,412 

1,723,745 

WEST  PALM  BEACH,  1 

FLA. 

Post-m . 

.  3,435,214 

282,090 

3,228,589 

302,245 

Times-e . 

.  2,892,716 

240,383 

2,664,896 

262,278 

•Post-S . 

.  2.398.928 

msi 

2.125.411 

185.069 

Grond  Total . 

.  8,726,858 

638,004 

8,018,896 

749,592 

NOTE;  Times-e  published  5  days  a  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 


Reporter  Dispatch-e . 

..  1,456,138 

191,832 

1,364,084 

198,767 

tReporter  Dispatch-S... 

..  1.021.265 

43.296 

749.162 

108.752 

Grand  Total . 

..  2,477,403 

235,128 

2,113,246 

305,519 

WICHITA,  KANS. 

Eogle-Beacon-m . 

...  1,995,647 

540,440 

2,045,433 

413,004 

Beocon-e . 

1,024,016 

45,736 

•Eogle-Beocon-S . 

...  942.726 

;5i.«? 

914.744 

186.632 

Grand  Total . 

2,938,373 

791,692 

3,984,193 

645,372 

NOTE;  Eogle-m  and  Beacon-e  had  a 

combined  sat  edition.  The  linoge  is 

shown  only  in  the  Eogle-m  for  1980. 


MARCH  1981/19B0 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Union-m .  1,876,909  1,894,841 

Knickerbocker  News-e  1,273,690  1,286,405 

Times-Union-S .  816.602  827.583 

Grand  Total .  3,967,201  4,008,829 

NOTE;  Heorst  Newspoper  period  runs  Feb  23-  -  Mar  29,  1981. 

ALTOONA,PA. 

Mirror-e .  1,641,192  1,743,756 

EDITOR  &  PUBLISHER  for  May  16,  1981 
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Editor  &  PublisHer 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ANAHEIM,  CALIF 

Bulletin-e .  1,562,344  1,529,402 

BANGOR,  ME. 

Daily  News-m .  1,368,912  1,544,176 

BIRMINGHAM,  ALA. 

News-e .  2,010,106  226,758  2,351,342  270,298 

News-S .  1,619,520  1,663,494 

Post-Herald-m .  1.461.530  _  1.619,548  _ 

Grond  Total .  5,091,156  226,758  5,634,384  270,298 

BRANTFORD,  ONT. 

Expositor-e .  1,694,897  1,964,848 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,445,899  1,505,790 

Post-e  1,611,287  1,793,218 

Posts  826.219  863.249 

Grond  Total  3,883,405  4,162,257 


BURLINGTON,  VT. 

Free  Press-m .  1 ,396,570  1 ,522,346 

Free  Press-S .  217,966  195.174 

Grand  Total .  1 ,61 4,536  1 ,71 7,520 

CASPAR,  WYO. 

Stor-Tribone-mS .  2,191,490  2,291,366 

NOTE.  Includes  inserts— 217,216  lines  in  1981.-  185,710  lines  in  1980. 
Family  Weekly  not  included — 199,399  lines  in  1981;  85,594  lines  in  1980. 

CHICAGO,  ILL. 

Heroldm .  1,239.299  227,327  1.443,710 

Heralds .  227.219  41.679  265.181 

Grond  Total .  1,466,518  269,006  1,708.891 


NOTE:  Herold-m&S  changed  from  eight  to  six  column  Mar.  17,  1969 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MONTREAL,  QUE. 

Gazette-m  4,007,886  4.209,234 

Le  Oevoir-m .  602.842  546.908 

Le  Dimonche-AAotin-S _  338.523  444,077 

Grand  Total .  4,949,251  5,200,219 

NOTE:  Le  Dimonche-Motin  includes  inserts  37.070  lines  m  1981;  97,506 
lines  in  1980  Gazette  incudes  T.V.  Times^  109,938  lines  in  1981;  125.371 
lines  in  1980. 


NASHUA,  N.H. 

Telegraph  e .  1,471,586  1,583,323 

NEW  BRUNSWICK,  N  J. 

Home  News-e .  1,215,829  1,365,991 

HomeNews-S .  853.006  941.656 

Grand  Total .  2,068,835  2.307,647 

NEWPORT  NEWS,  VA. 

Daily  Press-m .  1,915,830  2,079,154 

Times  HeraW-e .  1 .725,248  1 .981 .770 

Doily  Press-S .  1 .439.690  1.403.318 

Grond  Total .  5,080,768  5,464,242 

NORFOLK,  VA. 

Virginior-Pilot-m .  2.483,729  150.577  2,559.905  188,780 

Ledger-Stor-e .  2,241,065  519,679  2,354,414  520,254 

Virginkm-Pilot  & 

Ledger-Star-S .  1.641.253  369.425  1.598.356  310.552 

Grond  Totol .  6,366,047  1.039,681  6,512,675  1,019,586 

NORTH  BAY,  ONT. 

Nugget-e .  1,253,021  1,262,444 

NORTH  PLATH,  NEB. 

Telegroph-mS .  879,820  834.956 


NOTE:  IncludesFomily  Weekly— 93,011  lines  in  1981;  93.142  lines  in  1980 


DAVENPORT,  IOWA 

Ouod-City  Times-e/m .  3,236,632  3,279,934 


Quod-City  Times-S .  979.790  992.320 

Grand  Total .  4,216,422  4,272.254 

DES  MOINES,  IOWA 

Register-m .  562.199  214,500  642,706  229,335 

Tribune-e .  846.901  979.137 

Register-S .  1.051.936  50.949  1.094,785  55.216 

Grand  Total .  2,461,036  265,449  2,716,628  284,551 


DOVER,  DELAWARE 

Delowore  State  News-eS  968,41 5  1 ,069,636 

NOTE:  Figures  shown  ore  on  an  8-column  basis. 


EDMONTON,  ALTA. 

Joumal-e .  5,097,993  5,365,444 

FORT  WORTH,  TEX. 

Stor-Telegram-m .  3,111,690  602,130  3.306,264  150,536 

Star-Telegram-e .  2,964,180  670,812  3.243,208  246,392 

Star-Telegrom-S .  2.173.084  336.162  2.174.326  161.308 

Grond  Total .  8,248,954  1,309,104  8,723,798  558,236 


NOTE:  Includes  inserts  and  zoned  editions. 


OGDEN,  UTAH 

Stondord-Exominer-e .  2.107,660  1,691,720 

Stondard-Exominer-S .  896.280  863.388 

Grond  Total .  3,003,940  2,555.108 

NOTE:  Sunday  includes  Family  Weekly — 100,562  tines  in  1981;  65,582  lines 
in  1980 


OKLAHOMA  CITY,  OKLA. 


Oklohomon-m .  2.239.694  962,168  2,272,357  760,553 

Times-e .  2.127,037  906.443  2,179,595  728,084 

Oklohomon-S .  1.586.707  _  1  576.389  _ 

Grand  Total .  5,953,438  1,868,611  6,028,341  1,488,637 

OMAHA,  NEB. 

World-HeraW-meS .  3,535,714  3,704,554 

ORLANDO,  FLA. 

Sentinel  Star-o/dS .  4,663,456  1,347,122  4,674,670  1,124.648 

OTTAWA,  ONT. 

Le  Droit-e .  1,874,920  2,153.832 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e  2.1 59,292  1 ,898,865 


INDIANAPOLIS,  IND. 


Star-m .  2,691,996  2,918,234 

News-e .  2,138,586  2,286,183 

Stor-S .  1.663.732  1  786.853 

Grand  Totol .  6,494,314  6,991,270 


PHOENIX,  ARIZ. 

Republic-m .  5,607,378  133,882  5,448.674  279,860 

Gazette-e .  5,528,530  138,012  5,300,582  279,860 

Repubhc-S .  2.746.660  _  2.928.940  _ 

Grand  Total . 13,882,568  271,894  13,678,196  559,720 


KITCHENER-WATERLOO,  ONT. 

Record-e .  2,550,924  2,784,864 

LINCOLN,  NEB. 

Journol-Stor-d/S .  1,489,866  1,556,772 

NOTE:  Includes  inserts- -387,786  lines  in  1981;  439,712  lines  in  1980 


MADISON,  Wise. 

Copitol  Times-e .  1,828,704  1.969.531 

State  Journol-m .  1,865,206  2,015,124 

State  Joumal-S .  956.778  1.054.547 

Grand  Total .  4,650,688  5,039,202 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MERIDEN,  CONN. 

Record-Journal-m .  1,016,288  1.141,126 


Press-HeroW-m . 

PORTLAND,  MAINE 

.  1,037,655 

1,054,897 

Express-e . 

1,006,955 

1.021.915 

Telegrom-S . 

.  703.685 

643.827 

Grand  Total . 

2,748,295 

2,720,639 

Oregonion-mS . 

PORTLAND,  ORE. 

.  5,352.116 

5,501,370 

Oregon  Joumol-e . 

.  1.865.108 

1  700.356 

Grond  Totol . 

.  7,217,224 

7,201,726 

READING,  PA. 

Times-m/Eogle-e . 

.  1.526.827 

1,614,287 

Eogle-S . 

.  1.001.422 

1.051.712 

Grond  Total . 

.  2,528,249 

2,665,999 

RENO,  NEV. 

Joumol-m . 

.  972,888 

1,069,978 

(kizette-e 

1,015,728 

1,100,008 

Gozette- Joumal-S . 

305.844 

321.006 

Grond  Total . 

2,294,460 

2.490,992 

Courier- Journal -m . 

LOUISVILLE,  KY. 

.  1.945,459  146,162 

2,213,569 

187,821 

Louisville  Times-e . 

.  2,005,983 

210,697 

2,339,970 

239,033 

Courier  Journal  & 
Times-S . 

.  1.967.811 

3.207 

1.846.725 

12.093 

Grond  Total . 

.  5,919,253 

360,066 

6,400,264 

438,947 

NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
8-column  basis  above.  Classified  published  ond  reported  on  10-column 
basis. 


MONROE,  LA. 

News-Star-World-d .  1 .375,010  1 .469.342 

News-Star-World-S .  630.910  717.248 

Grond  Total .  2,005,920  2,186,590 

NOTE:  Gannett  Newspaper  period  runs:  Mar.  2,  1981  thru  Mar.  29, 1981 
News — Star  and  World  Consolidated  into  News  Star— World  effective 
Aug.  4,  1980 


RICHMOND,  VA. 

Times-Oispatch-m .  1.996,162  1,956,804 

Tintes  Dispotch-S .  1,527,101  1,468,210 

NewsLeoder-e .  1.645.805  1.803.724 

Grand  Total .  5,169,068  5,228,738 

NOTE:  Port-run  and  comics  not  included. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RIVERSIDE,  CALIF. 

Enterprise-m .  2,184,938  2,177,378 

Press-e  1,867,180  1,880,466 

Press-Emerprise-S . .  675.584  631.778 

Grand  Totol  4,727,702  4,689,622 

N0TE:Porode  linoge  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Son-mS .  2.977324  2,766,624 

NOTE:  f^xode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

Hews-Press-eS .  2371379  7,777  3,007361  7,490 

NOTE:  Porode  linoge  not  included 


SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS  1,020,540  954.449 

NOTE:  Includes  Family  Weekly— 98,922  lines  m  1981 ;  74,106  lines  in  1980 

SEATTLE,  WASH. 

Post-kitelligencer-dS .  2,299,924  2345,888 

Ttmes-dS .  4,725378  4.874.066 

Grond  Total  7,025302  7319,974 

SOUTH  BAY  (Torrance),  CALIF. 

Breeze-e . 3.726354  3,625,944 

SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,511,321  1,528358 

Spokesman-Review-S .  1.015,875  1,019,236 

Chronicle-e  1.632.624  1.550.572 

Grand  Total  4,159,820  4,098,066 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger  s .  2,713,466  3,584.112 

TOLEDO,  OHIO 

Blode-e .  2.091,674 

Blode-S  1.424.966 

Grand  Total .  3,516,640 

TOPEKA,  KANSAS 

Capitol  Journal -a/d .  1.152.945 

Capital-Joumal-S .  638.631 

Grond  Total .  1,791,576 

NOTE:  Figures  ore  based  on  6-column  format 

TORONTO,  ONI 

Stor-e .  4,752.064 

Sun-mS  2.706.662 

Grond  Total  7,458,726 

TUCSON,  ARIZ 

Star-m .  3,051,076 

Citizen-e  3,072,216 

Stor-S .  1.488.134 

Grond  Total .  7,61 1 ,426 

NOTE:  Sunday  includes  Parode  linage 

TULSA,  OKLA. 

WorW-m .  1,658,125 

Tribune-e  1,656,071 

Worlds  1.126.670 

Grond  Total .  4,440,866 

NOTE:  Figures  are  based  on  6-column  format  ond  9-column  classified. 

VANCOUVER,  B.C. 

Sun-e .  5.364,118  4,422.931 

NOTE:  Includes  Today  Mogazine 

WAUKEGAN,  ILL. 

News-Sun-e .  1 ,753.962  1 ,948,268 

WILKES-BARRE,  PA. 

Times- Lender  o/d .  950,016  842,292 

WILMINGTON,  DEL. 

.  2,029,587  1,934,903 

.  870.256  827.475 

.  2,899,843  2,762,378 

WILMINGTON,  N.C. 

..  991,046  1,105,580 

419.664  407.204 

..  1,410.710  1,512,784 


WINDSOR,  ONT. 

Stor-e .  2,408.168  2.794,722 

WINSTON-SALEM,  N.C. 

Joumol-m .  1.663.270  1,708,126 

Sentinel-e .  1.429,988  1,390,508 

Joumol-Sentinel-S .  807.506  948.598 

Grond  Totol .  3.900,764  4.047.232 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  MASS. 

Telegram-m .  1 ,253,739  931 ,732 

Gazette-e  1,353,387  1,007,444 

Telegrom  S  1.317.533  1.299.270 

Grond  Totol .  3,924,659  3,238,446 


Stor-m . 

Stor-News-S .... 
Grand  Totol 


News-Joumal-m-e . 

Ncws-Joumol-S . 

Grond  Totol . 


4.999.553 
2  622.792 
7,622,345 


3,137,484 

3,049,494 

1.515.248 

7,702,226 


1.711.137 

1,697,168 

1.081.923 

4,490,228 


1,185,058 

758.170 

1,943,228 


2,134,259 

1.447.047 

3,581,306 
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Syndicates 


By  Lenora  Williamson 


Editorial  cartoonist  introduces  comic  strip 


Doug  Marlette,  who  became  the  Char¬ 
lotte  Observer’s  editorial  cartoonist  when 
he  was  22  years  old,  is  now  31  and  makes 
his  first  venture  into  newspaper  comic 
strips  as  of  June  15. 

His  new  strip  “Kudzu”  bows  daily 
and  Sunday  from  Jefferson  Communica¬ 
tions  with  distribution  by  the  Chicago  Tri¬ 
bune-New  York  News  Syndicate. 

Marlette,  who  has  been  on  leave  com¬ 
pleting  a  year’s  study  at  Harvard  Uni¬ 
versity  as  a  Nieman  Fellow  (the  first  car¬ 
toonist  to  receive  the  fellowship),  re¬ 
sumes  his  editorial  cartoon  syndication 
June  22,  with  three  a  week,  distributed  by 
King  Features. 

Marlette  spent  a  year  developing  his 
new  cartoon  friends.  The  title  hero,  Kud¬ 
zu  Dubose,  lives  in  Bypass,  N.C.,  a  town 
not  to  be  found  on  any  map  but  it’s  home 
for  the  young  man  whose  head  is  full  of 
impossible  dreams  and  naive  notions. 


Doug  Marlette 


Wat-,  I  OMCE  HAP  TO 
STAMP  IN  UNE  for 
TWO  HOURS -TO  SEE  „ 

■towering  inferno.* 


TO  BE  A  great  ARTIST 
OR  WRrTER  you  HAVefO 
SUFFER...  DOYOU  THINK. 
yOKve  SUFFgREP  ENOUa 
IN  VOUR  UFE^.  KUPTU  ? 


Marlette's  title  character  "Kudzu"  answers  a  philosophical  question  from 
"AAaurice",  one  of  his  friends  in  the  new  comic  strip. 


Bypass  is  a  blend  of  two  small  towns 
where  the  cartoonist  spent  part  of  his 
boyhood — Laurel,  Mississippi,  and  San¬ 
ford,  Florida. 

The  title  character’s  name  comes  from 
kudzu,  a  fast-growing  oriental  creeper  in¬ 
troduced  in  the  South  years  ago  to  com¬ 
bat  soil  erosion  and  since  then  has  be¬ 
come  a  menace  covering  millions  of 
acres. 

“Kudzu  is  something  of  a  menace 
too — at  least  his  blundering  is,’’  says 
Marlette.  He  expresses  hope  that 
Kuduz’s  readership  will  grow  as  specta¬ 
cularly  as  the  plant  has.  Marlette  locates 
Bypass  in  North  Carolina  because  he  was 
bom  the  state. 

Marlette  has  been  drawing  from  the 
time  he  could  hold  a  pencil — and  he  has 
drawn  and  sold  cartoons  since  he  was  16. 
While  at  Florida  State  University,  he  ma¬ 
jored  in  philosophy  and  minored  in  art. 

♦  *  * 

The  Lapeer  County  Press  in  Lapeer, 
Michigan,  will  file  a  motion  to  dismiss  its 
territorial  suit  against  the  Detroit  News 
and  the  Chicago  Tribune-New  York 
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News  Syndicate  over  Andy  Rooney’s 
column  “just  as  soon  as  we  get  the  con¬ 
tract,”  according  to  editor  Lynn  Myers. 

The  suit  was  filed  in  U.S.  District 
Court,  Flint,  after  Myers  had  tried  to  get 
the  column  for  her  weekly  paper  and  was 
refused.  (E  &  P,  May  9)  The  newspaper’s 
lawyer  Don  Poniatowski  was  informed 
subsequently  that  the  Detroit  News  has 
no  problem  with  the  County  Press  having 
the  Rooney  column. 

♦  ♦  ♦ 

“Drabble,”  the  comic  strip  created  by 
24-year-old  Kevin  Fagan,  is  celebrating  a 
second  anniversary  in  more  than  100  dai¬ 
ly  and  Sunday  newspapers,  marked  by 
two  new  developments.  Fawcett  has  pub¬ 
lished  “The  First  Book  of  .  .  .Drabble” 
in  paperback  and  Kuri  Productions,  Inc., 
of  California,  has  optioned  “Drabble”  for 
development  of  a  television  property. 

Fagan  has  been  working  with  John 
Kuri,  head  of  Kuri  Productions,  on  a 
treatment  for  the  pilot  episode  of  a  situa¬ 
tion  comedy.  Kuri  followed  the  strip  from 
its  beginning  and  felt  that  it  had  potential 
for  a  television  series.  The  strip’s  hero, 
Norman  Drabble,  is  a  20-year-old  college 


student.  Kuri’s  background  includes  13 
years  with  the  Walt  Disney  Company  in 
design  and  management. 

The  young  cartoonist  says  he  is  “very 
excited”  about  the  television  prospects 
and  the  book.  “I  haven’t  run  out  of  ideas 
yet.  If  anything,  the  work  on  the  book  and 
television  project  has  given  me  a  lot  of 
different  areas  to  explore  in  the  strip.” 

“Drabble”  evolved  when  the  Califor¬ 
nia  cartoonist  was  still  in  college.  It  was 
first  titled  “Murray.”  Right  after  his  21st 
birthday,  Fagan  sent  samples  to  Charles 
Schulz,  creator  of  “Peanuts’’  who 
pointed  Fagan  to  United  Features.  And  a 
month  later,  Fagan  submitted  samples  to 
the  syndicate.  The  rest,  as  they  say,  is  a 
growing,  young  success  story. 

*  :1c  * 

Foster  L.  Spencer,  managing  editor  of 
the  Buffalo  Evening  News,  tells  Milt 
^ockmore,  that  his  new  feature  “How  to 
Make  Extra  Money”  drew  950  pieces  of 
mail  after  three  columns  appeared. 
Spencer  considers  the  reader  interest  a 
reflection  of  high  unemployment  and 
rampant  inflation.  Rockmore  heads  The 
Rockmore  Company  in  Greenwich, 
Conn. 

The  Allentown  (Pa.)  Call-Chronicle 
newspapers  received  535  letters  in  re¬ 
sponse  to  two  items  in  Rockmore’s  new 
feature.  One  dealt  with  weekend  gold 
searching  and  the  other  with  ways  to  save 
money  on  mortgages. 

♦  ♦  * 

The  Register  and  Tribune  Syndicate 
staged  a  reception  in  Des  Moines  honor¬ 
ing  Bil  Keane,  creator  of  “The  Family 
Circus”  in  celebration  of  his  receiving  a 
Doctorate  of  Letters  during  William 
Penn’s  College  “Celebration  of  Cartoon¬ 
ists.”  The  party  also  congratulated  the 
cartoonist  on  his  election  to  the  presiden¬ 
cy  of  the  National  Cartoonists  Society. 

“I’ve  often  received  the  third  degree,” 
Keane  said  during  an  impromptu  speech. 
“But  never  before  have  1  received  a 
doctorate  degree.  It’s  quite  an  honor.” 


Bil  Keane  and  his  wife  Thel  and  the  Family 
Circus  characters,  photographed  during 
the  reception  in  Des  Moines. 
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SDX  asks  high  court  review  ?®®®® 
of  pubiic  figure  decision  on  probetion 


Society  of  Professional  Joumalists/Sig- 
ma  Delta  Chi  (SPJ,  SDX)  has  asked  the 
Supreme  Court  to  review  a  U.S.  Court  of 
Appeals  decision  which  held  that  a  pro¬ 
fessional  politician,  who  participates 
actively  in  a  political  campaign,  is  not  a 
“public  figure”  when  he  files  a  libel  suit. 

“The  Society  believes  that  this  deci¬ 
sion,  if  permitted  to  stand,  will  constitute 
a  significant  obstacle  to  the  dissemination 
of  meaningful  news  reports  during  elec¬ 
tion  campaigns,”  said  Howard  Graves, 
SPJ,SDX  president. 

Graves,  who  is  Portland  bureau  chief 
for  Associated  Press,  also  said  the  Socie¬ 
ty’s  decision  to  file  a  brief  with  the  na¬ 
tion’s  high  court  commences  its  “new 
committment  to  activism  in  the  First 
Amendment  area.” 

The  Society’s  brief  is  based  on  a  case 
entitled  Moss  v.  Lawrence.  It  involves 
statements  made  by  former  U.S.  Senator 
Frank  E.  Moss  (D.-Utah)  at  a  1976  news 
conference  during  his  unsuccessful 
reelection  campaign  against  (now  U.S. 
Senator)  Orrin  Hatch  (R.-Utah.) 

In  response  to  questions  from  a  repor¬ 
ter  at  the  time.  Moss  referred  to  G. 
Andrew  Lawrence,,  a  Hatch  campaign 
strategist,  as  a  “bagman  for  Spiro 
Agnew.”  Lawrence  had  been  employed 
previously  by  the  then-Vice  President 
and  the  Committee  to  Re-Elect  the  Presi¬ 
dent,  President  Nixon’s  campaign  orga¬ 
nization. 

Lawrence  sued  Moss  for  defamation 
and,  in  January  1981,  the  U.S.  Court  of 
Appeals  for  the  Tenth  Circuit  rejected 
Moss’s  claim  that  Lawrence  was  a  “pub- 


20%  interest  on  debt 
slows  Stauffer  growth 

High  interest  rates  on  debt  incurred  for 
acquisitions  slowed  the  earnings  growth 
of  Stauffer  Communications  Inc.  in  1980, 
president  Stanley  H.  Stauffer  says  in  the 
annual  report  to  stockholders. 

A  depressed  economy  and  inflated  ex¬ 
penses  were  also  factors  that  “negatively 
impacted”  earnings  of  SCI,  but  Stauffer 
fingered  especially  a  variable  interest  rate 
that  climbed  above  20  percent.  The  com¬ 
pany  borrowed  $6  million  from  a  group  of 
banks  to  finance  purchase  of  KCOY-tv, 
the  station  serving  Santa  Barbara,  Santa 
Maria  and  San  Luis  Obispo  in  California. 
Stauffer  states  the  directors  expect  this 
station  to  enhance  the  company’s  long¬ 
term  profitability. 

Meanwhile,  Stauffer  says,  recent 
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lie  figure”  for  libel  law  purposes,  thereby 
reversing  a  trial  court  which  had  dis¬ 
missed  the  case. 

The  Society’s  brief,  prepared  by  Bruce 
Sanford  of  the  Washington  law  firm  of 
Baker  &  Hostetler,  asserts  that  the  lower 
court’s  decision  “will  result  in  a  decrease 
in  meaningful  news  reports  about  the 
electoral  process.” 

According  to  the  Society,  “the  court  of 
appeals  has  advised  the  press  that  news 
reports  about  campaign  officials — even 
newsworthy  accusations  made  in  the  heat 
of  the  campaign — are  published  only  at 
the  peril  of  libel  litigation.  .  .  where  the 
plaintiff  can  recover  upon  a  showing  of 
mere  negligence.” 

The  Society  adds  in  its  brief  that  unless 
the  Supreme  Court  agrees  to  review  the 
case,  there  is  a  “significant  possibility” 
that  news  reports  carrying  accusations 
about  campaign  organizers  or  active  cam¬ 
paign  officials,  “will  become  the  subject 
of  troublesome  and  costly  litigation.” 

Such  a  result,  the  Society  states, 
“dampens  the  vigor  and  limits  the  variety 
of  public  debate  and  is  therefore  inconsis¬ 
tent  with  the  First  Amendment.” 

Graves  said  the  Society’s  national 
board  has  set  a  “high  priority  on  parti¬ 
cipation  in  cases,  such  as  this,  when  the 
First  Amendment  rights  of  the  public  we 
serve  are  seriously  curtailed,  because  the 
ability  of  journalists  to  report  the  news 
has  been  hindered.” 

The  Society  has  a  membership  of 
25,000  print  and  broadcast  journalists  and 
public  relations  personnel. 


broadcast  acquisitions  by  SCI  have  yet  to 
make  positive  contributions  to  earnings. 
The  company’s  total  interest  expense  last 
year  was  $544,283,  or  29  cents  a  share 
after  taxes.  Included  in  the  debt  was  a  50 
percent  share  in  the  expense  of  rebuilding 
a  cable  tv  system  in  Amarillo,  Texas.  The 
city  of  Independence,  Missouri,  issued 
$800,000  in  industrial  development  bonds 
to  assist  the  company  in  financing  a  new 
building  for  the  Independence  (Mo.)  Ex¬ 
aminer  which  was  dedicated  last 
September. 

SCI  observed  its  50th  anniversary  as  a 
corporation  by  surpassing  its  goal  of 
reaching  $60  million  in  revenues  by  1980. 
Operating  revenues  for  newspapers, 
broadcast  stations,  a  magazine,  travel 
tours,  and  insurance  commissions  total¬ 
led  $^.4  million,  with  net  income  of  $3.8 
million.  These  results  compared  with 
$55.1  million  and  $4.1  million  in  1979. 


Clifton  (N.J.)  weekly  newspaper  pub¬ 
lisher  Alexander  Bidnik  Jr.,  who  was 
convicted  March  1 1  of  attempting  to  ex¬ 
tort  money  from  advertisers  (E&P, 
March  21),  was  fined  (May  7)  the  max¬ 
imum  penalty  of  $5,000  and  ordered  to 
undergo  psychiatric  counseling. 

Bergen  County  Superior  Court  Judge 
William  Marchese  also  imposed  two-to- 
three  year  concurrent  prison  sentences 
for  each  of  five  counts  of  extortion,  but 
suspended  the  sentences  and  placed  Bid¬ 
nik  on  three  years  probation. 

Marchese  said  it  would  be  up  to  the 
Passaic  County  Probation  Department  to 
determine  which  psychiatrist  or  mental 
health  clinic  Bidnik  must  attend.  He 
ordered  Bidnik  to  pay  the  costs. 

Bidnik,  who  publishes  the  weekly  In¬ 
dependent  Prospector,  was  convicted  af¬ 
ter  three  hours  of  jury  deliberations  on 
charges  of  using  extortion  against  five 
different  individuals  by  threatening  busi¬ 
nesses  or  careers  with  ruin  if  they  did 
not  give  him  information,  buy  advertis¬ 
ing  or  allow  the  paper  to  be  sold  in  their 
stores. 

Bidnik  was  found  guilty  of  demanding: 
that  a  high  school  athletic  director  pro¬ 
vide  confidential  information  about  his 
associates  or  face  the  prospect  of  losing, 
his  job;  that  a  local  restauranteur  pay  for 
ads  that  the  paper  printed  without  author¬ 
ization  or  face  a  lodging  of  complaints 
against  his  restaurant;  that  another  res¬ 
tauranteur  advertise  or  face  the  publica¬ 
tion  of  a  damaging  article  about  a  drug 
arrest  in  the  restaurant;  that  a  deli  owner 
sell  the  newspaper  in  his  store  or  have  his 
business  damaged  through  news  articles; 
and  that  the  ad  director  of  a  bank  adver¬ 
tise  or  face  the  triggering  of  a  depositors’ 
boycott  through  the  influencing  of  friends 
in  control  of  funds. 

Assistant  Passaic  County  Prosecutor 
Bruno  Mongiardo  had  requested  that 
Marchese  impose  a  custodial  sentence, 
but  the  judge,  noting  that  Bidnik  wore 
dual  hats  at  the  newspaper,  said  of  the 
publisher,  “He  is  without  a  doubt  a  highly 
industrious  and  competent  news¬ 
paperman.” 

Judge  Marchese  said  Bidnik  serves  the 
community  well  when  his  reporting  is 
within  the  bounds  of  fairness.  The  judge 
added  that  Bidnik  sometimes  shows  an 
“almost  high  schoolish  weakness  in  his 
thinking,”  but  that  this  could  be  helped 
through  psychiatric  counseling. 

The  Constitution  does  not  allow  the 
press  to  act  without  restraint.  Judge 
Marchese  said. 

Bidnik  is  expected  to  continue  to  oper¬ 
ate  his  newspaper. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  WEEKLY.  Warm  Zone  4  Sun¬ 
belt  region.  Excellent  potential  for  growth. 
Ideal  family  operation.  Reasonable  price.  Rep¬ 
ly  Box  2354,  Editor  &  Publisher. 


CAPITAL  CITY  WEEKLY,  ready  for  conversion 
to  daily,  in  lucrative  Southern  market,  available 
at  substantial  price,  to  responsible  chain  or 
individuals  with  sufficient  resourses  to  develop 
to  full  potential.  Box  2397,  Editor  &  Publisher. 


COLORADO  WEEKLY,  east  slope,  gross 
$111,258,  profitable,  $118,000,  $30,000 
down,  10  years,  12%  interest. 

OKLAHOMA  WEEKLY,  suburban,  $1 10,810 
gross,  cash  flow  $35,621,  average  19  page 
tab,  priced  $100,000,  $60,000  down,  10% 
interest  on  terms. 

ILLINOIS  WEEKLIES,  full  plant  with  4-unit 
Community  web,  $770,000  gross  last  year, 
$350,000  trapped  in  company.  Exchange  of 
dollars  with  $350,000  can  buy,  therefore 
should  be  secured  sale. 

ILLINOIS  WEEKLIES,  grossing  $77,000, 
$25,000  cash  flow.  Priced  $96,500  with 
$25,000  building.  25%  down,  10%  interest, 
12  years. 

WISCONSIN  WEEKLY,  exclusive,  gross 
$125,000,  price  of  $130,000  includes  por¬ 
tion  of  central  plant.  Cash  flow  over  $30,000. 
Terms. 

For  full  reports,  write: 

ROBERT  N  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207 


ASTROLOGY 


RELIABLE  weekly/monthly  forecasts  by  rek- 
nowned  Hindu  astrologer.  Samples.  Cardinal 
Star,  342  Madison  Av.  Suite  560,  New  York  NY 
10017. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


BUSINESS 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


ENERGY 


SPRING  SALE!  Low-cost  summer  energy  sav¬ 
ers  in  five  snappy  1000  word  parts.  Pull  read¬ 
ers.  summer  ads  with  columnists  used  by  Chi¬ 
cago  Sun-Times,  San  Francisco  Chronicle,  Dal¬ 
las  Morning  News.  Energy  Notebook,  Box  600, 
New  York  NY  10268;  (201)  795-5444. 


FOOD 


FOOD  SECTION  readers  are  seeking  answers  to 
everyday  problems— watery  scambTed  eggs,  li¬ 
quid  lemon  pie.  Help  them  by  printing 
ANSWERS,  a  popular  Washington  Post  food 
column.  Neuhaus  Features,  Box  643,  River- 
dale  MD  20840;  (202)  291-4947. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


HOLLYWOOD 


INSIDE  HOLLYWOOD  EXCLUSIVE,  jam  pack¬ 
ed  gossip  column  with  exciting  new  slant.  Opi¬ 
nionated  but  not  libelous.  $15  weekly.  Intei- 
link(>}mmunications,  6399  Wilshire  700,  Los 
Angeles  CA  90048. 


HUMOR 


TWICE  the  sendee!  R-Gabs  &  Dickson  unite. 
100  features.  Dickson-Bennett  International, 
1770(3  Western  69e,  Gardena  CA  90248. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year, 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Hem¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


TRAVEL 


BUDGET  TRAVEL  COLUMN 
Tips  to  save  readers'  dollars.  Featured  Toronto 
Globe  and  Mail.  750  words.  Free  samples.  Box 
2316,  Editor  &  Publisher. 


WEEKLY 


BRIGHTEN  your  paper  without  spending  a 
cent.  Free  weekly  columns  with  art. 

How  To  Stretch  Your  Shopping  $$$ 
College  Maze:  Tips  For  Students 
Solo:  Starting  A  Small  Business 
Write:  News  Sen/ice,  Seattle  Pacific  Universi¬ 
ty,  Seattle  WA  98119. 


"INTERESTING  WORLD"— by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 
wisdom  on  the  human  scene.  $5  weekly.  4 
weeks  free,  700  words.  Camera  ready.  Herald 
Syndicate,  Box  23,  Kenoza  Lake  NY  12750. 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  tor  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. _ 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 

Buyer  inquiries  invited;  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  “Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 

glad  to  go  over  your  plans  with  you.  No  obliga¬ 

tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 

(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


NEWSPAPERS  FOR  SALE 


ABSENTEE  owner  seeks  to  sell  long- 

established  rural  county  seat  weekly  newspap¬ 

er.  Low  down  payment,  long-term  payout.  More 
that  4500  paid  circulation  and  close  to  break¬ 

even.  Well-equipped.  Write  Box  2227,  Editor  & 
Publisher.  Give  full  details  on  yourself,  includ¬ 

ing  financial  resources  and  newspaper  experi¬ 
ence. 


GROWING  ZONE  7  suburban  weekly  grossing 
$100,000  with  excellent  potential  for  future. 
Business  community  expanding,  city  has  35% 
annual  growth  rate.  Excellent  recreational  faci¬ 
lities  in  area  plus  driving  distance  to  metro 
areas.  Owners  changing  profession.  Box  2343, 
Editor  &  Publisher. 


CALIFORNIA  WEEKLY— 18  year  old  weekly 
newspaper  with  distribution  of  51,000,  6000 
paid,  fully  adjudicated,  tabloid  format  with  four 
regular  grocery  accounts  and  others.  County 

seat  with  lots  of  potential,  current  owners  un¬ 

able  to  devote  needed  time.  Annual  gross  has 
exceeded  $300,000.  Will  sell  for  $100,000. 

Contact  Tom  Matthews  at  (209)  835-3030. 


FREE  TEXAS  WEEKLY,  5  years  old,  wide-area, 
part  urban  saturation.  Great  potential  for  ex¬ 
perienced  sales  management.  No  real  estate  or 
press.  Priced  below  $60,000  gross.  Box2405, 
Editor  &  Publisher. 


FOR  SALE 

Auto  racing  newspaper— Here  is  an  opportunity 
for  the  excitement  and  thrill  in  the  field  of  auto 
racing.  15  years  in  the  field— large  circula¬ 
tion-known  throughout  the  East  Coast  on  both 
a  local  and  national level— unlimited  opportun¬ 
ity  for  expansion  in  this  vast  field.  With  or  with¬ 
out  camera  and  composition  equipment. 
Forced  to  sell  due  to  health.  Serious  inquiries 
only  to  Box  2415,  Editor  &  Publisher. 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  Fabulous 
prospects.  (408)  624-3763. 


NORTHWEST  SEMI-WEEKLY  $600,000. 
Beautiful  area,  well  equipped  plant,  excellent 

terms.  Send  financial  qualifications  with  in¬ 

quiry  to  Box  2358,  Editor  &  Publisher. 


PARTNER  WANTED  for  2000  paid  Oregon 
weekly,  $100,000  gross;  person  with  imagina¬ 
tion,  creativity.  $50,000  for  50%  ownership. 
Give  qualifications  first  letter.  Write  2386.  Edi¬ 
tor  &  Publisher. 


SUNBELT  ABC  daily  and  4  weeklies.  3  times 

gross.  Generous  terms. 

ARKANSAS  unopposed  county  seat  weekly. 
Gross  $385M.  $800M. 

2  KENTUCKY  county  seat  weeklies.  $145M 
and  $135M.  Owner  terms. 

ZONE  6  long  established  semi  weekly,  total 

market  coverage.  Owner  takes  home  over 

$100M  out  of  $580M  gross.  Long  payout  at 

9^5%  after  29%  down.  Have  fun  in  the  sun. 

2  MISSISSIPPI  county  seat  properties.  Un¬ 

opposed. 

James  White.  Box  783,  McMinnville  TN 


TWO  MONTHLY  trade  tabloid  newspapers  lo¬ 
cated  in  San  Francisco  Bay  area.  Established 
thirteen  years.  Owner  wants  to  retire.  Will  gross 
over  $200,000  in  1981 .  Full  production  facili¬ 
ties  and  equipment  included  in  price.  Owner 
will  help  finance.  Principals  only.  Contact  Box 
2314,  Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NATIONAL  HOME  MAGAZINE  OFFERS 
OPPORTUNITY  TO  JOIN 
FRANCHISE  PROGRAM 
Individuals  or  firms  with  advertising  or  pub¬ 
lishing  experience  are  being  sought  in  major 
market  areas  to  publish  local  edition  of  national 
home  magazine.  For  more  information  contact 
Tom  Edwards,  1001  Home/Cecorating  Ideas, 
225  Main  St,  Farmingdale  NY  11735:  (516) 
293-3130. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


FEATURES  WANTED 


SELF  SYNDICATED?  TIRED  OF  GOING  IT 
ALONE?  Fastest  growing  independent  news¬ 
paper  feature  syndicate  seeking  established 
self-syndicated  features  desiring  sales,  promo¬ 
tion,  servicing,  billing  help.  Aggressive  sales 
operation.  AP  Data  Feature  Service.  While  you 
write  we'll  do  the  rest.  Box  2408,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel. 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 
experience.  Edwin  0  Myer,  Broker,  One  North 
5th  St.  Richmond  VA  23219;  (804)  643- 
7816. 


HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033;  (609)  795-6026. 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


MONTANA  WEEKLY— $300,000.  Building  in¬ 

cluded.  In  ’.“esrern  Montana  mountains.  Coun¬ 
ty  exclusive,  well  equipped.  Box  2400,  Editor 
&  Publisher. 
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EDITOR  &  PUBLISHER  for  May  16.  1981 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLEHER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
vowth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 
$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa.  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation. 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed. 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 

Associates 
(615)  756-7635 

^ , 

WE  OFFER  sound  on-going  development  and 
profit  gains  in  circulation  and/or  TMC  depart¬ 
ments.  Dailies,  weeklies,  shoppers — paid  and 
free.  Phone  (312)  395-3613  (24  hour  answer¬ 
ing  service)  or  write  COMMUNICATIONS  SER¬ 
VICE  CO,  PO  Box  423,  Antioch  IL  60002. 
(We've  been  serving  publishers  for  27  years). 

WHY  BUY  A  CAB  when  you  only  need  a  ride? 
Ours  is  a  shirtsleeve  company  that  will  provide 
the  short  term  or  long  range  expertise  necessary 
to  accomplish  your  circulation  goals.  Whether  a 
complete  department  for  a  new  publication, 
reorganizing  an  existing  one.  adding  a  TMC 
program,  expanding  your  area  service  or  im¬ 
plementing  controls.  We  do  it  all. 

Usually,  within  a  few  short  weeks,  you  will  have 
a  complete  program,  a  trained  staff,  the  neces¬ 
sary  procedural  manual  and  controls  needed  to 
maintain  a  system  that  will  withstand  the 
closest  scrutiny.  During  the  past  fifteen  years 
we  have  helped  more  than  forty  publications  in 
eleven  states.  Contact  Charles  t  Wiskow,  %4 
Calm  Way,  Toms  River  NJ  08753;  (201)  364- 
6992, 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
nrodifications,  rebuilding  ai^  removal.  Single 
width  to  4  plate  wide.  Bramble  ^ofessional 
Press  Engineering,  Rt  2,  Box  2285.  McAllen 
TX  78501.  (512)  682-7011. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CT[X)00790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

WEEKLY  in  central  Nebraska  farm  community. 
Circulation  1300.  Reliable  equipment.  Loyal 
readership.  Is  turning  profit.  The  Callaway 
Courier.  PO  Box  338,  Callaway  NE  68825; 
(308)  836-2200. 

MESSENGER  SERVICES 

ZONE  5  Ohio  weekly,  13,000  circulation, 
$75,000  gross,  city  and  state  university 
saturation,  excellent  growth  potential,  owner 
will  consider  terms.  Box  2305,  Editor  &  Pub¬ 
lisher. 

MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 

NEWSPAPERS  WANTED 

EXPERIENCED  newsmen  seek  weekly  or  daily 
in  west  Tennessee,  north  Mississippi  area. 
Write  Box  2384,  Editor  &  Publisher. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC.  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  liketodiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

FOR  SUPERIOR  REDESIGN  tailored  to  your 
paper,  modern  graphic  ideas,  content  evalua¬ 
tion,  call  The  Stan  Felder  Group  (215)  820- 
7044;  1117  N  26  St,  Allentown  PA  18104. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &PoOlisher. 
Replies  will  be  kept  strictly  confidential. 

REPRESENTATIVES 

NEED  REPRESENTATION  IN  GERMANY? 
We  have  long  years  of  experience  in  publishing 
and  advertising  and  set  up  a  sales  office  for  US 
magazines  now.  We  can  also  cover  the  Austrian 
and  Swiss  market.  Immediate  start  possible  for 
good  magazines.  Interested?  Write  Box  2409, 
Editor  &  Publisher  or  call  Germany  08106/ 
4541  or  Telex  Germany  5215935. 

INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

COMPREHENSIVE  CO-OP  SERVICE 

Your  best  way  to  new  advertising  dollars.  We 
place  a  trained  manager  on-the-job.  Our  proven 
system  means  increased  revenue  for  you.  Call 
today  (312)  395-3613  (24  hour  answering  ser¬ 
vice)  or  write  Comprehensive  Co-op  Service  (Di¬ 
vision  Communications  Sen/ice  Co),  PO  Box 
423,  Antioch  IL  60002. 

EQUIPMENT 
&  SUPPLIES 

- AD  DIRECTORS - 

FREE  LIST  100  MANUFACTURERS 
OFFERING  100%  CO-OP  AD  DEALS 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

Vourt  fr*«  wh*n  •nt«rlng  a  trial  tub* 
tcrlpflon  to  CO-MARK  VIEWS,  tha 
originol  monthly  ce*op  nowtiottor. 

R«c«iv«  o  continuous  flow  of  tho  lotost  co-op 
informotion  and  progrom  updotos.  Sond  only 
$29  for  your  onnuoi  subscription  •  at  our  risk! 
You  moy  concol  at  any  tim«  and  koop  tho  list. 
Ordor  todoy. 

CO-MMK  VIEWS  TM 

222  SunrlM  Highway,  Box  B50 

Rockvillo  Contro,  N.Y.  11S71  *(516)  S36^900 

KENRO  187  graphic  arts  camera.  Vacuum 
easel,  backlight,  all  accessories,  Amergraph  P- 
14  transfer  processor.  Less  that  2  years  old.  An 
excellent  medium  size  stat  camera.  $2100 
(312)  620-5410. 

SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 

CK  Optical  (213)  372-0372 

1  Box  1067,  Redondo  Beach  CA  90278 

EDITOR  &  PUBLISHER  for  May  16,  1981 


CLASSIFIED  ADVERTISING  RATES 

UNE  AOS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  —$2.50  per  line. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— $2.20  per  liite,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1 .80  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  requeat. 

DEADLINErEvery  Tuesday,  2  pm  New  York  Time, 
tor  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

tMfr  A  MllsiMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Add  ress _ 

City  State  7ip 

Phone 

Cla.9Sifir:atinn 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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The  Industry’s 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

CIRCULATION  SUPPUES 

NEWSPRINT 

USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  4000  green,  7000  orange.  Make  us 
an  offer.  Phone  Jim  Huckle  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  ot  “column  inches".  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges",  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  srare  parts. 
NORTHEAST  STORACIE  &  INDUSTRIES 
(213)  257-7557 


FOR  SALE 

Muller-Martini  type  227  inserting  machine 
complete  with  heavy  duty  main  product 
feeder 

and  tearsheet  feeder  additional  feeder  for 
inserts. 

231  U  compensating  stacker  with  U  infeed. 
Cheshire  addresing  machine  model  542-010. 
3  continuous  unwind  roll  stands,  50"  center 
loading  complete  with  dancing  roll  on  each 
roll  position. 

Camera  liberator  473-D  complete  with  options. 
Automatic  file  processor/dryer — devoplus  25 
MH. 

Contact:  Normand  Laurin  (514)  773-0289 


GOOD  RECDNDITIONED  Cheshire  and  Mag- 

nacraft  labeling  machines  with  single  and  mul¬ 

tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley,  (800)  527-1668. 


1  MULLER  stuffing  machine  model  227. 
J  S  Graphic  Equipment  Co. 

(214)  387-3128. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter, 
excellent  shape.  (608)  493-2291. 


4  STA-HI  bottom  wrap  machines,  model 
426R1 1  currently  in  use  at  a  bundle  rate  of  25 
per  minute.  $2750  each.  Call  Ed  Harding, 
(502)  582-4568  for  details. 


STA-HI  251  COUNTER  STACKER.  Complete 
I  extra  set  of  program  cards.  Box  2357,  Editor  & 
Publisher. 


MISCELLANEOUS 


CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 


COMPUGRAPHIC  2961  HS  7  portable  Capko 
ink  fountains.  Beach  Manufacturing— punch, 
brake  and  shear.  Dyna-Flex  plate  washer,  9 
pages.  Best  offer.  J  Richard  Thomas,  (815) 
672-2111. 


SHERIDAN-24P 

IntGiiing  Machln«-S«rial  307  I 
2*DGiiv«ry  Tobl«*>Foid  First 
4  looding  stations 
AO  SHAPE 

W«  pro-stuH  inserts  as  small  as  4  pog* 
tabs  into  4  pago  tab  (ockots  so  you  know 
it's  okay.  This  insortor  is  availoblo  now. 
Con  bo  soon  oporoting. 

Coll:  Ralph  Long 
;  (715)  834-3471 

Or  writo: 

LEADER-TELEGRAM 
701  So.  Fanvoll 
Eau  Clalra.  WL  54701 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT— Specialties-colors-converting. 
David  F  Hoy-Parer  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  AT  THE 
OFFICIAL  CONTRACT  PRICE 
PLACE  YOUR  ORDER  NOW 

Freight  up  charge  to  some  destinations. 

Box  2124 
Editor  &  Publisher 


W*  mow*  machliMryl 
EftP  CLASSIFIEDS 
(2121  752-7053 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUWRITER  IV  used  (or  company  monthly 
magazine,  annual  report  and  assorted  printing 
material,  (8,  9,  10,  12,  14,  18,  24,  30,  36, 
48,  60  and  72  pt),  spare  parts  kit,  no  font 
strips.  Low  hours,  excellent  condition.  Contact 
Jim  Bass  (502)  426-6455. 


CG  7200,  2961. 

Available  in  June. 

Make  offers  one  or  both.  (208)  634-2123. 

COMPUGRAPHIC  EDITWRITER  7500,  excel-  j 
lent  condition  used  only  for  classifieds.  Fonts  [ 
and  extra  discs  included.  Contact  The  Review,  1 
Richmond  Ml  48062;  (313)  727-2595. 


WE  BUY  &  SELL  COMPOSITION  EQUIPMENT 
All  makes  *  keyboards  *  fonts  *  spares 
STANCOM  INC  (603)  669-1122 


PLATEMAKING 


NAPP  platemaking  equipment,  good  condi¬ 
tion,  reasonable  prices.  3  newsprint,  1 1  plate 
exposures,  2  Twinstar  washout  units.  1  Comet 
dryer.  For  information  call  Ron  Barnett,  Dave 
McKeown,  The  Gazette  (514)  282-2231, 282- 
2276. 


PRESS  CONVERSIONS 


PRESS  MACHINERY  CORP,  230  James  St, 
Bensenville,  Illinois  now  has  a  highly  experi¬ 
enced  team  of  engineers  and  press  erectors  for 
Paper  Width  Changes. 

Our  PWC  department  has  vast  experience  with 
both  Goss  and  Hoe  presses  and  are  qualified  to 
handle  PWC's,  folder  design  and  rebuilding, 
press  modifications  and  press  drives.  For  pro¬ 
fessional  press  modifications  at  competitive 
prices  give  us  a  call — you'll  be  glad  you  did. 
Press  Machinery  Corporation  (312)  860-5574. 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  tor 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


O.N.E.  OFFERS 
Goss  Community,  9  units. 

Goss  Urbanite,  6  units,  two  3-color  uni 
Harris  VI 5A,  3  units. 

Harris  V22,  5  units. 

ONE,  Atlanta,  GA 


Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING  4  units,  4  roll  stands,  Color  King 
folder— 1973. 

News  King  2  units  (stacked),  2  roll  stands. 
News  King  folder— 1966. 

Baldwin  count-o-veyor  nxxfel  105. 

NuArc  flip  top  plate  burner.  30  x  40. 

Lincoln  ink  pump. 

Compressor  2  hp  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately — priced  to  sell. 
Call  Bill  Kirk,  Inter  Web  Systems,  1836  Wood¬ 
ward  St,  Orlando  FL  32TO3;  (305)  896-4330 
Telex  56-7471. 


21 VS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'4"  Goss  Headliner  unit,  1  color  hump. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


DOUBLE-WIDTH  OFFSET 
Hoe  Lithomatic,  5  units,  1  color  cylinder,  2:1 
double  folder/double  delivery,  substructure 
and  Hoe  RTPs.  22  %,  68"  web,  new  1969. 
60,000  IPH.  Ideal  for  newspaper,  supplement 
or  Sunday  magazine  production.  Available  De¬ 
cember,  at  fraction  of  new  cost. 

ONE,  Atlanta  GA 

Phone  (404)  321-3992  Telex  700563 


FINCOR  60  HP  motor  and  drive  for  Goss  SC. 
New,  never  installed.  $10,000.  ONE,  Atlanta 
GA.  Phone  (404)  321-3992;  Telex  700563. 


FOR  SALE:  For  V-22;  6  roll  stands,  2  press 
drives,  guards,  rollers,  RB-1  quarterfolder, 
plus  Mark  5  RC-IO  processor,  Robertson  580 
camera,  belt  and  roller  conveyors,  ink  tank, 
light  table,  4'  sink,  more.  Call  Jim  Oates,  (308) 
532-6000. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available.  (415) 
626-7020  or  (408)  496-0666. 


4— GOSS  COMMUNITY  1969,  very  little  use. 
Can  be  seen  running. 

4— Goss  Ck>mmunity  1973,  42"  roll  positions, 
800  hours  on  press. 

4 — Color  King  1965,  needs  some  work.  Will 
sell  cheap. 

4 —  Pacer  reconditioned,  running  side  and 
circumferential,  combination  folder  with 
Vk  fold.  Best  buy. 

5—  Onint-O-Veyors  104-105,  1  with  T-table. 
All  rebuilt. 

1— KJ6  upper  former. 

All  available  for  immediate  delivery. 
Offered  exclusively  by  or  owned  by: 
Offset  Web  Sales  Inc 
PO  Box  211 
Marysville  WA  98270 
or  call  Tim  York  (206)  653-2519 


SUBURBAN  UNITS.  Two  available  with  roll- 
stands.  No  sidelay.  Excellent  condition. 
$10,000  each.  Call  Sid  Simon;  (215)  365- 
1155. 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  preses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104  A 
counter  stacker;  2  Butler  automatic  splicing 
units  model  3242-10.  We  have  or  can  get  what 
you  need  for  your  press  room  or  mail  room.  We 
do  machinery  moving  and  erecting. 

NORTHEAST  STORAGE  AND  INDUSTRIES 
INC 

(213)  257-7557 


EQUIPMENT  k  SUPPLIES 


PRESSES 


GOSS  URBANITE.  3  units,  folder  with  Vk  fold, 
2  pass  oven  with  chill  rolls,  2  Kohler  splicers,  2 
roll  stands— double  rolls  each,  1  main  drive 
motor  with  console,  press  can  be  seen  in  pro¬ 
duction  and  is  in  excellent  condition, 
$370,000.  For  appointment  or  information 
call  John  Vondersaar  (213)  245-6446. 


HARRIS  V-15A,  4  units,  1971, 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  V4  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vk",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

5  unit  Harris  V-22  web  offset  press.  Recondi¬ 
tioned  and  available  for  immediate  delivery, 
manufactured  1970. 

5  unit  Econ-O-Web  web  offset  press,  Mfg 
1970. 

Available  for  immediate  delivery,  priced  to 
sell  quickly. 

9  unit  News  King  web  offset  press  with  KJ8 
folder.  Mfg  1976,  available  Fall,  1981. 

4  unit  (jOss  Urbanite  web  offset  press,  SN 
U-737  with  standard  roll  stands  or  Butler 
pasters,  Mfg  1968,  available  for  immediate 
delivery. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1— MSI  counter  stacker. 

1  new  paper  rewinder. 

3  Butler  32-42-10  pasters,  1976. 

Offered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900,  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


30  HP  DC  DRIVE  MOTOR.  2500  or  1750  RPM, 
240  volt,  150  field  volt.  Small  frame.  For  News 
King  press.  Offset  Web  Sales  Inc,  PO  Box  211, 
Marysville  WA  98270;  (206)  653-2519. 


LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED  TO  BUY:  Goss  Mark  II  units  and  Goss 
3:2  Imperial  folder,  22^a".  UPECO,  PO  Box 
455,  Lyndhurst  NJ  07071.  Phone  (201)  438- 
3744. 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  8ox  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


EDITOR  &  PUBLISHER  for  May  16,  1981 


HELP  WANTED.  .  . 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNALISM 
with  professional  experience  on  industrial- 
business-technical-trade  type  publication. 
Qualified  to  teach  courses  such  as  beginning 
and  advanced  newswriting,  technical  report¬ 
ing,  publications  design  and  mechanics  of  pub¬ 
lishing  in  an  ACEJ-accredited  technical  jour¬ 
nalism  program.  Masters  degree  minimum. 
Salary  range:  $19,500  to  $22,5(X)  for  nine 
months  (SeptembCT  16  to  June  15).  Renew¬ 
able  annual  appointment  beginning  Fall  1981. 
Those  interested  in  applying  for  this  position 
should  send  a  letter  of  application,  resume, 
complete  official  transcripts  of  academic  work, 
and  a  list  of  references  to  Fred  Zwahlen,  Chair, 
Department  of  Journalism,  (>egon  State  Uni¬ 
versity,  Corvallis  OR  97331.  Application  dead¬ 
line:  May  20, 198 1 .  (Oregon  State  University  is 
an  affirmative  action/equal  opportunity  em¬ 
ployer  and  complies  with  section  504  of  the 
rehabilitation  act  of  1973.) 


JOURNALISM — Morehead  State  University  in- 
vitesapplicants  for  a  temporary  faculty  position 
in  journalism.  Duties  include  advisement  of 
yearbook  and  undergraduate  teaching  in  news/ 
editorial  sequence.  Master's  degree  with 
teaching  and/or  media  experience  required. 
Rank  and  salary  based  on  qualifications. 
Academic  year  appointment  subject  to  renewal 
by  mutual  consent.  Non-tenure  track  position. 
Available  August  15.  1981.  Letter  of  applica¬ 
tion,  resume  and  references  by  May  25  to  Jour¬ 
nalism  Search  Committee.  Morehead  State 
University,  UPO  Box  912,  Morehead  KY 
40351.  MSU  is  an  Equal  Opportunity/ Affirma¬ 
tive  Action  Employer. 


FACULTY  POSITION  to  teach  courses  in  public 
relations  in  ACEJ-accredited  mass  com¬ 
munications  unit.  Excellent  opportunity  to 
work  with  program  that  has  good  media  con¬ 
tact.  Master's  degree  with  professional  back¬ 
ground  in  public  relations  or  in  the  media.  Ap¬ 
plication  deadline:  May  29.  1981.  Equal 
opportunity/affirmative  action  employer  M/F. 
Send  resume  and  I  ist  of  references  to  Joel  Gam- 
bill,  Dept  of  Journalism  and  Printing,  Arkansas 
State  University,  State  University  AR  72467. 


MASS  COMMUNICATIONS 
FACULTY  POSTION 

Mass  Communications:  The  North  Carolina 
AiT  State  University  seeks  an  instructor  of 
mass  communications  for  the  print  journalism 
sequence  beginning  August,  1981. 

Master's  degree  and  media  experience  re¬ 
quired.  Salary  based  on  qualifications. 
Academic  year  appointment  subject  to  renewal 
by  mutual  consent.  Available  August  15, 
1981. 

Must  be  able  to  reach  in  the  following  area: 
basic  newswriting,  news  editing,  feature  writ¬ 
ing,  history  of  journalism,  media  and  society, 
and  advanced  news  writing.  Ability  to  supervise 
student  internship  program. 

Send  letter  of  application,  resume  and  refer¬ 
ences  by  June  1,  1981  to: 

Dr.  Richard  E  Moore 
Office  of  Information  Services 
Room  203  Dudley  Building 
NC  A&T  State  University 
Greensboro  NC  27411 

A&T  State  University  is  an  Equal  Opportunity, 
Affirmative  Action  Employer 


ASSISTANT  PROFESSOR,  tenure  track  for 
Fall,  1981  to  teach  journalism  courses,  advise 
student  publications  and  direct  the  journalism 
facet  of  the  communication  department.  MA  or 
PhD  or  appropriate  professional  training  help¬ 
ful.  Salary  competitive.  Send  applications  to 
James  Costigan,  Chairperson,  Dept  of  Com¬ 
munication,  Fort  Hays  State  University.  Hays 
KS  67601.  Affirmative  action  employer. 


ACADEMIC 


JOURNALISM/ADVERTISING— Assistant  pro¬ 
fessor,  PhD  preferred  (those  with  course  work 
complete  well  be  considered)  professional 
newspaper  experience  also  desirable.  Tenure 
track.  August,  1981.  Teach  survey,  courses  in 
newswriting,  advertising,  and  the  use  of  equip¬ 
ment  such  as  VDT,  video,  and  audio  tapes. 
Send  application,  resume,  transcripts  and  a  list 
of  four  references  (include  telephom  numbers) 
by  June  15,  1981  to  Or  N  Edd  Miller.  Chair¬ 
man,  Communications  Dept.  Northern  Ken¬ 
tucky  University,  Highland  KY  41076.  North¬ 
ern  Kentucky  is  an  affirmative  action,  equal 
opportunity  employer  and  actively  se^  the 
candidacy  of  minorities  and  women. 


MARSHALL  UNIVERSITY  School  of  Journal¬ 
ism  seeks  an  assistant  professor  for  the  public 
relations  sequence  beginning  September 
1981.  This  is  a  tenure  track  position.  A  PhD 
preferred,  master's  degree  accepted.  Profes¬ 
sional  experience  is  required,  teaching  experi¬ 
ence  a  plus.  Preference  will  be  given  to  those 
who  can  teach  research  meth^s  and  com¬ 
munications  theory  and  have  the  background  to 
assume  the  role  as  coordinator  of  our  graduate 
program.  Salary  is  competitive  and  depends  on 
rank  and  qualifications.  A  letter  of  application 
together  with  a  curriculum  vita  or  resume 
should  be  mailed  to  Dr  Deryl  R  Learning,  Direc¬ 
tor  W  Page  Pitt  School  of  Journalism.  Marshall 
University,  Huntington  WV  25701 .  Application 
deadline  is  June  15.  1981.  An  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


THE  UNIVERSITY  OF  ALASKA-FAIRBANKS 
has  a  9-month  appointment,  pending  budget 
and  position  approval,  for  an  assistant  profes¬ 
sor  beginning  August  24.  1981.  This  position 
is  responsible  for  teaching  courses  in  the  adver¬ 
tising  sequence  and  one  course  in  basic  photo¬ 
journalism.  Must  have  MA  in  journalism  and 
four  years  of  professional  media  experience, 
including  at  least  one  year  of  advertising  sales 
and/or  design.  Starting  salary  is  approximately 
$27,900.  Send  resume  and  names  of  three 
references  to  Dr  Mary  Elizabeth  Shutter.  Dean, 
College  of  Arts  and  Sciences.  University  of 
Alaska.  Fairbanks  AK  99701.  Closing  date  is 
June  23  or  until  filled  after  that  date.  UAF  is  an 
e-jual  opportunity,  affirmative  action  employer 
and  educational  institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 

ALASKA'S  only  four  year  journalism  degree 
program  hasa  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  courses  in  the 
news  editorial  sequence.  Applicants  must  have 
an  MA  in  journalism  and  four  years  of  solid 
media  experience.  Starting  salary  is  approx¬ 
imately  $27.9(X).  Send  resume  and  names  of  3 
references  to  Dr  Mary  Elizabeth  Shutter.  Dean, 
College  of  Arts  and  Sciences,  University  of 
Alaska,  Fairbanks  AK  99701.  Closing  date  is 
June  23  or  until  filled  after  that  date.  UAF  is  an 
equal  opportunity,  affirmative  action  employer 
and  educational  institution.  Women  and  minor¬ 
ities  are  encouraged  to  apply. 


MASS  COMMUNICATION 
Full-time  teaching  position  anticipated  for  Fall 
1981,  to  teach  courses  in  mass  communica¬ 
tion  history,  theory  and  Issues,  and  possibly 
broadcast  performance,  and  journalism.  In¬ 
volves  coordinating  some  aspects  of  active  in¬ 
ternship  program.  Must  have  some  professional 
experience.  Doctorate  preferred;  Master's  re¬ 
quired.  Rank  and  salary  negotiable.  Applica¬ 
tion  deadline.  June  12.  1981.  Submit  resume 
to:  Mr  John  McGinnis.  Communication  Jour- 
nalism  Program,  St  John  Fisher  College,  3690 
East  Av,  Rochester  NY  14618.  EOE  (m/f). 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 
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THE  UNIVERSITY  OF  ALABAMA  seeks  assis¬ 
tant  professor  of  journalism,  tenure  track  for 
Fall  1981.  Candidates  must  have  PhD  (ABD 
considered)  media  and  teaching  experience 
and  research  abilities.  Teach  news  editorial 
subjects  including  reporting  and  editing  and 
mass  communication  subjects  including  intro¬ 
ductory  course  and  ethics.  Experience  in 
school  publications  very  desirable.  Send  re¬ 
sume  to  Charles  Arrendell,  PO  Box  1482,  Uni¬ 
versity  AL  35486  by  June  1 5.  The  University  of 
Alabama  is  an  AA/EOE. 


TWO  FACULTY  POSITIONS  August  1981  for 
consolidated  new  department  of  communica¬ 
tion.  One  position  in  print  journalism,  other  in 
broadcast  journalism.  MA  required,  PhD  desir¬ 
able.  Ability  to  teach  in  other  areas  of  depart¬ 
ment  desirable,  including  broadcasting,  public 
relations,  speech,  theatre.  Department  housed 
in  multi-million  dollar  beautifully  equipped 
communications  center.  Salary  $16-18,000 
for  nine  months,  depending  on  qualifications 
and  rank.  Rush  resume,  three  letters  of  refer¬ 
ence,  official  transcripts  to:  Ralph  Carmode, 
Journalism/Broadcasting,  Mississippi  Uni¬ 
versity  for  Women,  Columbus  MS  39701. 
Women  and  minority  applicants  encouraged. 


TEACHER  who  can  sell,  to  be  ad  manager  for 
Zone  5  college  paper.  $14,000— $15,000. 
Box  2410,  Editor  &  Publisher. 


UNIVERSITY  OF  MAINE  AT  ORONO  depart¬ 
ment  of  journalism  and  broadcasting  seeks  an 
assistant  professor  for  the  broadcast  sequences 
beginning  September  1981.  A  PhD  preferred. 
Master's  degree  accepted.  Significant  media 
experience  and  some  teaching  background  are 
minimum  requirements.  The  individual  will 
teach  undergraduate  audio  production,  prog¬ 
ramming  and  writing  courses  and  should  have 
some  experience  in  related  broadcast  oriented 
courses.  Advising  the  student  radio  station  will 
be  part  of  the  teaching  assignment.  Salary 
range,  $16-18,000  for  a  9-month  academic 
year  dependent  on  rank  and  qualification. 

The  department  of  journalism  and  broadcast¬ 
ing  at  The  University  of  Maine  hasapproximate- 
ly  400  students  listed  as  declared  or  intended 
majors.  The  department  offers  4  sequences  of 
study:  broadcast  operation,  broadcast  news, 
advertising  and  news/editorial.  Seven  full-time 
faculty  plus  several  part-time  faculty  associ¬ 
ates  are  employed.  The  department  has  use  of 
the  student  station,  WMEB-FM  plus  the  facili¬ 
ties  of  the  Maine  Public  Broadcasting  Network 
for  teaching  and  lab  purposes. 

A  letter  of  application  together  with  a  curricu¬ 
lum  vita  or  resume  should  be  mailed  to  Arthur 
Guesman,  Chairman,  Department  of  Journal¬ 
ism  and  Broadcasting,  University  of  Maine, 
Orono  ME  04469.  Deadline  for  application  is 
May  25,  1981.  An  equal  opportunity/affirma¬ 
tive  action  employer. 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER:  Connecticut  news¬ 
paper,  in  a  rapidly  growing  suburban/rural  area, 
seeks  individual  with  strong  advertising  sales 
experience.  Applicant  must  be  prepared  to 
assume  responsibility  and  operate  indepen¬ 
dently.  Please  send  resume  toJMacDonald,  54 
East  64th  St,  New  York  NY  10021. 


GENERAL  MANAGER  for  North  Carolina  week¬ 
ly.  Excellent  opportunity  for  a  take  charge,  ex¬ 
perienced  professional.  Must  have  strong 
advertising,  management,  production  and  cir¬ 
culation  know  how.  Working  knowledge  of 
editorial  side  desirable.  Must  have  demons¬ 
trated  ability  to  work  with  and  supervise  people. 
College  degree  or  equivalent  experience  re¬ 
quired.  This  is  an  unusual  opportunity  with  an 
excellent  company.  Excellent  salary,  commis¬ 
sion,  and  benefits  package.  Send  resume  out¬ 
lining  experience  and  salary  history.  Replies 
held  in  confidence. 

Corporate  Personnel  Dept 
PO  Box  12000 
Raleigh  NC  27605 
EOE  M/F 


PUBLICATIONS  DIRECTOR— Large  horticul¬ 
ture  corporation  seeks  publications  director  to 
plan  and  manage  growth  of  highly  respected 
trade  magazine.  Excellent  opportunity  requir¬ 
ing  minimum  of  10  years  ex^rience  in  pub¬ 
lication.  advertising  sales,  and  management. 
Knowledge  of  agriculture/horticulture  field  a 
plus.  Position  involves  development  of  long 
range  goals  and  advertising  sales.  Some  travel 
is  required.  Package  includes  excellent  salary, 
benefits,  and  profit  sharing  plan,  plus  involve¬ 
ment  in  an  exciting  market.  Location  near  a 
major  metropolitan  city. 

Send  resume  with  educational  background  and 
salary  history  and  requirements  to  Box  2379, 
Editor  &  Publisher. 


ASSISTANT  CONTROLLER 

Sentinel  Star  Co,  a  wholly  owned  subsidiary  of 
Tribune  Co  in  Chicago,  has  an  excellent  oppor¬ 
tunity  for  an  assistant  controller  in  our  Finance 
Division.  The  qualified  applicant  will  have 
strong  management  skills  and  several  years  ex¬ 
perience  in  financial  reporting,  budgeting, 
corporate  tax  work,  etc.  Accountant  degree  and 
CPA  status  preferred.  Newspaper  experience  a 
real  plus.  We  offer  an  excellent  starting  salary 
and  complete  company  benefits.  Please  send 
resume  and  salary  requirements  in  complete 
confidence  to: 

Sentinel  Star  Co 
Employment  Manager 
633  N  Orange  Av 
Orlando  FL  32801 
Equal  Opportunity  Employer 


COMPTROLLER 

We  are  a  daily  and  Sunday  newspaper  with  a 
challenging  place  open  on  the  senior  manage¬ 
ment  staff.  The  position  requiresa  CPA  with  the 
competence  and  expertise  to  lead  a  substantial 
staff  to  produce  realistic  results.  The  person  we 
have  in  mind  is  well-trained  and  experienced  in 
all  phases  of  accounting  and  has  a  good  back¬ 
ground  in  pension,  insurance  and  other  benefit 
plans.  Should  also  have  experience  working 
with  computers,  or  knowledge  enough  to  super¬ 
vise  and  direct  other  employees.  This  position 
represents  an  excellent  opportunity  for  person¬ 
al  development  as  it  provides  top  responsibility 
with  appropriate  authority. 

Salary  is  excellent  with  fine  company  benefits, 
including  medical,  hospital  and  dental  plans. 
If  you  have  confidence  that  your  qualifications 
meet  our  requirements,  please  write,  including 
resume  and  salary  history  and  current  require¬ 
ments. 

Box  2270 
Editor  &  Publisher 


GENERAL  MANAGER 

Quality  tourist  oriented  publication  with 
50,000  weekly  distribution.  Seeks  aggressive 
general  manager  to  supervise  complete  opera¬ 
tion.  Responsibilities  include  sales,  editorial, 
production  and  distribution.  Will  manage  a 
staff  of  10  in  our  Clearwater  office.  Newspaper 
background  required  with  heavy  emphasis  on 
advertising.  Starting  salary  $22,lo0  plus  in¬ 
centive.  Only  highly  motivated,  qualified  indi¬ 
viduals  need  apply.  Send  comprehensive  re¬ 
sume  in  confidence  to  FTN  Publications,  PO 
Box  9320,  Bradenton  FL  33506. 


GENERAL  MANAGER 

We  need  a  general  manager  for  a  mid-south 
daily,  under  20,000  circulation,  in  Zone  3.  As 
chief  operating  officer,  you'll  be  responsible  for 
the  total  management  of  the  newspaper. 

This  is  not  a  training  job.  It  requires  under¬ 
standing  and  some  experience  in  all  depart¬ 
ments,  as  well  as  assistant  general  mana¬ 
gership  or  equivalent. 

If  you  'eel  you  have  the  years  of  experience  we 
require  and  are  ready  and  willing  to  manage  a 
total  newspaper,  please  apply  immediately. 
This  is  an  excellent  opportunity  if  you  are  the 
right  general  manager. 

Please  send  resume  to  Box  2420,  Editor  & 
Publisher. 


PUBLISHER  for  small  Zone  6  daily.  Must  have 
solid  advertising,  news  background.  Good 
opportunity  for  chain-trained  person  tired  of 
bureaucracy.  Must  have  references  and  proof  of 
performance  as  working  newspaper  person. 
Stock  ownership  possible  for  producer.  Paper 
being  purchased  by  a  veteran  publisher.  Ed 
Livermore,  Sr,  (918)  224-5189,  morningonly. 


ADVERTISING 


ATTRACTIVE  New  England  location.  Group  of 
newspapers  has  opportunity  for  aggressive 
goal-oriented  individual.  The  person  we  are 
rooking  for  must  be  strong  on  planning,  orga¬ 
nization,  motivation,  training  and  most  of  all 
results.  Position  offers  competitive  benefit 
package  and  room  for  growth.  Send  resume, 
salary  requirements  and  references.  Replies 
held  in  strict  confidence.  Box  2248,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
For  growing  20,000  daily.  Attractive  and  chal¬ 
lenging  New  England  market  place.  Lively 
stafi-^  sales,  4  art/layout,  5  classified.  Ac¬ 
tive,  independent  ownership  offers  incentives 
and  encourages  your  input  as  part  of  a  young 
aggressive  management  effort.  Must  have 
strong  management  experience  and  organiza¬ 
tional  skills.  Send  comprehensive  resume  in 
confidence  to  Box  2324,  Editor  &  Publisher. 


ADVERTISING  SALES  POSITION  in  Zone  8.  A 
weekly  publication.  Send  simple  resume  and 
commission/salary  requirements  to  Box  2336, 
Editor  &  Publisher. 


AD  DIRECTOR  position  soon  to  open  on  top 
quality  Zone  6  daily.  Booming,  up-scale  mar¬ 
ket.  $28,000.  One  of  Sunbelt's  bestcities.  Box 
2340,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER  OR  DIREC' 
TOR  wanted  for  a  Connecticut  newspaper  in  a 
rapidly  growing  suburban/rural  area.  We  offer 
significant  potential  for  career  advancement. 
Send  resume  to  J  MacDonald,  54  East  64th  St, 
New  York  NY  10021. 


ADVERTISING  MANAGER— Southern  Wiscon¬ 
sin  shopper.  Excellent  opportunity  for  ex- 
periened  promotionally  oriented  person  with 
proven  growth  record,  and  capable  of  staff 
motivation  and  training.  Send  resume  to  Box 
2414,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  with  strong  lead¬ 
ership  and  organizational  skills  is  needed  to 
supervise  the  advertising  departments  of  a 
group  of  8  strong  weekly  newspapers.  Good 
track  record  a  must.  Excellent  area,  benefits 
and  potential.  Salary  negotiable.  Please  send 
information  to  Roslyn  Denard,  The  Princeton 
Packet,  PO  Box  350,  Princeton  NJ  08540. 


ADVERTISING  MANAGER 
Hard-working  promotionally-oriented  manager 
for  Zone  5  county-seat  newspaper.  Must  Tie 
able  to  train  and  motivate  staff  of  4.  Send  re¬ 
sume  and  salary  history  to  Box  2417,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  for  13,000  daily  located  in  Pendleton, 
Oregon.  Independent  newspaper  with  excellent 
benefits  including  profit  sharing.  Sll  front-end 
system  in  operation  2  years.  We  believe  in 
allowing  department  heads  to  run  their  depart¬ 
ments.  Here's  your  chance  to  prove  what  you 
are  capable  of  doing.  Contact  Marv  Anderson, 
Advertising  Director,  PO  Box  1089,  Pendleton 
OR  or  call  (503)  276-2211. 


CLASSIFIED  OUTSIDE  SALES 


Opening  anticipated  in  60  days  on  quality 
Midwestern  medium-size  daily.  Starting  com¬ 
pensation  from  $15,000  to  $19,000  depend¬ 
ing  on  experience.  Apply  in  confidence  to  Box 
2378,  Editor  &  Publisher.  All  applicants  will  be 
acknowledged.  Equal  opportunity  employer. 


CHALLENGING  OPPORTUNITY  for  advertis¬ 
ing/marketing  director  located  in  competitive 
eastern  Ohio  market  on  daily-Sunday  combina¬ 
tion  of  24,500.  College  or  equivalent  training 
plus  experience  required.  Strong  people 
oriented  person  preferred.  Send  resume  and 
salary  history  to  RC  Dix,  Publisher,  Times  Lead¬ 
er,  Martins  Ferry  OH  43935. 


DISPLAY  SALES 
REPRESENTATIVE 

We  are  expanding  our  display  sales  staff.  If  you 
are  interested  in  selling  newspaper  advertising 
space  for  our  dominant  suburban  weekly  news¬ 
paper  chain,  this  is  an  excellent  opportunity  for 
you.  Past  newspaper  sales  experience  is  re¬ 
quired  accompanied  by  a  related  education 
background.  Ability  to  layout  ads  is  also  help¬ 
ful.  We  offer  good  salary  and  benefit  package 
including  dental  insurance.  If  interested  in 
joining  our  rapidly  growing  newspaper  chain  as 
a  member  of  our  sales  staff  please  call  or  write 
Pioneer  Press,  Inc,  1232  Central  Av,  Wilmette 
IL  60091;  (312)  251-4300.  A  subsidiary  of 
Time  Inc.  EOE-M/F. 


FULL  OR  PART  TIME  advertising  sales  job 
available  on  Florida  newspaper.  Salary  or  com¬ 
mission  setup.  Send  full  resume  to  Box  2366, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Wanted  in  35,000  afternoon  daily  and  Sunday 
newspaper  to  head  7  person  staff.  Experience 
must  include  management  in  training,  promo¬ 
tion,  motivating  and  meeting  goals.  Must  be 
able  to  thrive  in  a  competitive  market  located  in 
Kansas. 

Salary  commensurate  with  experience  plus 
liberal  txinus  system.  Benefits  include  health 
and  life  insurance  plan,  vacation  and  sick  leave 
benefits  as  well  as  profit  sharing  program. 

Send  resume  to  Box  2245 
Editor  &  Publisher 


SALES  representative  who  can  teach,  to  be  ad 
manager  for  Zone  5  college  paper.  $14,000 — 
$15,000.  Box  2410,  Editor  &  Publisher. 


TRAVEL  ADVERTISING  specialist  for  one  of  the 
leading  metropolitan  papers  in  Zone  2. 
Newspaper  advertising  sales  experience  a 
must,  and  experience  in  the  travel  field  highly 
desirable.  Attractive  salary  and  extensive  fringe 
program.  Write  in  complete  confidence  to  Box 
2361,  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

For  45,000  circulation  daily  newspaper  in  the 
Orange  County  Beach  area  of  southern  Califor¬ 
nia.  It  you  are  an  energetic,  innovative  person 
with  good  tetohone  room  experience,  come 
grow  with  us.  Excellent  company  benefits  and 
opportunity  for  advancement.  Salary  com¬ 
mensurate  with  experience.  Send  resume  and 
salary  history  to  Nita  Folsom,  Orange  Coast  Dai¬ 
ly  Pilot,  PO  Box  1560,  Costa  Mesa  CA  92626 
or  you  may  call  me  direct,  (714)  642-5678. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Sacramento  Bee,  a  215,000  circulation 
morning  newspaper  in  a  competitive,  fast¬ 
growing  top  50  market,  is  seeking  a  classified 
advertising  manager  with  proven  professional 
skills  to  lead  a  phone  sales  staff  of  50  and 
outside  sales  staff  of  10.  Volume  is  in  excess  of 
2.8  million  ads  per  year. 

Previous  managment  experience  required.  Ex¬ 
cellent  opportunity  and  challenge  for  highly 
motivated,  results  oriented  individual. 

Salary  open.  Excellent  fringe  benefits.  All  re¬ 
plies  will  be  held  in  strict  confidence.  Send 
letter  and  resume  to:  George  Carey,  Personnel 
Director,  Sacramento  Bee,  PO  Box  15779, 
Sacramento  CA  95813. 

An  Equal  Opportunity  Employer 


FLORIDA 

Advertising  manager.  5-day  daily  plus  TMC 
weekly  needs  aggressive  promotion  minded  pro 
who  can  sell  and  train  ad  staff.  Call  Harlan 
Phillips,  (904)  796-4925. 


GROWING  SHOPPER  needs  professional  ad 
sales  person  who  can  work  with  regional  and 
local  accounts.  Good  salary  and  high  incentive 
Ian  and  benefits.  $20,000  should  be  easy, 
one  3.  Send  resume  and  availability.  Box 
2365,  Editor  &  Publisher. 


IF  YOU  ARE  READY  to  move  up  this  may  be 
where  you  can  make  a  name  for  yourself.  Small 
underdeveloped  Ohio  daily  in  nice  locality 
needs  an  aggressive  advertising  manager.  Sal¬ 
ary  $20,000  plus  good  incentives.  Send  re¬ 
sume  to  Box  2377,  Editor  &  Publisher. 


ARTIGRAPHICS 


EDITORIAL  ARTIST 

The  Ft  Lauderdale  News  &  Sun  Sentinel  seeks 
experienced  editorial  artist  to  join  aggressive 
new  graphics  department.  Must  have  extensive 
background  in  the  production  of  maps,  charts, 
illustration,  layout  and  design,  in  black  and 
white  and  color.  Good  communication  skills 
essential.  Excellent  working  conditions,  pay 
and  benefits.  Please  send  resume,  samples, 
and  salary  history  to: 

Ft  Lauderdale  News  &  Sun  Sentinel 
Employment  Manager 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
An  Equal  Opportunity  Employer 


CIRCULATION 


DISTRICT  MANAGER 
SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  allo¬ 
wance  and  excellent  fringe  benefits.  If  you  are  a 
PRO  looking  for  a  challenge  with  advancement 
opportunities  call  Mr  Roach  collect  at  (213) 
241-4141. 


GRAPHICS  ARTIST 

The  Los  Angeles  Times  seeks  a  graphics  artist, 
preferably  with  editorial  background,  for  ex¬ 
panding  graphics/art  department.  Must  be  a 
strong  conceptual  thinker  who  can  provide 
creative  ideas  for  maps,  graphs  and  illustra¬ 
tions.  Must  be  experienced  in  layout  and  de¬ 
sign,  and  able  to  work  directly  with  editors  on  a 
daily  basis.  Please  submit  a  complete  resume 
in  confidence  to  Personnel  Dept,  (graphics,  Los 
Angeles  Times,  Los  Angeles  CA  90()53. 
Selected  applicants  will  be  contacted  for  inter¬ 
views  and  programs. 

LCJS  ANGELES  TIMES 
equal  opportunity  employer 


MAGAZINE  DESIGNER/PRODUCTION 
MANAGER 

Award-winning,  twice  weekly  needs  design 
conscious  person  to  take  complete  responsibil¬ 
ity  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people'^^orientetTman- 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere  Write  Box  2109,  Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION 
PROMOTION  MANAGER 


Management  position  with  one  of  the  fastest 
growing  metropolitan  newspapers  in  the  United 
States,  located  in  northern  California.  Respon¬ 
sibilities  include  development  of  programs  to 
motivate  district  managers  and  carriers,  provid¬ 
ing  support  for  carrier  recruitment,  award  prog¬ 
rams  and  other  functions  relating  to  promotion. 

Salary  commensurate  with  experience — excel¬ 
lent  benefits. 

To  apply  send  resume  and  salare  requirements 
to  Oakland  Tribune/Eastbay  TODAY,  Personnel 
Department,  PO  Box  24304,  Oakland  CA 
94623.  Equal  opportunity  employer. 

SALES  MANAGER 

Medium  size  daily.  Zone  2.  We  are  seeking  an 
agwessive  creative  individual  to  head  all  cir¬ 
culation  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  in  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 
2418,  Editor  &  Publisher. 

ZONE  4 

Immediate  opening  for  a  circulation  manager 
for  a  growing  and  progressive  PM  daily  located 
in  a  very  desirable  Zone  4  area.  The  individual 
we  are  seeking  must  be  aggressive  and  possess 
strong  leadership  skills.  Candidates  for  this 
position  should  be  promotion  orientated  and 
have  a  proven  track  record  for  circulation  gains. 
Qualified  applicants  must  have  middle  man¬ 
agement  circulation  experience  preferrably 
complimented  with  a  degree  in  business  or 
marketing.  Salary  commensurate  with  experi¬ 
ence  plus  company  transportation.  Send  re¬ 
sume  and  cover  letter  outlining  accomplish¬ 
ments  to: 

L  0  Coffin 
Personnel  Director 
Palm  Beach  Newspapers  Inc 
2751  S  Dixie  Mwy 
West  Palm  Beach  FL  33402 
An  Equal  Opportunity  Employer 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
TEXT  PROCESSING  OPERATIONS 
Large  metropolitan  daily  and  Sunday  newspap¬ 
er  in  Zone  2  seeking  a  manager  with  strong 
communication  skills  to  direct  a  large  180  VDT 
text  processing  computer  operation.  Experi¬ 
ence  with  medium  and  large  scale  DEC  systems 
required.  Knowledge  of  the  UNIX  operating  sys¬ 
tem  and/or  the  C  programming  language  desir¬ 
able.  Salary  negotiable  and  commensurate 
with  experience.  Comprehensive  fringe  benefit 
program  is  provided  with  advancement  oppor¬ 
tunities.  Send  detailed  resume  and  salary  his¬ 
tory  to  Box  108,  The  Washington  Star,  225 
Virginia  Av,  SE,  Washington  DC  20061.  All 
replies  held  in  strict  confidence. 


ARTS  EDITOR— Growing  45.000-PM  has 
opening  for  writer  who's  at  home  covering  major 
Santa, Fe  opera/classical  music  seasons  as  well 
as  writing  reviews/features  on  films,  galleries 
and  civic  theatre.  Send  resume,  clips  to  Man¬ 
aging  Editor,  Tribune,  Drawer  T,  Albuquerque 
NM  87103. 


BUSINESS  EDITOR 

Unique  new  Zone  2  business  tabloid  seeking  an 
editor.  Solid  business  writing  experience 
essential.  Other  duties  include  magazine  lay¬ 
out  and  supervision  of  staff  and  stringers.  Posi¬ 
tion  offers  immediate  challenge  and  opportun¬ 
ity.  Box  2338,  Editor  &  Publisher. 


BE  PART  of  the  excitement  as  an  afternoon 
paper  goes  morning  August  1.  We're  8000  in 
circulation  and  looking  for  strong  general 
assignment  reporters  interested  in  hard  work 
and  all  the  freedom  they  can  handle.  If  you 
think  you  are  good  enough,  send  a  resume  and 
clips  to  Box  2339,  Editor  &  Publisher. 


ROCKY  MOUNTAIN  AREA 
NEWS  EDITOR  for  6400  twice  week¬ 
ly,  potential  daily.  Good  staff,  VOTa, 
photo-oriented,  graphic  award  win¬ 
ner.  Excellent  pay  and  benefits.  Send 
resume  and  references  immediately  to 
Box  2421,  Editor  &  Publisher. 


HELP  WANTED 


ASSISTANT  EDITOR 

California  daily  newspaper  is  seeking  an  experi¬ 
enced  assistant  editor  with  a  strong  back¬ 
ground  in  graphic  design.  We  are  100,000- 
plus  circulation  daily  newspaper  preparing  to 
move  forward  into  the  '80s  and  beyond.  The 
individual  we  are  seeking  should  have  experi¬ 
ence  in  newsroom  management  and  be  able  to 
offer  a  strong  background  in  creative  graphics. 
Please  send  resume,  samples  of  previous  work 
and  salary  requirements  to  Box  2320,  Editor  & 
Publisher. 


ASSISTANT  EDITOR 


Employee  magazine,  pharmaceutical  industry. 
Must  have  good  reportorial,  writing  and  photo¬ 
graphy  skills,  ability  to  meet  deadlines,  and  the 
familiarily  with  the  production  process.  Mini¬ 
mum  2  years  experience,  good  references  and 
journalism/public  relations  education  prefer¬ 
red.  Send  resumes  which  must  include  current 
salary  to  Box  2393,  Editor  &  Publisher. 


BUSINESS  EDITOR 


Sought  by  major  metropolitan  (2.9  million  per¬ 
sons)  daily  in  Zone  5.  Strong  business,  econo¬ 
mics,  financial  and  accounting  background 
(preferably  acquired  in  journalism)  required  to 
lead  staff  of  11.  Other  necessary  attributes: 
makeup  and  layout  experience,  flair  for  feature 
writing  and  a  clear  recognition  that  good  busi¬ 
ness  reporting  is  a  growing  area  of  interest  for 
all  readers  and  therefore  must  be  as  wide- 
ranging,  interesting  and  comprehensive  as 
possible.  Send  resume  and  samples  of  clip¬ 
pings  to  Box  2389,  Editor  &  Publisher. 

BUREAU  CHIEF 

The  Cedar  Rapids  Gazette  is  expanding  its  re¬ 
gional  news  coverage  with  a  northeast  Iowa 
bureau  in  Oelwein.  Job  responsibilities  are:  de¬ 
velop  news  sources,  reporting,  feature  stories 
and  ideas,  photography.  Qualified  candidate 
must  have  3  years  news  and  reporting  experi¬ 
ence,  familiarity  with  area  helpful.  Send  re¬ 
sume  and  writing  samples  to  Personnel,  The 
Gazette,  PO  Box  511,  Cedar  Rapids  I A  52406. 
An  equal  opportunity  employer. 


CITY  EDITOR 

You're  strongest  personal  asset  is  the  ability  to 
manage  and  motivate  a  lean  staff  of  10  repor¬ 
ters.  'tou  anticipate  news  and  know  your  news¬ 
paper's  real  strength  is  lively,  local  reporting. 
You  appreciate  good  graphicsand  design,  mod¬ 
ular  makeup,  solid  and  snappy  headlines.  Sal¬ 
ary  in  mid  $20's  with  excellent  benefits.  Zone 
2.  Send  resume  with  3  of  your  best  papers  to 
Box  2401,  Editor  &  Publisher. 


COPY  EDITOR — Southern  New  England  AM 
daily  seeks  news  person  with  minimum  of  1 
year  daily  experience  for  position  on  4  person 
copy  desk,  ^me  desk  experience  preferred. 
Send  letter,  resume  to  Box  2341,  Editor  & 
Publisher. 


EDITOR — To  assume  writing/editing  responsi¬ 
bility  for  business  section  of  award-winning 
national  furniture  newspaper,  must  be  proven 
communicator,  able  to  analyze  financial  posi¬ 
tions  of  companies  and  produce  business  stor¬ 
ies  of  interest  to  top-level  executives  in  indus¬ 
try.  Resume,  salary  requirements  tO:  PO  Box 
2754,  High  Point  NC  27261. 


EDITOR 

Weekly  newspaper  in  picturesque  small  county 
seat  town  in  upper  peninsula  of  Michigan  look¬ 
ing  for  person  inclined  toward  small  town  jour- 
n^ism.  Must  have  sincere  enthusiasm  for 
small  town  people  and  their  activities.  Send 
brief  resume  to  Vacationland  Enterprises,  Inc, 
PO  Box  150,  Crystal  Fall  Ml  49920. 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 

Ready  tor  a  challenge?  We've  got  one.  We  re 
looking  for  our  first  business  editor,  someone 
who  understands  business  and  can  write  quick¬ 
ly,  accurately  and  completely  about  it.  If  you 
are  that  person,  we  invite  you  to  join  our 
44, (KX)  circulation,  7  day  daily  as  a  pioneer  for 
solid  business  reporting.  If  you're  looking  for  a 
place  to  relax,  this  isn't  it.  You'll  be  writing 
about  every  phase  of  business  from  new  store 
openings  to  Tennessee's  largest  industry.  Rush 
your  resume,  some  clips,  salary  background 
and  expectations  to:  D^nis  Dible,  Managing 
Editor,  Kingsport  Times-News,  PO  Box  479, 
Kingsport  TN  27662.  No  teleohone  calls. 


COPY  EDITORS 

The  Times  Herald-Record,  a  70,(XX)  circula¬ 
tion  morning  tabloid  65  miles  northwest  of  New 
York,  has  openings  on  its  11-person  copy  desk. 
We  demand  concise  editing,  bright  hemlines 
and  attractive  layouts  under  ti^t,  4-edition 
deadlines.  We  prefer  experience,  but  base  our 
hiring  on  talent.  Applicants  should  send  cover 
letters,  work  samples  and  resumes  to:  Person¬ 
nel  Director,  The  Times  Herald-Record,  40 
Mulberry  St,  Middletown  NY  10940.  An  equal 
opportunity  employer. 

COPY  DESK  CHIEF 

Experienced  editor,  skillful  manager,  patient 
teacher.  We  need  a  leader  who  can  bring  a  copy 
desk  of  seasoned  veterans  and  bright  young 
people  through  the  transition  to  the  latest  and 
best  in  front-end  systems,  who  can  be  the  key 
factor  in  a  campaign  to  raise  standards  until 
ours  is  truely  among  the  best-edited  dailies  in 
the  nation,  who  can  help  develop  and  imple¬ 
ment  the  style  and  design  changes  that  will  turn 
a  thorough  news  report  into  a  highlite  of  the 
reader's  day.  Zone  3.  130,(X)0  AM,  210,000 
Sunday.  Box  2406,  Editor  &  Publisher. 

EXPANDING  WEST  TE)(AS  PM  seeks  solid  desk 
people  to  join  in  the  rebirth  of  its  staff  and 
makeup.  Flair  for  layout  and  solid  copy  editing 
background  desired.  Professional  experience 
preferred,  but  will  consider  cream-of-the-crop 
recent  grads  with  extensive  college  newspaper 
background.  We  are  nearing  50,000  circula¬ 
tion  on  Sundays  and  need  copy  editors  who 
want  to  grow  in  a  challenging  atmosphere. 
Good  pay  and  benefits,  ideal  climate.  Send 
resumes  to  Jim  Welsh,  Managing  Editor,  The 
Odessa  American,  PO  Box  2952,  Odessa  TX 
79760. 


HELP  WANTED 


COLUMNIST 

Wanted:  (>>lumnist  for  feature  section  of  major 
metropolitan  newspaper.  Individual  must  be 
capable  of  providing  3-day-a-week  column 
covering  a  diverse,  booming,  cosmopolitan 
community.  Looking  for  bright,  witty  style  with 
a  flair  for  people.  Please  send  resume,  salary 
historyandworksamplesto  Box  2381.  Editor& 
Publisher.  An  equal  opportunity  employ. 


CITY  EDITOR — Award-winning,  medium  sized 
daily  in  New  Jersey  looking  for  imaginative, 
reliable  city  editors.  Good  opportunity  Ux  assis¬ 
tant  city  editor  or  bureau  manager  looking  for 
advancement.  Box  2390,  Editor  &  Publi^ier. 


FROM  DAY  ONE 

We're  putting  together  a  new  newspaper  in 
Zone  2  and  we  need  a  few  good  editors:  make 
that  super  editors.  We're  looking  for  5  years 
experience,  minimum.  We're  looking  for  bold, 
aggressive  layout  ability.  We're  looking  for  en¬ 
terprise.  We're  looking  for  leaders.  If  you  don't 
fit  the  bill,  don't  waste  your  stamps  and  our 
time.  Box  2337,  Editor  &  Publisher. 

FOOD  JOURNAL 

Interviews  tor  editorial  opening  in  Zone  5  with 
food  trade  journal .  Business  writing  experience 
preferred,  but  not  necessary.  Send  reply  to:  Box 
2385,  Editor  &  Publisher. 

GROUP  EDITOR 

Award-winning  California  daily  and  weekly 
newspaper  group  is  seeking  a  to^notch  editor/ 
manager  to  oversee  its  overall  news/editorial 
operations.  The  individual  we  seek  should  be  a 
high  caliber  professional  with  management  ex¬ 
perience  in  all  phases  of  news/editorial  opera¬ 
tions  of  medium  or  large  size  daily  newspapers 
and  have  a  thorough  understanding  of  profes¬ 
sional  management  concepts.  Please  send  your 
salary  history  and  resume  to  Box  2319.  Editor 
&  Publisher. 

GENERAL  NEWS  and  teature  job  opening  in 
Florida  weekly.  Send  full  resume  to  Lake  Wales 
NEWS,  PO  Box  31.  Lake  Wales  FL. 

IDYLLIC  southern  California  coastal  area,  re¬ 
porter-photographer  needed  for  quality  weekly. 
J200  a  week  to  start.  Box  2383.  Editor  &  Pub¬ 
lisher. 


EDITOR-PRODUCTION  person  for  busy  Long 
Island  pr  office:  proven  editorial  skills;  know/ 
experience  production  methods/technologies; 
dealing  with  printers:  paste-up  abilities.  Re¬ 
sume/salary  history  to  Box  2368,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  for  student  operated 
thrice  weekly  university  newspaper.  Must  have 
solid  understanding  and  experience  in  alt  de¬ 
partments  and  be  both  profit  and  student 
oriented.  Minimum  requirements  include  de¬ 
gree  and  3  to  5  years  newspaper  experience. 
Salary  range  from  $16,575  to  $23,225  de¬ 
pending  upon  qualifications  and  experience. 
Send  resume  to  Thomas  E  Coyne,  Vice  Presi¬ 
dent  for  Student  Services,  Western  Michigan 
University,  Kalamazoo  Ml  49008.  WMU  is  an 
EEO/AA  employer. 


LARGE  METRO  afternoon  paper  needs  aggres¬ 
sive.  talented  editorial  management  personnel 
with  excellent  skills  in  graphics,  page  layout. 
Sunday  feature  and  hard  news  editing. 
Excellent  opportunity  to  join  one  of  America's 
most  innovative  newspapers.  If  you  are  looking 
for  unlimited  opportunity,  plus  and  exciting 
challenge,  send  your  resume  to:  Box  2395. 
Editor  &  Publisher 


LARGE  METRO  afternoon  paper  needs  aggres¬ 
sive  managing  editor  and  assistant  managing 
editor. 

If  you  are  aggressive,  have  experience  with  un¬ 
ions.  and  are  looking  for  an  exciting  challenge 
that  can  lead  to  further  advancement  within  the 
next  2-3  years,  send  your  resume  to  Box  2394, 
Editor  &  Publisher. 


$1,000  REWARD 

if  you  can  capture  a  lively,  imaginative,  experienced  and  energetic 
editorial  executive  for  the  New  York  or  Montreal  headquarters  of 
GLOBE,  America's  fastest-growing  (and  most  dynamically  respon¬ 
sible)  weekly  tabloid.  Top  salaries  for  the  right  people.  The  reward  is  in 
cash.  Maybe  YOU  are  the  person  we  want  —  in  which  case  you  can  be 
both  the  captor  AND  the  prize  —  and  richer  for  it. 

Write:  Executive  Editor,  GLOBE, 


220  E  42nd  Street, 
Suite  2800, 

New  York,  NY  10017 


1440  St.  Catherine  St.  West, 
or  Suite  625, 

Montreal,  Quebec  H3G  1S2 


COMPLETE  NEWSPAPER 
STAFF  WANTED 

Expanding  weekly  needs  to  in¬ 
crease  staff  by  20  people  im¬ 
mediately.  Starting  second  news¬ 
paper  soon.  Positions  available: 

General  Manager 
Managing  Editor 
Copy  Editor 
Pfiotoioumallst 
Advertising  Sales 
Production 
Typesetting 
Circulation 

Washington's  largest  circulation 
weekly  newspaper.  Good  pay 
based  on  experience  plus  com¬ 
pany  benefits.  If  you  don't  mind 
working  in  the  boondocks  this  is 
an  excellent  opportunity.  Send 
resume  or  telephone: 

C.  Campbell 
The  Tribune 
2011  E  4th  Plain  Blvd 
Vancouver  WA  98661 
(206)684-6965 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


MANAGING  EDITOR 

Who  can  produce  THE  BEST  20M  to  SOM  cir¬ 
culation  six-day  daily  in  the  United  States.  (We 
may  settle  for  one  who  can  produce  one  of  the 
three  best).  Northern  location  frontier  which  is 
growing  substantially  each  year.  Physical 
plant,  equipment  and  caliber  of  staffers  well 
above  average.  Opportunity  to  participate  in 
ownership  (we  are  locally  owned)  for  the  person 
who  proves  capable  of  filling  the  job  the  way  we 
want  it  filled.  Box  2310,  Editor  &  Publisher. 


MAKEUP  EDITOR— Excellent  knowledge  of 
the  production  process  and  strong  copy  editing 
skills  are  required  for  our  newly  created 
"makeup  editor"  position.  We  need  a  person  to 
spend  half  of  each  shift  on  the  composing  room 
floor  to  oversee  preparation  of  news  pages  and 
work  the  rest  of  the  time  on  the  VDT  copy  desk 
at  our  fast  paced  competitive  AM  daily.  If  you 
think  you're  a  top  contender,  send  resume,  sal¬ 
ary  history  and  a  brief  letter  discussing  your 
goals  immediately  to  Howard  Weaver,  Manag¬ 
ing  Editor,  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 


MANAGING  EDITOR  and  reporters  wanted  for 
aggressive  weekly  in  affluent  Hamptons.  Write 
The  Sun,  Box  AP,  Main  St,  Bridgehampton  NY 
11932. 


EXPERIENCED  REPORTER  to  cover  Congress/ 
Federal  agencies  for  growing  wire  service. 
Strong  experience  on  dailies  or  wires  a  must. 
Send  clips,  resume  to  States  News  Service, 
316  Pennsylvania  Av,  SE,  Washington  OC 
20003.  (202)  546-7500,  extension  30. 


NEWS  EDITOR— Northern  California  daily 
27 ,000  seeks  an  experience  hard-nosed  leader 
and  teacher.  Position  offers  A-1  fringe  benefits 
and  permanency  in  a  beautiful  family-type 
vowing  university-junior  college  community. 
Excellent  climate  with  mild  winters.  An  oppor¬ 
tunity  to  work  with  the  latest  electronic  news 
system  for  the  person  who  boasts  sound  journa¬ 
listic  fundamentals  and  skills,  stability,  a  con¬ 
cern  for  local  news  coverage  and  an  ambition  to 
progress.  Box  2416,  Editor  &  Publisher, 


OHIO  8000  daily  seeks  sports  editor  with  writ¬ 
ing  and  layout  experience.  Job  open  June  15. 
$200  to  $250  per  week.  No  applications  after 
June  1.  Box  2328,  Editor  &  Publisher. 


MANAGING  EDITOR 

Pickup  Van  &  4WD,  a  nationwide  off-roading 
publication  is  looking  for  a  managing  editor,  if 
you've  got  solid  journalistic  capabilities  includ- 
inga  degree  in  journalism  and  at  least  3  years  of 
publications  experience  and  if  you're  in¬ 
terested  in  off-roading  and  four  wheel  drive 
equipment  then  we'd  like  to  talk  to  you.  Excel¬ 
lent  company  benefits  and  pleasant  Newport 
Beach,  (Jalifornia  location.  Send  resume  in 
confidence  to  Sheila  Lawlor,  CBS  Publications, 
1499  Monrovia  Av,  Newport  Beach  CA  92663, 


NEWS  DIRECTOR  for  small  market  radio  sta¬ 
tion.  Newspaper  experience  preferred.  If  you 
can  gather  and  write  news  with  energy,  send 
resume  to  WRXO/WKRX,  PO  Box  1176,  Rox- 
boro  NC  27573,  AA/EOE. 


NEWS  (layout)  EDITOR  for  street  edition  by 
aggressive  medium-size  daily  on  Florida  coast. 
Must  be  strong  on  graphics,  headlines  and 
sales  grabbers.  Send  resume,  work  samples  to 
Box  2399,  Editor  &  Publisher. 


NEED  TWO  DESIGNERS  to  help  maintain 
award-winning  status  of  paper  in  northeastern 
Pennsylvania.  Understanding  of  typography, 
photography  and  page  design  is  crucial,  illus¬ 
tration  capabilities  a  plus  as  is  news  judge¬ 
ment.  Send  examples  of  work  to  Maureen  De¬ 
cker,  Design  Editor,  The  Morning  Call,  6th  and 
Linden  Sts,  Box  1260,  Allentown  PA  18105. 


RECENT  GRADUATE  who  has  superb  writing 
abilities  and  a  desire  to  learn  all  phases  of 
newspaper  management,  including  sales  and 
production,  needed  by  small  daily  in  Midwest. 
Send  complete  resume  and  letter  about  your¬ 
self  to  Box  2296,  Editor  &  Publisher. 


WASHINGTON  CORRESPONDENT— Reporter/ 
feature  writer  with  at  least  5  years  experience 
sought  by  organization  requiring  serious  cover¬ 
age  of  both  domestic  and  foreign  affairs.  Send 
resume,  references,  clips  to  Box  2419,  Editor 
&  Publisher. 


WRITERS/JOURNALISTS  are  needed  for  a 
Connecticut  newspaper.  Requirements:  strong 
skills  and  an  interest  in  covering  a  rapidly  grow¬ 
ing  suburban/rural  area.  Plezse  send  resume 
and  writing  samples  to:  J  MacDonald,  54  East 
64th  St,  New  York  NY  10021. 


?  Writer/ 
:  E<^tor 


Dow  Jones  &  Company,  Inc.,  publishers  of  The  Wall 
Street  Journal,  is  seeking  a  writer/editor  with  experi¬ 
ence  in  financial  markets  for  its  expanding  interactive 
electronic  publishing  venture.  The  position  will  be  lo¬ 
cated  in  our  Pirinceton,  New  Jersey  facility. 


Duties  will  include  developing  and  producing  financial 
news  data  bases  for  in-line  retrieval  using  the  resources 
of  The  Wall  Street  Journal  and  other  Dow  Jones  publica¬ 
tions,  as  well  as  outside  material. 


The  successful  candidate  must  be  experienced  at  cover¬ 
ing  financial  markets  and  have  demonstrable  writing 
and  editing  skills.  VDT  experience  would  be  useful. 


We  offer  growth  potential,  attractive  salaries  and  excel¬ 
lent  benefits. 


If  you  meet  the  requirements  as  stated,  please  forward  a 
detailed  resume,  including  salary  history  and  repre¬ 
sentative  clippings  in  confidence  to: 

PERSONNEL  MANAGER 
DOW  JONES  &  COMPANY,  INC. 

PO  BOX  300 

PRINCETON,  NEW  JERSEY  08540 
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REPORTER-EDITOR  for  two  papers  in  10- 
newspaper  suburban  group.  Must  have  at  least 
2  years  experience.  Must  have  sophisticated 
knowledge  of  layout  and  VDTs  and  be  able  to 
direct  young  news  staff.  Send  resume,  samples 
to  Dan  Hopwood,  5505  Cheviot  Rd,  Cincinnati 
OH  45239. 


REPORTER  to  handle  local  lifestyle  news  and 
features  for  South  Carolina  university  town 
quality  weekly.  Will  consider  recent  J-school 
graduate.  Must  be  able  to  produce.  Send  com¬ 
plete  details.  Box  2411,  Editor  &  Publisher. 


REPORTER  who  can  handle  assignments  for 
weekly.  This  west  Tennessee  newspaper  is  fix¬ 
ing  to  grow,  and  we  need  someone  who  wants  to 
grow  with  us.  If  you  can't  get  along  with  people 
and  need  to  be  told  what  to  do,  save  your  18 
cents.  Otherwise,  send  clips,  resume,  require¬ 
ments  to  Dyer  CountyTennessee,  Box87,  New- 
bern  TN  38059. 


SEEK  NIGHT  EDITOR,  5  day  daily,  good 
makeup  and  reporting.  Democrat  Pilot,  Festus 
MO.  Contact  Jack  Lovelace,  Box  309;  (314) 
937-9811.  Immediate  opening. 


WE'RE  LOOKING  FOR  TOP  journeyman  staff 
writers  to  perform  on  a  prize-winning  metro 
daily  in  the  Southwest.  Don't  apply  unless 
you've  got  at  least  5  years  in  the  trenches.  Box 
2402,  Editor  &  Publisher. 


STAFF  WRITER — Trade  organization  in  the 
food  field  needs  good,  hard-working  writer — 
press  releases,  news  stories,  feature  articles, 
etc.  Some  knowledge  of  wine  helpful  but  not 
essential.  What  is  essential  is  ability  and  ex- 

Cerience— 3  to  5  years  professional  writing, 
ocated  in  northern  California,  congenial  stafL 
good  working  conditions,  good  fringe  benefits, 
non-profit  organization.  Please  send  resume 
and  three  samples  of  recent  work  to  Box  2359, 
Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


PHOTOJOURNAUSM 


SPORTSWRITER/DESKPERSON  needed  for 
Zone  2  medium-size  daily.  Applicants  must 
have  solid  English  skills  and  be  able  to  produce 
quick,  clean  copy.  Some  layout  and  copy  edit¬ 
ing  experience  desired.  Box  2391  Editor  & 
Publisher. 


WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,000-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
country.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  2321 ,  Editor  & 
Publisher. 


PERFORMING 
ARTS  WRITER 


The  Tampa  Tribune  is  looking  for  an  experi¬ 
enced,  top-notch  journalist  to  cover  the  grow¬ 
ing  music,  dance,  opera,  and  theatre  scene  in 
our  booming  market.  Duties  will  range  from 
covering  the  development  of  a  $48  million  per¬ 
forming  arts  center  to  writing  feature  stories 
and  critical  reviews.  Send  clips  and  resume  to 
Judy  Hamilton.  Features  Editor,  PO  Box  191, 
Tampa  FL  33601. 


PHOTO  CHIEF 

Innovative  community  daily  with  strong  emph¬ 
asis  on  photo  presentation  seeks  an  individual 
with  proven  photo,  lavjiut,  communication  and 
organizational  skills.  Person  will  be  responsible 
for  su penrising  1  other  photographer  and  opera¬ 
tion  of  photo  department.  Send  resume,  refer¬ 
ences  and  portfolio  or  tearsheets  to  Personnel 
Manager,  Walla  Walla  Union  Bulletin,  PO  Box 
1358,  Walla  Walla  WA  99362.  An  equal  oppor¬ 
tunity  employer. 


PRODUCTION 


PREP  FOREMAN— NIGHTS.  Northern  Califor¬ 
nia  non-heatset  web  company  is  seeking  an 
experienced  cameraperson-stripper  to  work 
with  and  supervise  our  night  camera  crew.  This 
person  must  be  conscientious  and  deadline 
conscious.  Send  resume  and  salary  require¬ 
ments  to  FP  Press,  37428  Centralmont  PI, 
Freemont  CA  94536. 


WORKING  production  manager/pressperson  to 
manage  all  departments  for  small  daily-weekly 
group  near  Denver.  Must  be  a  mature  depend¬ 
able  self-starter  who  can  accent  full  responsi¬ 
bility  for  composition  (ad  markup  on  CRT), 
camera.  Goss  press  and  mailroom.  A  unique 
growth  opportunity  for  person  who  can  train, 
motivate  and  manage  people.  Excellent  salary 
potential.  A  profit  sharing  company.  A  newly 
created  position.  Send  resume  with  letter  stat¬ 
ing  objectives  and  availability  to  Jerry  Brock, 
Daily  News-Press,  PO  Box  1116,  Castle  Rock 
CO  80104. 


PRODUCTION  MANAGEMENT 
OPPORTUNITIES  IN  STRONG 
FLORIDA  GROWTH  MARKET 

Our  rapid  growth  has  created  two  outstanding  career  opportunities  in 
our  Production  Division.  The  successful  candidate  must  have  well 
developed  management  skills,  the  ability  to  build  and  maintain  a  strong 
management  team,  results  orientation.  College  degree  is  preferred. 

PRODUCTION  MANAGER 
PRESS-DISTRIBUTION 

This  position  reports  to  the  Production  Manager  and  supervises  200 
employees  through  three  department  managers.  We  require  several 
years  management  experience  with  multi-unit  presses  and  large  mail- 
room  distribution  systems.  Goss  Metro  experience  a  plus. 

PRODUCTION  MANAGER 
PRE-PRESS 

This  position  reports  to  the  Production  Manager  and  supervises  150 
employees  through  three  depar^nt  managers.  We  require  several 
years  management  experience  in  large  pre-press  operation  and/or 
strong  newspaper  systems  background. 

We  offer  excellent  starting  salary,  year  end  bonus,  comprehensive  ben¬ 
efits  plan  and  relocation  expenses.  Interviews  can  be  arranged  at  the 
ANPA  Production  Conference  in  Atlantic  City.  Please  phone  or  send  re¬ 
sume  in  complete  confidence  to; 

S«ntln«l  Star  Company 

Employment  Manager  -  633  N.  Orange  Ave. 
Orlando.  FL  32801  -  Tel;  305/420-5569 

EQUAL  OPPOflTUNITY  EMPLOYER  M/F 
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_ PRODUCTION _ 

COMPOSING  FOREMAN — Strong  experience 
with  front-end  systems.  Southwest  daily  news¬ 
paper  seeks  a  person  for  an  attractive  job  which 
requires  previous  experience  involving  respon¬ 
sibility  for  all  phases  of  work  in  cold  type  com¬ 
posing  room  using  electronic  front-end  system 
for  typesetting.  Starting  salary  upwards  of 
$30,000  depending  on  background  and  pre¬ 
vious  training.  Would  consider  candidate  with 
background  in  front-end  systems  application 
without  newspaper  experience.  Ideal  commun¬ 
ity  and  excellent  working  conditions  with  a  se¬ 
cure  future.  Benefits  include  profit  sharing  re¬ 
tirement,  paid  insurance,  ample  vacation  and 
other  benefits.  Immediate  opening.  Send  com¬ 
plete  resume,  including  previous  experience  to 
Box  2046,  Editor  &  Publisher. 


PUBUC  RELATIONS 


WANTED:  Agricultural  writers  for  Midtown 
Manhattan  ad/pr  agency.  Strong  writing  skills  a 
must.  Agency  ei^ience  a  plus.  Send  resume 
and  samples  to  Bergelt,  605  3rd  Av,  New  York 
NY  10158. 


SYNDICATE  SALESPERSON  wanted  for  major 
syndicate  iocated  in  New  York  metropolitan 
area.  Minimum  2  years  travel  experience  sell¬ 
ing  syndicated  feature  material.  Job  requires 
travel  approximately  20  weeks  per  year  in  East 
Coast  territory.  Send  resume  and  salary  re¬ 
quirements  in  confidence  to  Box  2373,  Editor 
&  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference.  Box  2182, 
Editor  &  Publisher. 


MATURE  PRO  with  young,  aggressive  attitude 
30  years  experience  all  phases  of  newspaper, 
seeking  management  or  ad  sales  work  in  Zones 
3,  4,  6,  7  or  9,  Wife  also  experienced  in  news¬ 
papers.  Available  as  individual  or  mom-pop 
team.  Would  consider  working  partnership.  Box 
2360,  Editor  &  Publisher. 


POSITIONS  WANTED 


ARTIGRAPHICS 


DESIGNER/ILLUSTRATOR  wants  new  chal¬ 
lenges  with  design  conscious  newspaper  or 
magazine.  Experience  in  news  graphics,  edito¬ 
rial  illustration,  bpoeraphy,  keyline  and  photo¬ 
graphy.  Box  2352,  Editor  &  Publisher. 


CIRCULATION 


ATTENTION  NEWSPAPER  GROUPS— If 
there's  a  group  circulation  director  in  your 
plans,  check  me  out!  H  igh  rati  ngs  in  growth  and 
human  relations  at  serveral  prop^ies.  Box 
2387,  Editor  &  Publisher. 


CIRCULATOR — 18  years  experience.  Very 
strong  in  sales,  service,  promotion  and  carrier 
recruiting.  Tom  Conklin:  (814)  838-3220. 


AWARD-WINNING  sportswriter  wants  to  move 
to  100,000  circulation  paper.  Innovative  story 
teller.  Contact  2334,  Editor  &  Publisher. 


AGRICULTURAL  WRITER  wante  work.  Bruce 
Bair,  Box  319,  Terry  MT  59349;  (406)  637- 
2102. 


AGGRESSIVE  young  Boston  sportswriter  seeks 
steady  writing  job  on  medium  daily.  Back¬ 
ground  includes  three  years  sports  editor  of 
college  paper,  extensive  layout  experience, 
copy  editing,  and  ad  sales.  Well  organized  and 
imaginative.  Past  year  spent  freelancing  in  and 
around  Boston.  Covered  ‘81  Boston  Marathon 
while  also  running  in  it.  Will  relocate.  Box 
2413,  Editor  &  Publisher. 


DON’T  FORGET  THIS  VET.  Navy  veteran  and 
May  J-grad  seeks  position  on  daily  as  general 
assignment  reporter,  preferably  the  night  shift. 
Two  years  on  campus  newspapers  as  reporter, 
copy  editor,  news  editor.  Eight  months  as  cor¬ 
respondent  for  community  weekly  and  ten 
months  as  "productive"  AP  stringer.  Willing  to 
relocate.  PO  Box  243,  Pomfret  CT  06258. 


FORMER  PRO  SPORTSWRITER  who  has  done 
several  years  of  award-winning  investigative  re¬ 
porting,  wishes  to  return  to  sports.  Box  2364, 
Editor  &  Publisher. 


HARD-WORKING  REPORTER,  24,  two  years 
weekly  experience  including  Florida  weekly 
editor,  seeks  feature  or  general  assignment 
beat  on  Zone  6  or  8  daily.  1979  journalism 
graduate  with  initiative  and  drive,  skilled  in 
editing,  all  types  of  writing,  photography,  MDT- 
trained.  Presently  employed,  good  references. 
A  Leibmann,  PO  Box  518,  La  Belle  FL  33935; 
(813)  675-0945  nights,  (813)  983-9148 
days. 


MBA  and  J-school  grad  seeks  management  HUNGRY,  young  journalist  seeks  reporting  oi 
position  on  daily  newspaper.  Box  2382,  Editor  editingposition  in  Texas.  Smalldailyorweekly. 
&  Publisher.  VDT  trained.  P  Page,  280  Norway  Av,  Hunting- 

_  ton  WV  25705. 

MANAGER-EDITOR  seeks  com  parable  position 
In  rural  Zones  1, 3  or  5.  Advertising  degree  plus 
five  years  experience.  Strong  in  news,  sales  and 
management.  Production  experience.  Box 
2398,  Editor  &  Publisher. 

PUBLISHER,  AWARD-WINNING  EDITOR  with  k  PCnilFCT 

ability,  experience,  drive,  integrity.  15  years  ntlgULOl 
with  present  daily.  Ownership  change  causing  ..  . 

move.  Fully  experienced.  Top  references.  Mar-  I II  111  I 

ried.  53.  Zone  2,  3,  5.  Box  2308,  Editor  &  '  ” 

_  advertisers: 

TOP-NOTCH  ADMINISTRATOR— Seeks  chal¬ 
lenging  management  position  with  Zone  9  daily 
or  weekly  newspaper  as  general  manager  or 

publisher.  Have  the  talent,  the  experience  the  Jq  help  US  expedite  VOUr  ques- 
enthusiasm  and  the  desire.  Gerald  W  Collard,  ..  ,  .  .  P 

40794  Johnston  Av,  Hemet  CA  92343;  (714)  tlOPS,  Claims  and  payments  re- 
652-4487.  parrlino  r lari  lnunirp<; 


_ advertising _  the  - 

ADVERTISING  DIRECTOR  OR  ADMINISTRA-  and  refe 
TIVt  position  desired  by  advertising  manager.  aii  pQr. 
25  years  experience  with  newspaper  over 
150,000  circulation.  Needs  new  challenge  in  yOUr  Dll 
management  with  chance  to  progress.  Dedi-  credit  t( 
cated,  aggressive,  knowledgeable  of  all  phases 
ofretaiL^assified,  nationaland  administrative 
advertising.  Prefer  Zones  4, 6,  or  8.  Box  2396,  — 

Editor  &  Publisher. 

NEXT  MOVE  MUST  BE  UST— 11  years,  4  ran 
newspapers  with  experience  In  zoned  editions,  t  M  I 
special  projects,  co-op,  national  and  shortterm 
asad  manager  at  small  daily  with  TMC  shopper.  HFPAI 
Very  strong  on  sales  promotion  and  plus  lineage  U  LI  HI 

ideas.  Prefer  ad  manager  on  smaller  daily  or 
specialized  spot,  with  advancement  opportun- 
i^,  on  metro  daily.  Presently  employed  in  spe¬ 
cialized  category  of  250M  Sunbelt  property. 

1st  choice  Ohio  or  Indiana  but  will  consider 

others.  Reply  Box  2404,  Editor  &  Publisher.  — 
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POSITIONS  WANTED 


EDITORIAL 


EXPERIENCED  SPORTSWRITER 
Sports  editor  on  20,000  daily  seeks  opportun¬ 
ity  with  large  or  suburban  daily.  Can  do  layout 
and  cover  all  sports  on  all  levels.  Have  covered 
the  majors  and  can  produce  solid,  accurate 
copy.  Box  2262,  Editor  &  Publisher. 

EXPERIENCED  New  York  financial  writer  seeks 
general  assignment  S|xit  on  mid-size  daily.  Will 
relocate.  Call  (212)  879-1839. 


ENERGETIC-AGGRESSIVE  sportswriter,  6 
years  sports  editor  experience.  Very  creative. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EXPERIENCED  REPORTER— 3  years  in  news, 
society,  features— features  editor  at  weekly; 
alsopaste-up,  copy  editing.  Sportswriter  at  dai¬ 
ly.  '78  J-school,  BS.  Wants  reporter's  job  at 
weekly  or  daily  in  Los  Angeles  area.  Available 
now!  Box  2370,  Editor  &  Publisher. 

MATURE  non-drinker,  now  managing  editor 
lOM  daily,  wants  to  relocate  Gulf  Coast  vicin¬ 
ity.  VDT  experience,  but  prefer  non-VDT  copy 
desk,  slot  or  rim.  Climate,  community,  not 
money,  reason  for  seeking  change.  Will  earn 
employer  profit  at  any  job,  any  desk.  Must  give 
at  least  month's  notice.  Best  references,  in¬ 
cluding  present  publisher,  editor.  Box  2228, 
Editor  &  Publisher. 


PUT  EXPERIENCE  TO  WORK.  18  year  news 
veteran,  both  weeklies,  daily,  wants  career 
opportunity.  Will  relocate.  Judy,  (314)  352- 
(X)71  evenings. 


REPORTER/WRITER— 3  years  news-society- 
features  and  features  editor  at  major  weekly; 
sportswriter  at  small  daily.  ‘78  J-school  grad, 
solid  college  daily  and  magazine  work.  Wants 
job  in  general  assignments  or  features  at  daily 
in  Zones  9,  8,  6,  7  or  5.  Available  now.  Box 
2333,  Editor  &  Publisher. 


REAL  SPORTS  PRO— 11  years  as  sports  editor- 
writer  looking  for  right  opportunity.  33,  innova¬ 
tive  and  tireless.  Sharp  headlines,  tight  edit¬ 
ing,  attractive  layout,  VDT.  Covered  all,  from 
lacrosse  to  pro  football.  A  winner.  Box  2346, 
Editor  &  Publisher. 


REPORTER  seeks  entry  level  position.  Zone  1 
or  2,  daily  or  weekly.  BS  in  English;  solid  ex¬ 
perience  with  government  and  arts:  4  years  on 
college  paper;  excellent  internship.  Jerry 
Silverman,  399  State  St,  Albany  NY  12210; 
(518)  434-3947. 


WIRE  SERVICE  MAN  wants  to  get  back  into 
community  journalism.  3  years  daily  experi¬ 
ence  including  2  years  in  editing-supervisory 
slot.  Top  skills  in  copy  editing,  rewriting,  lay¬ 
out,  headlines  and  people-handling.  Looking 
for  editing  slot  on  quality-oriented  daily.  Any 
Zone  considered.  Box  2362,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTSWRITER/COPY  EDITOR  available  for 
your  daily.  Three  years  as  one-man  sports  staff. 
VDT  trained.  Any  Zone,  will  travel.  Box  2335, 
Editor  &  Publisher. 


SKILLED  EDITOR,  reporting,  finance  rewrite, 
finance,  available  now.  Box  2407,  Editor  & 
Publisher.  (212)  375-7592;  (305)  932- 
3954. 


SPORTSWRITER:  JPumalism  paduate  seeks 
full-time  job.  Equivalent  of  one  year  daily  ex¬ 
perience  on  preps  and  college.  All  offers  consi¬ 
dered.  For  clips,  write  to  Box  2403,  Editor  & 
Publisher. 


WIRE  EDITOR  or  editorial  page  editor  on 
medium  daily  is  small-daily  editor's  goal. 
Knows  VDTs.  Zones  2, 3  or  5.  Box  2306,  Editor 
&  Publisher. 


PHOTOJOURNALISM 


BBB81 


PHOTOGRAPHER/JOURNALIST  seeks  job  as 
staff  photographer  on  medium-sized  or  large 
newspaper.  Three  itais  experience;  presomy 
,  working  as  news  editor/chief  photopapher  for 
I  small  daily  in  Appalachian  area.  Strong  educa¬ 
tional  and  experiential  background.  I  wish  to 
reassert  my  professional  emphasis  on  photo¬ 
journalism  and  am  confident  that  I  can  deliver 
quality  work  on  a  rmlar  basis  and  over  a  wide 
range  of  subjects.  Contact  Tom  Dekle,  107  S 
13th  St.  Middlesboro  KY  40965.  Phone  (606) 
248-1010. _ 

_ PRODUCTION _ 

PRODUCTION  MANAGER— Knowledgeable 
front  to  back.  Proven  record  and  highest  refer¬ 
ences.  Box  2194,  Editor  &  Publisher. 


PRODUCTION  MANAGER— In  production  20 
years,  executive  for  7  or  those  years.  Involved 
with  planning  and  supervision  for  one  plant 
with  multiple  papers  totaling  150.CX}0  circula¬ 
tion  and  PM  50,000  circulation  paper.  Box 
2374,  Editor  &  Publisher. 


PRESSROOM  SUPERINTENDENT  or  produc¬ 
tion  manager— 30  years  experience  in  metro¬ 
politan  and  small  dailies.  Experience  on  multi¬ 
press  operations.  Box  2255,  Editor  &  Pub¬ 
lisher. 


PUBUC  INFORMATION 


VP  CORPORATE  COMMUNICATIONS 
Fortune  W  public  relations  professional,  MA 
degree  and  solid  background  in  commercial, 
public,  and  corporate  tv.  and  employee  com¬ 
munications  seeks  to  direct  pr/corporate  com¬ 
munications  activities  of  a  company.  Box 
2315,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

FULL  SERVICE,  experienced  public  relations/ 
publications  professional.  Writer,  editor,  desig¬ 
ner.  photographer  who  can  handle  it  from  con¬ 
cept  to  camera-ready.  Seeking  corporate  or 
educational  setting  in  Rocky  Mountain  states. 
Box  2412,  Editor  &  Publisher. 


•^WAll  / 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
On  the  offensive 

For  the  first  time  U.S.  media  have  gone  from  UNESCO  debates  which  represent 
on  the  offensive  to  protect  the  free  press  mainly  allegations  about  the  short- 
of  the  world  from  the  attacks  of  those  who  comings  of  the  Western  press  in  its  treat- 
see  in  a  “New  World  Information  Order”  ment  of  news  from  the  Third  World, 
an  opportunity  to  control  the  press  in  Up  until  now  the  press  of  the  world  has 

order  to  promote  purely  nationalistic  been  on  the  defensive.  Here,  for  the  first 
aims.  time,  it  will  be  taking  the  offensive. 

A  conference  is  being  held  this  Seventy  press  leaders  from  20  nations 
weekend  in  France ,  sponsored  by  the  Ed-  will  participate  in  the  discussions .  For  the 
ward  R.  Murrow  Center  of  Public  Di-  first  time,  we  believe,  executives  of  the 
plomacy  of  Tufts  University’s  Fletcher  five  leading  news  agencies  of  the  free 
School  of  Law  and  Diplomacy  in  coop-  world  will  appear  on  the  same  program 
eration  with  the  World  Press  Freedom  talking  about  the  flow  of  news  intema- 
Committee,  to  examine  the  challenges  tionally:  Keith  Fuller  of  the  Associated 
facing  press  freedom  in  the  international  Press;  H.L.Stevenson  of  United  Press  In¬ 
arena,  notably  UNESCO,  and  to  chart  temational;  Henri  Pigeat,Agence  France 
responses  and  actions.  Presse;  Dr.  Hans  Benirschke,  Deutsche 

The  meeting  in  Talloires,  France,  The  Press-Agentur;  and  Gerald  Long,  former- 
Tufts  Center  for  European  Studies,  is  sig-  ly  managing  director  of  Reuters  and  now 
nificant  for  two  reasons:  It  has  been  orga-  with  The  Times  of  London, 
nized  and  is  being  held  without  govern-  Harold  Andersen,  chairman  of  the 
ment  support  of  any  kind — it  is  motivated  World  Press  Freedom  Committee ,  will  be 
purely  by  independent  media  (print  and  one  of  the  leading  speakers  addressing 
broadcast)  of  the  free  world ;  and  its  parti-  himself  to  the  question  of  how  to  keep  the 
cipants  represent,  we  believe,  the  most  voices  of  freedom  from  being  muffled  or 
high-powered  group  of  media  executives  totally  silenced  in  an  increasing  number 
from  the  free  press  of  the  free  world  ever  of  countries.  Leaders  of  the  International 
assembled.  Press  Institute,  the  Inter  American  Press 

The  three-day  conference  will  examine  Association,  the  International  Federation 
facts  about  world  news  flow  that  dispute  of  Newspaper  Publishers,  the  National 
some  Third  World  assumptions;  it  will  Association  of  Broadcasters,  plus  leaders 
analyze  efforts  in  UNESCO  and  the  Un-  of  the  Asiatic  and  African  press,  will  par¬ 
ked  Nations  to  establish  a  “New  World  ticipate.  They  include  the  Nfews  Agency 
Information  Order;”  it  will  probe  propos-  of  Nigeria,  the  Asociation  de  Editores  de 
als  to  “protect”  journalists  that  it  is  Diarios  de  Espanoles,  and  the  Common- 
feared  involve  steps  to  license  and  other-  wealth  Press  Union, 
wise  control  them;  and  it  will  discuss  how  A  speech  by  Amadou-Mahtar  M’Bow, 
independent  news  media  do  and  should  director-general  ofUNESCO,  will  be  one 
function  in  today’s  world.  of  the  highlights. 

Out  of  this  is  expected  a  ringing  dec-  Implicit  in  this  meeting  is  the  realiza- 
laration  emphasizing  the  principles  to  tion  that  if  a  free  press  is  to  survive 
which  the  press  of  the  free  world  sub-  around  the  world,  it  is  going  to  be  the 
scribes  and  on  which  it  will  not  comprom-  representatives  of  a  free  press  in  the  free 
ise.  It  will  be  the  first  time  this  voice  has  world  that  makes  it  happen.  Up  until  now 
been  heard.  Up  until  now,  the  free  world  governments  of  nations  in  the  free  world 
has  been  hearing  only  the  declarations  have  flunked  badly  in  this  contest. 

N.  Y.  arChdiOCGS6  weeklytabloidnewspaper.lt  is  one  of  the 

last  remaining  privately-owned 
weekly  to  debut  archdiocesan  newspapers. 

Costello,  appointed  a  Knight  of  St 
Gerald  M.  Costello  is  the  editor-in-  Gregory  by  Pope  John  Paul  II  last  month 
chief  of  the  forthcoming  weekly  news-  is  a  member  of  the  board  of  directors  of 
paper  of  the  archdiocese  of  New  York  the  Christophers.  He  has  edited  the 
scheduled  to  begin  publication  this  Fall.  Beacon  since  1967.  He  is  a  graduate  of  the 
Costello,  formerly  editor  of  The  University  of  Notre  Dame  and  did  gradu- 
Beacon  of  Paterson,  N.J.,  is  beginning  ate  study  in  communications  at  Fordham 
work  on  the  publication  in  the  com-  University. 

munications  office  of  the  archdiocese  at  Costello  has  worked  as  a  reporter  and 
1011  First  Avenue  in  New  York  City.  He  editor  for  newspapers  in  northern  New 
will  have  a  staff  of  19.  Jersey,  including  two  years  as  news  edi- 

In  announcing  plans  for  the  archdioce-  tor  of  The  Advocate,  Newark  archdioce¬ 
san  publication,  Terence  Cardinal  Cooke  san  weekly. 

recognized  the  contribution  of  four  gen-  V.  L.  Ridder,  Sr. ,  said  that  the  Catholic 
erations  of  the  Ridder  family  which  has  News  will  continue  publishing  regularly 
published  Catholic  News,  the  present  until  the  newspaper  starts. 
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Past  Week’s  Stock  Prices 


NEWSPAPERS 


Affiliated  Publications  (AMEX) 

Blue  Chip  Stamps  (OTC) . 

Capital  Cities  Cmm.(NYSE) ... 

Charter  Company  (NYSE) . 

(Xnvles  (X>mm.  (NYSE) . 

CSX  (NYSE) . 

Dow  Jones  (NYSE) . 

Gannett  (NYSE) . 

Gray  (Ximm.  (OTC) . . 

Harte-Hanks  (NYSE) . 

Jefferson  Pilot  (NYSE) . 

Knight-Ridder  (NYSE) . 

Lee  Enterprises  (NYSE) . 

Mc(Xirmick . 

Media  (leneral  (AMEX) . 

Meredith  Corp.  (NYSE) . 

Multimedia  (OTC) . 

New  York  Times  (AMEX) . 

Post  Corp.  (Wise.)  (AMEX) . 

Quebecor  (AMEX) . 

Southam  (CE) . 

Stauffer  Comm.  (OTC) . 

Thomson  Newspapers  (CE) .... 

Time,  Inc.  (NYSE) . 

Times  MirrortNYSE) . 

Toronto  Sun  (CE) . 

Torstar  (CE) . 

Washington  Post  (AMEX) . 


SUPPLIERS 

Abitibi  (CE) . 

Allied  Corp.  (NYSE) . 

Altair  (OTC) . 

Am  Inti  (OTC) . 

Berkey  Photo  (NYSE) . 

Boise  Cascade  (NYSE) . 

CBS  (NYSE) . 

Compugraphic  (NYSE) . 

(Xrmpuscan  (OTC) . 

Consol.  Bath.  (CE) . 

Crown  Zellerbach  (NYSE) . 

Digital  Equipment  (NYSE) . 

Domtar  (AMEX) . 

(X)w  Chemical  (NYSE) . 

Eastman  Kodak  (NYSE) . 

Georgia  Pacific  (NYSE) . 

Grace,  W.R.  (NYSE) . 

Great  Lakes  Forest  (CE) . 

Great  Northern  Nekoosa  (NYSE) . 

Harris  Corp.  (NYSE) . 

Hunt  Chem.  (NYSE) . 

International  Paper  (NYSE) . 

Itek  Corp.  (NYSE) . 

Kimberly  Clark  (NYSE) . 

LogEtronics  (OTC) . 

Logicon  (AMEX) . 

MacMillan  Bloedel  (CE) . 

Minnesota  Mining  &  Mfg  (NYSE) .... 

Raytheon  (NYSE) . 

Rockwell  IntT  (NYSE) . 

St.  Regis  (NYSE) . 

Signode  (NYSE) . . 

Southwest  Forest  Ind.  (NYSE) . 

Sun  Chemical  (NYSE) . 

United  Technologies  (NYSE) . 

Visual  Graphics  C<xp.  (AMEX) . 

Volt  Info.  (OTC) . 

White  Consolidated  (NYSE) . 


One 

Year 

5/124/21  Ago 
30%  29%  19% 
25%  27%  19 
69V4  76%  46% 
12%  11%  22% 
32%  34%  21V4 
50%  52  N/A 
36%  37%  36% 
40V4  43%  41% 
50  53%  32 

35%  35%  22% 
27%  29  26% 

36  34%  23 

,  29%  29%  18% 

.  19%  21  N/A 
.  35V4  35%  23% 

.  60  52%  N/A 

.  34%  36%  18% 
.  33%  35  20% 

.  20  24%  13% 

.  17%  19  8% 

.  36%  39V4  N/A 
.  43  43  36 

.  22%  22%  16 
.  70%  70%  39% 
.  51  53%  39% 

.  31V4  34%  15% 
.  18V4  18%  21% 
.  24%  25V4  17 


26V4  27V4  17% 
53  49%  44% 

5%  4V4  3V4 

82%  81%  57% 
3%  4  3% 

44%  44V4  32% 
57  60%  42% 

22%  27%  18% 
4%  4%  4% 

27%  27%  13% 
42%  44%  37% 
102V4l01%  61% 
30V4  30V4  18% 
33%  35%  31% 
75%  83%  51% 
26%  29%  25% 
50%  53%  36% 
92  85  50 

41%  44%  30% 
53  58%  29% 

9%  11%  11 
44  47%  33% 

36%  38  21 

61 V4  63%  41 V4 
19%  19  12% 

31V4  32%  17% 
39%  42  24% 

58%  63%  53% 
97V4l02%  70% 
40%  40V4  50% 
36%  37%  26% 
40%  42%  N/A 
21%  25%  15% 
29V4  31%  21 V4 
57%  58  N/A 
7%  8V4  7 

36  38%  21 

33%  33  22V4 


Price*  supplied  by  Smith  Barney  Harris 
Upham  Inc. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
25  Years  of  Nationwide  Pertonal  Sarvlca 


EDITOR  &  PUBLISHER  for  May  16.  1981 


starting  June  1.  a  lively  new  daily 
comic  strip  about  a  bright,  pretty  but 
slightly  zany  young  woman  named 
Verbena  Nash  and  her  search  for  a  big- 
city  career,  glamour  and  the  "ultimate 
truth."  In  style,  in  point  of  view,  in 
inspired  comedy — Verbena  has  what  it 
takes  to  win  the  affection  of  readers 
of  all  ages,  men  and  women  alike. 


Perry  Howze,  creator  of  Verbena, 
makes  her  debut  as  a  syndicated 
cartoonist  with  this  new  strip. 
Disclaiming  all  suggestions  that 
Verbena  is  autobiographical,  Perry 
says  firmly,  "Verbena  and  I  are  not  the 
same  person.  She's  real  and  I'm  a 
cartoon." 


Become  a  charter  subscriber  now:  for  samples 
and  complete  details  call  Eastern  Sales  at  (212) 
972-1070,  or  Western  Sales  at  (213)  852-1579. 

Special  Features 

New  York  Times  Syndication  Sales  Corp. 

200  Park  Avenue,  New  York,  NY  10166 


\  \ 
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The  young  and 
young  at  heart, 
s  doers  of  Denver 
prefer  the  daily 
Roel^  Mountain 
News* 

I 

The  Rocky  Mountain  News  is  clearly  the 
choice  among  adults  who  enjoy  the  active 
life-styles. 


Age  of  Readers 
Adults  18-44 
Aaults  18-54 


Post 

196,000 

276,000 


NEWS 


.  ACTIVITY 

Tennis 
Golf 
Fishing 
A  Hunting 
W  Camping 

Back  Packing 
Skiing,  Downhill, 
Cross  Country 
^  Snowmobiling 

Handball/Racquetball 

Soccer 

Boating 

Bicycling 

Bowling 

Gardening 

Photography 

Watching  TV  Sports 


%  Reading 
The  Post 

33.8 

48.2 

38.3 
42.2 
33.5 

33.9 


%  Reading 
The  NEWS 


Source;  Belden  CMS  1973-1980  Playing/Listening  to  Music  35.7 


Rocky  Mountain  News 

fc/  _ I _ xi _ !_• _ _ _ •  r\ _ 


.  reaches  the  leisure  market  in  Denver. 


A  Scripps — Howard 
Newspaper 

Represented  nationally  by:. 
STORY  &  KELLY-SMITH,  INC. 


Atlanta  •  New  York  •  Boston  •  San  Francisco 
Chicago  •  Dallas  •  Los  Angeles  •  Philadelphia  •  Detroit 
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